Supplementary Material
Table S1. The eight streamers in terms of followers, viewers, gender pronouns, area, and watch time over a period of 180 days before data collection (01/01/21–29/06/21).
	Streamer
	Followers N
	Watch time (hours)
	Average concurrent viewers N
	Influencer gender pronouns
	Age (years)
	Influencer location
	URL profile

	@gnu_live (Jasmin Sibel)
	597,215
	1,550,859
	1,516
	female
	35
	Germany
	https://www.twitch.tv/gnu_live

	@justbecci (Rebecca Raschun)
	39,378
	56,936
	133
	female
	31
	Austria
	https://www.twitch.tv/justbecci

	@letshe (Kevin Fedjuschkin)
	1,700,000
	3,233,968
	2,459
	male
	18
	Germany
	https://www.twitch.tv/letshe

	@revedTV (Antonia Staab)
	912,195
	4,672,858
	3,974
	female
	23
	Germany
	https://www.twitch.tv/revedtv

	@rewinside (Sebastian Meyer)
	1,700,000
	2,825,110
	4,213
	male
	31
	Germany
	https://www.twitch.tv/rewinside

	@Trymacs (Maximilian Alexander Curt Stemmler)
	3,200,000
	38,938,987
	17,014
	male
	29
	Germany
	https://www.twitch.tv/trymacs

	@veni (Rafael Eisler)
	392,517
	433,355
	6,842
	male
	26
	Austria
	https://www.twitch.tv/veni

	@veyla (Renée Veyla)
	91,064
	395,471
	353
	female
	24
	Austria
	https://www.twitch.tv/veyla


Note: Data collected from July 1, 2021 to June 31, 2022.

Table S2. The eight streamers in terms of categories, text and links in 'About' section.
	Channel
	Categories
	Text in 'About' section
	Links in 'About' section
	Links other social media profiles

	@gnu_live
	lets plays plasmophobia, among us, just chatting
	Welcome to my Twitch channel! :) (Willkommen auf meinem Twitch Kanal!)
	MOREANDNUTRITION (Quality First GmbH)
	Instagram, X (Twitter), YouTube

	@justbecci
	just chatting, lets play different games
	Hi, my name is Becci and I'm from Vienna. Several times a week there are streams with different games, where the communication with the chat is in the foreground. Drop by and enjoy the pleasantly chaotic atmosphere :3 (Servus! Ich bin Becci und Wienerin. Mehrmals wöchentlich gibt es hier Streams mit unterschiedlichsten Games, bei denen die Kommunikation mit dem Chat im Vordergrund steht. Kommt vorbei und gönnt euch die angenehm chaotische Atmosphäre)
	Löwenanteil (Löwenanteil GmbH)
	Instagram, X (Twitter), YouTube, TikTok, Discord

	@letshe 
	fortnite
	Professional Fortnite player for @G2Esports
	Red Bull (Red Bull GmbH)
	Instagram, X (Twitter), YouTube

	@revedTV 
	lets plays minecraft, mario cart, just chatting
	Welcome to my Twitch Channel! :) (Willkommen auf meinem Twitch Kanal!)
	MOREANDNUTRITION (Quality First GmbH)
	Instagram, X (Twitter)

	@rewinside 
	lets plays minecraft, fortnite
	I am the most active streamer in Germany & very active & entertaining (VERY ACTIVE!) - more info in the panels below! (Ich bin der aktivste Streamer Deutschlands & bin sehr aktiv & unterhaltsam (SEHR AKTIV!) - weitere Infos unten in den Panels!)
	Red Bull (Red Bull GmbH)
	Instagram, X (Twitter), YouTube, Facebook

	@Trymacs 
	Let's play, fortnite, fifa, minecraft, call of duty
	Hey guys! (Moin Leute!)
	LevlUp (Body & Fit Sportsnutrition B.V.), MOREANDNUTRITION (Quality First GmbH), Elite Sports Nutrition - ESN (Fitmart GmbH & Co. KG), happyslice Pizza
	Instagram, X (Twitter), YouTube, TikTok, Discord

	@veni
	Let's play, minecraft, varo 2, varo 3
	Legend in all games, the V in Veni does not stand for Variety :^) (Legende in allen Spielen, das V in Veni steht nicht für Variety)
	HelloFresh (HelloFresh SE)
	Instagram, X (Twitter), YouTube, Discord

	@veyla
	Let's play, Call of Duty (CoD)
	Heeeey I'm live every day at 12:00 and I love lasagne by the way. See you around! (Moooooooin ich bin täglich live um 12:00 und liebe btw Lasagne. Wir sehen uns!)
	 
	Instagram, X (Twitter), YouTube, TikTok, Discord


Note: Data collected during July 1, 2021 to June 31, 2022.
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Table S3. Definitions of the exposure and power variables.
	Variable
	Definition

	Exposure
	

	Real name of Twitch influencer
	Name of influencer being coded

	Influencer's Twitch channel name
	Twitch name of influencer being coded

	Number of followers
	Number of followers 

	Influencer gender or pro-nouns
	Preferred pronouns may be given in profile. If they are, list them as named e.g. she/her, he/his, they/them etc. If pronouns are not listed, coder can infer gender as male or female.

	
	1 = female (she/her)

	
	2 = male (he/his)

	
	3 = they/them

	
	4 = other

	
	5 = prefer not to share

	Influencer location
	Influencer location

	
	1 = Austria

	
	2 = Germany

	Categories
	Influencer categories on Twitch refer to the genre of content an influencer shares on their Twitch channel. These categories are indicated on their Twitch account.

