Appendix 1:
 Questionnaire on Factors Influencing Users’ Online Game Consumption Behavior
	Survey Content
	Influencing Factors
	Questions

	Basic Information
	Personal Information
	Gender

	
	
	Age

	
	
	Occupation

	
	
	Average Monthly Income

	
	
	Average Monthly Expenditure

	
	Gaming Experience
	Average Daily Online Gaming Duration

	
	
	Preferred Game Types

	
	
	Frequency of Game Login

	
	
	Amount Spent on Games

	
	
	Frequency of In-Game Purchases

	
	
	Frequency of Game Interactions

	
	Behavioral Intention
	I am willing to invest time in online games

	
	
	I am willing to spend money on online games

	
	
	I accept interactive behavior designs in online games

	Attitude Toward Behavior
	Game Experience
	The design of the gaming platform meets my needs and enhances my satisfaction with the online gaming experience

	
	
	The game’s interface design meets my needs and enhances my satisfaction with the online gaming experience

	
	
	The operational smoothness of the game enhances my satisfaction with the online gaming experience

	
	
	The compatibility of the game with my devices enhances my satisfaction with the online gaming experience

	
	
	The graphic quality of the game enhances my satisfaction with the online gaming experience

	
	Emotional Experience
	The game’s storyline design enhances my satisfaction with the online gaming experience

	
	
	The game’s character design enhances my satisfaction with the online gaming experience

	
	
	The game’s music design enhances my satisfaction with the online gaming experience

	
	
	Social interactions with other players in the game enhance my satisfaction with the online gaming experience

	Subjective Norms
	Individual Characteristics
	I choose games that align with my cultural background

	
	
	I choose games that match my personal interests

	
	
	I choose games that suit my level of proficiency

	
	
	I choose games that are consistent with my past experiences

	
	
	I choose games that align with my goals

	
	Social Relationships
	When selecting games, I consider my friends’ attitudes

	
	
	When selecting games, I consider my family’s attitudes

	
	
	When selecting games, I consider other players’ attitudes

	
	
	When selecting games, I consider online acquaintances’ attitudes

	
	Information Channels
	Information from official game websites influences my game choices

	
	
	Information from game review websites influences my game choices.

	
	
	Recommendations on social networking sites influence my game choices

	
	
	Information from app stores influences my game choices

	
	
	Information from game forums influences my game choices

	
	
	Push notifications and game newsletters influence my game choices

	Perceived Behavioral Control
	Perceived Value
	I feel that spending money in online games can enhance my personal economic benefits

	
	
	I feel that spending money in online games can increase my personal influence

	
	
	I feel that spending money in online games can enhance team or organizational benefits

	
	
	I feel that spending money in online games is useful for improving the gaming experience

	
	
	I feel that spending money in online games is relatively easy

	
	
	I feel that investing learning efforts in online games is relatively easy

	
	External Control
	I consider platform restrictions when spending money in online games

	
	
	I consider regional cultural restrictions when spending money in online games

	
	
	I consider regulatory constraints when spending money in online games

	
	
	I consider family constraints when spending money in online games

	
	
	I consider security constraints when spending money in online games

	
	Internal Control
	I feel that economic constraints are the main limitation when spending money in online games

	
	
	I feel that technical constraints are the main limitation when spending money in online games

	
	
	I feel that the platform’s operational methods are the main limitation when spending money in online games




