Appendix 1: Summary of Methods (Adapted from Styles and Hersch 2005).
	Stage
	Core Issue
	Current Investigation

	Design Stage
	
	

	Step 1:  Review Literature.
	Research objective set after reviewing pertinent prior studies.
	Review of earlier literature undertaken associated with the research objective.

	
	.
	

	Step 2: Instrumental case selection set.
	Set appropriate boundary conditions.
	Firms owned by female first generation immigrant entrepreneurs that internationalised rapidly after foundation.


	
	Identify suitable database. 
	No database identified and utilised network relationships, plus snowball sampling.


	Data Collection Stage
	
	

	Step 3: Protocols and instruments formulated.
	A purposive sampling approach set.
	Interviews arranged with key entrepreneurs meeting the boundary conditions, with secondary data collected when possible.


	Step 4: Data collection commences.
	Interview stage begins alongside ongoing analysis and an abductive approach involving revisiting key issues in earlier studies.
	Analysis follows each interview on completion, with an ongoing discussion among the researchers involving identified sub-themes.


	Ordering Stage
	
	

	Step 5: Data organised.
	Data ordering takes place individually at this stage.
	Data compiled related to research objective prior to aggregated instrumental case analysis.


	Analysis Stage
	
	

	Step 6: Undertake instrumental case analysis.
	The authors undertake within-case analysis.
	The research team first complete the individual analysis of interviewees’ responses (via manual coding).


	
	Subsequent cross-case analysis occurs. 
	Issues arising from the analysis are now reviewed on a comparative level.

	
	
	

	
	How/why explanations associated with the research objective are established.
	The researchers consider iterations between theory and empirical data in respect of the identified issues.


	Step 7: The instrumental case study analysis concludes.
	The researchers agree that theoretical saturation is reached.
	The instrumental case study ends after 15 interviews alongside secondary data.


	Comparison of Primary and Secondary Data Stage
	
	

	Step 8: Unique insights that emerge are compared with existing studies.
	The research team compares emergent sub-themes to earlier work.
	A decision is made regarding what is new to build on relevant existing literature.

	
	
	





Appendix 2: Interview Template
	Core and Sub-Issues

	
Participants’ characteristics (e.g. Drori et al. 2009; Chreim et al. 2018)

· Participant’s background (education, experience, country of origin, year immigration took place)
· Date business founded
· Number of employees
· Export speed, scale, and scope


	
Assets, networks, and factors impacting growth-oriented goals (e.g. Lavie 2006; Barney 2018)

· Goals
· Key target market strategies and how changed
· Key resources/capabilities and limitations plus how changed (if not covered)
· Key stakeholder relationships and how changed (if not covered)


Strategic flexibility related to goals (e.g. Preim and Butler 2001; Herhausen et al. 2021)

· Pivot strategies in relation to environmental factors
· Performance changes in relation to goals


Anything else if not covered (e.g. related to barriers, strategies and outcomes)
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Appendix 3: Data StructureIllustrative quotes 

Aggregate dimension 
Key themes

“When I started (the business) I had ideas (technical knowledge) from my university work, and I quickly got relevant commercial knowledge (capabilities) and you know, the funds, etc. (resources) so I could sell abroad quickly. After that, I learnt from experience and grew the firm (as a goal)”.

Theme 1 – Possessing relevant resources and capabilities


“You learn over time, and I planned to go abroad quickly so things were in in place (resources/capabilities) early, but then you need to get things lined up (resources/capabilities) as you grow your business (as a goal)”. 


Theme 2 – Role of network relationships
Rapidly internationalising female immigrant entrepreneurs’ abilities to overcome barriers to facilitate growth-oriented outcomes 
“Some relationships work out better than others and experiences have allowed me to know when to keep some and drop others in markets to help my firm’s growth”.


“Networks open doors in different countries (markets), and without them I could not have achieved what I have so far (growth-oriented goals)”.

Theme 3 – Ability to engage in strategically flexible practices
“You cannot underestimate how experience allows you to be flexible (able to pivot) as different opportunities come your way. But you must keep objectives in mind because some risks are not worth taking”.


“Performance in different markets often changes due to things outside of my control. Sometimes it’s easier to change my course (pivot strategies) than others so I have things in place (resources/capabilities) and keep relationships on a good basis, so I can move quickly (pursue opportunities across markets to meet goals)”.




