Supplementary File 1
English Version of the Study Questionnaire

Title of the Study:
Effectiveness of Pharmaceutical Promotional Strategies in the Anti-Rheumatic Market: Evidence from Bangladesh

Instructions:
This questionnaire is intended for academic research purposes only. Participation is voluntary, and all responses will remain confidential and anonymous. Please select the most appropriate response for each question.

Section A: Demographic Information

1. How long have you been working as a Medical Information Officer (MIO)?

a. Less than 1 year  
b. 1–3 years  
c. 3–5 years  
d. More than 5 years

2. What is your current territory or posting district?

_____________________________

Section B: Effectiveness of Promotional Strategies

3. How clear and informative do you find the promotional materials (e.g., brochures, pamphlets, and digital content) used for promoting anti-rheumatic medicines?
a. Very clear  
b. Somewhat clear  
c. Neutral  
d. Somewhat unclear  
e. Very unclear

4. How relevant are the key selling points and product benefits of anti-rheumatic medicines to your target audience (e.g., physicians and pharmacists)?
a. Highly relevant  
b. Moderately relevant  
c. Slightly relevant  
d. Not relevant

5. Which promotional strategy do you use most frequently for anti-rheumatic medicines?
a. Seminars/CME programmes/RDT activities  
b. Digital promotion  
c. Gift-based promotional practices  
d. Other (please specify)

6. How often do you receive updates regarding promotional strategies?
a. Weekly  
b. Monthly  
c. Quarterly  
d. Rarely

7. Which additional support would most improve your promotional effectiveness?
a. Training sessions  
b. Updated promotional materials  
c. Supervisor guidance  
d. Additional promotional support

8. What operational advantage do you observe from direct delivery services to patients??
[bookmark: _GoBack]a. Maintaining product temperature  
b. Providing price-related benefits to patients  
c. Maintaining patient-related records

9. How effective are digital tools (e.g., mobile applications, online presentations, and webinars) in supporting your promotional activities for anti-rheumatic medicines?
a. Extremely effective  
b. Very effective  
c. Moderately effective  
d. Slightly effective  
e. Not effective

10. Do you feel adequately prepared to promote anti-rheumatic medicines?
a. Yes  
b. No

11. How often do healthcare professionals (e.g., physicians and pharmacists) show interest in learning more about anti-rheumatic medicines after your promotional activities?
a. Always  
b. Often  
c. Sometimes  
d. Rarely  
e. Never

12. What type of feedback do you usually receive from healthcare professionals regarding anti-rheumatic medicines (e.g., efficacy, cost, or side effects)?
a. Mostly positive feedback  
b. Mixed feedback  
c. Mostly negative feedback  
d. No feedback received

13. Please rate the effectiveness of the current promotional materials on a scale of 1–5.
1 = Not effective  
2 = Slightly effective  
3 = Moderately effective  
4 = Very effective  
5 = Extremely effective

14. Please rate your satisfaction with organisational support for promotional activities on a scale of 1–5.
1 = Very dissatisfied  
2 = Dissatisfied  
3 = Moderately satisfied  
4 = Satisfied  
5 = Very satisfied
