Appendix
Survey Questionnaire 
Section 1: Digital Marketing (30 items)
1. I frequently encounter digital advertisements from my bank or financial service provider.
2. I follow campaigns promoted through mobile banking apps.
3. I regularly read digital content provided by my bank regarding financial services.
4. I receive and engage with emails from my bank about new services.
5. The bank provides clear and understandable information via digital channels.
6. Influencer promotions by the bank affect my perception of the services.
7. Targeted ads from the bank are relevant to my needs.
8. In-platform messages increase my awareness of bank services.
9. Digital campaigns are easy to access and navigate.
10. I feel encouraged to use financial services due to digital marketing content.
11. Online advertisements increase my trust in the bank.
12. The bank uses social media effectively to communicate financial services.
13. App notifications provide timely updates about services.
14. Interactive content (e.g., quizzes, videos) improves my engagement.
15. Digital marketing campaigns highlight sustainable financial options.
16. I receive personalized financial service recommendations.
17. Banks communicate promotional offers clearly through digital channels.
18. Digital marketing helps me make informed financial decisions.
19. Online campaigns increase my interest in using digital banking services.
20. I believe digital marketing enhances my overall banking experience.
21. Digital campaigns encourage the use of mobile banking features.
22. The bank’s website provides comprehensive service information.
23. Online content simplifies understanding of financial products.
24. I rely on digital updates to monitor new bank services.
25. The bank ensures accessibility of digital services for all users.
26. Marketing messages are consistent across different digital platforms.
27. Banks provide sufficient guidance via digital channels.
28. Digital campaigns are visually appealing and engaging.
29. Online campaigns support timely financial decision-making.
30. Digital marketing increases my loyalty to the bank.
Section 2: Consumer Environmental Awareness (25 items)
1. I am aware of the environmental impact of my financial and consumption behavior.
2. I try to reduce paper usage in my financial transactions.
3. I prefer digital statements over printed ones to save resources.
4. I am conscious of energy consumption when using banking services.
5. I consider sustainability when choosing financial services.
6. I believe responsible consumption can reduce environmental harm.
7. I am aware of how digital banking can contribute to environmental sustainability.
8. I seek information on eco-friendly financial practices.
9. I support banks that adopt environmentally responsible policies.
10. I try to minimize my carbon footprint in daily financial transactions.
11. I encourage others to use digital and eco-friendly banking services.
12. Environmental information provided by banks affects my financial decisions.
13. I am concerned about waste generated by traditional banking services.
14. I consider environmental sustainability when investing.
15. I evaluate the environmental impact of financial products I use.
16. I am willing to pay extra for environmentally responsible services.
17. I support policies that promote sustainable finance.
18. Banks’ digital platforms influence my environmental awareness.
19. I recognize the connection between financial behavior and environmental protection.
20. I prefer banks that implement sustainable operations.
21. I assess whether my transactions contribute positively to sustainability.
22. I am attentive to banks’ green initiatives.
23. I follow news or campaigns related to sustainable finance.
24. I believe individual awareness can collectively impact environmental outcomes.
25. Environmental responsibility is an important criterion when choosing a bank.
Section 3: Sustainable Development Goals (SDGs) (30 items)
1. Digital banking services contribute to financial inclusion.
2. Using digital financial services helps me access banking more easily.
3. Digital services improve transparency in financial operations.
4. Digital banking promotes innovation in service delivery.
5. Using mobile banking reduces paper waste.
6. Digital platforms support responsible consumption.
7. Digital banking enhances equity in access to financial services.
8. I feel confident in using digital services for secure transactions.
9. Banks’ digital tools improve overall financial literacy.
10. Online services save time and resources.
11. Digital banking promotes environmentally friendly practices.
12. Using apps encourages conscious spending.
13. Online services reduce the need for physical branch visits.
14. Digital financial services help manage personal finances responsibly.
15. E-services increase awareness of sustainable financial behaviors.
16. Using online banking increases participation in financial activities.
17. Digital transactions are more efficient than traditional ones.
18. Digital services contribute to reducing carbon footprint.
19. Using digital platforms supports social responsibility initiatives.
20. Banks provide adequate information on sustainable service options.
21. Digital tools enhance accountability in financial management.
22. Online platforms support innovation in customer engagement.
23. Digital banking encourages adoption of green financial practices.
24. Using apps promotes monitoring of personal financial sustainability.
25. Digital services facilitate responsible decision-making.
26. Mobile banking supports ethical and transparent financial behavior.
27. Digital services improve convenience and accessibility for all users.
28. Digital tools increase clients’ awareness of environmental and social impacts.
29. Digital banking reduces dependence on cash and paper.
30. Online platforms contribute to achieving broader sustainable development goals.

