[bookmark: OLE_LINK196][bookmark: OLE_LINK197][bookmark: _GoBack]Supplementary Table 4. Comparison of characteristics of short videos published by medical and non-medical professionals on the TikTok.
	[bookmark: OLE_LINK179][bookmark: OLE_LINK180]Variable
	Non-medical professionals (N=17)
	Medical professionals (N=137)
	P-value

	Likes
	13.00 (10.00, 94.00)
	102.00 (27.00, 319.00)
	0.013

	Favorites
	5.00 (0.00, 9.00)
	15.00 (3.00, 76.00)
	0.027

	Comments
	1.00 (0.00, 21.00)
	7.00 (2.00, 51.00)
	0.121

	Shares
	2.00 (1.00, 10.00)
	28.00 (5.00, 159.00)
	0.002

	[bookmark: OLE_LINK187][bookmark: OLE_LINK188][bookmark: OLE_LINK190]mDISCERN
	2.00 (1.00, 2.00)
	2.00 (2.00, 3.00)
	<0.001

	GQS
	2.00 (2.00, 2.00)
	2.00 (2.00, 2.00)
	0.300

	[bookmark: OLE_LINK176][bookmark: OLE_LINK177]VIQI
	12.00 (11.00, 12.00)
	14.00 (13.00, 16.00)
	<0.001


[bookmark: OLE_LINK184][bookmark: OLE_LINK185][bookmark: OLE_LINK186]Notes: Continuous variables are expressed as median (interquartile range). The Mann–Whitney U test was used for comparison of continuous variables between the two subgroups. P-values < 0.05 were considered statistically significant. mDISCERN, modified DISCERN; GQS, Global Quality Scale; VIQI, Video Information and Quality Index.
