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Appendix 1  Measurement items
	Constructs
	Items 

	Over-ordering behaviour
	I often buy food that I didn’t intend to order.

	
	I often order too much food.

	
	I often order more food than required. 

	
	I often order more food than needed for daily meals.

	
	I often order more food than planned without thinking. 

	
	I often order more food because of the variety on display.

	Attitude towards over-ordering
	Purchasing food through OFD service is wise.

	
	Purchasing food through OFD service is a good idea.

	
	Purchasing food through OFD service is sensible.

	
	Purchasing food through OFD service is rewarding.

	Aesthetics Value
	The food presentations of the mobile application provided pleasure to my senses.

	
	The mobile application’s food presentations are very attractive.

	
	The mobile application’s food presentations really draw attention to design detail.

	
	Just looking at the food presentations on the mobile application is very pleasant.

	Service Excellence
	I prefer the online food delivery service provider who provides reliable, consistent, and dependable services.

	
	I prefer the online food delivery services with competent employees (knowledgeable and skilled)

	
	I prefer online food delivery services with courteous, polite, and respectful employees.

	
	I prefer online food delivery services with employees who listen to me.

	
	I prefer online food delivery services with employees who make the effort to understand my needs.

	Customer ROI
	The use of online food delivery services has great economic value (i.e., coupons). 

	
	I am willing to wait for the delivery person to deliver the meal to my doorstep.

	
	Using online food delivery services makes me feel relaxed.

	Preservation
	Humankind will die out if we don’t live in tune with nature.

	
	Society will continue to solve even the biggest environmental problems.

	
	Sitting at the edge of a pond watching dragonflies in flight is enjoyable.

	
	I save water by taking a shower instead of a bath.

	
	I always switch the light off when I don’t need it.

	
	We must set aside areas to protect endangered species.

	
	It is interesting to know what kinds of creatures live in ponds or rivers.

	Utilization
	We need to clear forests in order to grow crops.

	
	Our planet has unlimited resources.

	
	Nature is always able to restore itself.

	
	We must build more roads so people can travel to the countryside.

	
	Only plants and animals of economic importance need to be protected.

	
	Humans have the right to change nature as they see ﬁt.

	
	People worry too much about pollution.

	
	Human beings are more important than other creatures.

	Moral obligation towards environment
	I have a moral obligation to be environmentally responsible in my purchases.

	
	I have a moral obligation to be environmentally responsible in my food ordering behaviour.

	
	I believe people, in general, should act on a moral obligation to protect the environment.

	Moral disengagement
	Compared to other illegal things consumers do, over-ordering foods online is not a big deal.

	
	Most of the time online food delivery service providers push me to over-order.

	
	Marketers motivate consumers to order excess food more than their actual needs.

	
	Others in my family decide food order quantity.

	Various food choice
	The online food delivery platform offers a variety of restaurant choices.

	
	The online food delivery platform offers a variety of food choices.

	
	I can order food with a wide range of prices through the online food delivery platform.

	Convenience
	Using the online food delivery service would be convenient for me.

	
	The online food delivery service would allow me to order food any time.

	
	The online food delivery service would allow me to order food at any place.




Appendix 2  Participant's profile
	Demographics
	Frequency
(N=331)
	Percentage (%)

	Gender
	
	

	Male
	189
	57%

	Female
	142
	43%

	Age
	
	

	18-25
	147
	44%

	26-35
	102
	31%

	36-45
	53
	16%

	46-55
	20
	6%

	56 and above
	9
	3%

	Region
	
	

	North
	49
	15%

	Northeast
	33
	10%

	Central
	83
	25%

	Eastern
	62
	19%

	Southwest
	56
	17%

	Northwest
	39
	12%

	Hong Kong, Macau and Taiwan
	9
	3%

	Marital Status
	
	

	Single
	182
	55%

	Married
	144
	44%

	Divorced
	5
	2%

	Education Background
	
	

	High School and below
	7
	2%

	Technical School
	15
	5%

	Diploma
	52
	16%

	Bachelor
	189
	57%

	Master
	46
	14%

	PhD
	20
	6%

	Other
	2
	1%

	Profession
	
	

	Party and government officials
	39
	12%

	Professionals
	46
	14%

	Business and service personnel
	37
	11%

	Self-employed
	22
	7%

	Freelancer
	18
	5%

	Agriculture, forestry, animal
	30
	9%

	Production personnel
	33
	10%

	Retired
	9
	3%

	Student
	91
	27%

	Others
	6
	2%

	Monthly Income (CNY)
	
	

	Below 4,000
	42
	13%

	4,001-7,000
	155
	47%

	7,001-10,000
	83
	25%

	10,001-20,000
	38
	11%

	Above 20,000
	13
	4%

	Frequency of ordering foods online
	
	

	(i) Everyday/ alternate day 
	83
	25%

	(ii) Weekly/fortnight 
	163
	49%

	(iii) Monthly 
	57
	17%

	(iv) Every two to three months 
	16
	5%

	(v) Once or twice in a year
	12
	4%

	Experience of over-ordering
	
	

	Yes
	183
	55%

	No
	148
	45%


Source: Authors’ creation