	Link to Profile
	URL of profile

	Twitch video link
	URL of Twitch VOD if still accessible

	Twitch video title
	Title of video

	Total number of views
	Total number of views at time of recording

	Average concurrent viewers
	Average number of concurrent viewers of the video

	Average viewer watch time
	HH:MM:SS

	Text or links in 'About' section
	If there is any text or link provided in the 'About' section that is relative to the product/brand featured.

	Date video uploaded
	DD/MM/YYYY. The start time of the stream.

	Time video uploaded
	HH:MM 

	Date video coded
	DD/MM/YYYY

	Duration of video
	HH:MM. The total duration of the stream.

	Segment time frame coded
	HH:MM:SS-HH:MM:SS. The specific segment of the video which was coded.

	Brief video summary
	A short description of the video, including the videogame(s) played

	Start time of cue
	HH:MM:SS. Time that cue appears visually in the video

	Stop time of cue
	HH:MM:SS. Time that cue is no longer visible in the video. 

	Individual cue duration
	HH:MM:SS. Stop time of cue - start time of cue

	Second start time of cue
	HH:MM:SS. Time that the same cue reappears visually in the video. 

	Second stop time of cue
	HH:MM:SS. Time that cue is no longer visible in the video. 

	Second cue appearance duration
	HH:MM:SS. Second stop time of cue - second start time of cue

	Ad roll tally
	The number of times the ad roll completes a full cycle. Add 1 to the tally each time the first cue in the roll reappears.

	Overall cue duration
	HH:MM:SS. Overall cue duration. For static/intermittent cues

	Total cue exposure (full video)
	HH:MM:SS. Total cue exposure = (total video length*24)*overall cue duration. 

	Detailed description of cue
	A description of the cue

	Cue name
	Name of the brand (manufacturer) and/or product. A brand is defined as any food or beverage with an identifiable logo and/or name.

	Cue location
	Where does the cue appear?
1 = In-stream (streamer/influencer section) (The cue is located in the streamer section of the stream)
2 = In-stream (streamed content/videogame section) (The cue is located in the videogame section of the stream)
3 = About section (The cue is located in the streamer’s about section)
4 = Title section (The cue is located in the title of the stream)

	Advert type
	The advertising type used.
1 = Image (static) (A permanent image)
2 = Image (looping) (An image that appears “on loop” as part of an advert roll, for consistent intervals)
3 = Product placement (A food item placed clearly in view that can be interacted with (e.g., consumed) by the streamer)
4 = Branded merchandise (A non-food item placed clearly in view that can be interacted with (e.g., worn) by the streamer)
5 = Text-only (A textual reference not accompanied by an image)

	Cue brand focus 
	Is the cue 'brand focused' in that it only shows brand imagery (such as the logo) and not any particular product?

	
	1 = Product only (The cue is a food or beverage product only, e.g., an image of a snack with no associated brand information, or a textual/verbal reference to a product with no associated brand information)

	
	2 = Brand only (The cue is a food or beverage brand only, e.g., an image of the Red Bull logo with no associated product information, or a textual/verbal reference to Red Bull but no specific product)

	
	3 = Brand and product (The cue includes both the food and beverage brand and product, e.g., an image of the McDonald’s logo and a Big Mac, a product with a clearly identifiable brand logo, or a textual/verbal reference to both a brand and product)

	Cue brand status
	How is the product branded (if branded) in the video

	
	1 = Branded (Product brand (e.g. Red Bull) is recognizable (i.e. brand icon is visually apparent/brand name is verbally stated)

	
	2 = Food retail establishment (FRE brand (e.g. McDonald’s) is recognizable i.e. brand icon is visually apparent/brand name is verbally stated)

	
	3 = Supermarket own (Supermarket own-brand is recognizable, i.e. brand icon is visually apparent/brand name is verbally stated)

	
	4 = Unbranded (Product is unbranded item, e.g. bag of loose oranges)

	
	5 = Miscellaneous (Product brand is not recognizable, e.g. hamburger with packaging removed)

	Detailed description of food product
	The description of the product should be thorough. The product needs to be identifiable for the purposes of collecting nutritional information later. Include flavor or brand variant (e.g. 'chocolate coated, cream-filled biscuit' rather than just 'biscuit'). If coding a fast-food advertisement, note down all items in a meal bundle (e.g. if McDonalds Happy Meal record that it comprises of e.g. a hamburger, a bottle of water and a fruit bag here).

	Total fat (g/100g)
	grams per 100g/ml product

	Saturated fat (g/100g)
	grams per 100g/ml product

	Total sugars (g/100g)
	grams per 100g/ml product

	Added sugars
	present or absent

	
	0 = absent

	
	1 = present

	Non-sugar sweeteners
	present or absent

	
	0 = absent

	
	1 = present

	Salt (g/100g)
	grams per 100g/ml product

	Energy (kcal/100g)
	kcal per 100g/ml product

	Fiber (g/100g)
	grams per 100g/ml product

	WHO NP Food category code
	All featured foods or beverages must be classified in accordance with the WHO Regional Office for Europe Nutrient Profile Model 2023

	
	1 = Chocolate and sugar confectionery, energy bars, sweet toppings and desserts

	
	2 = Cakes, sweet biscuits and pastries; other sweet bakery wares, and dry mixes for making such

	
	3 = Savory snacks 

	
	4.1 = Beverages - Juices

	
	4.2 = Beverages - Dairy milk drinks

	
	4.3 = Beverages - Plant-based milks

	
	4.4 = Beverages - Energy drinks 

	
	4.5 = Beverages - Soft drinks, bottled waters and other drinks 

	
	5 = Edible ices

	
	6 = Breakfast cereals 

	
	7 = Yoghurts, sour milk, cream and other similar foods

	
	8 = Cheese 

	
	9 = Ready-made and convenience foods and composite dishes 

	
	10 = Butter and other fats and oils

	
	11 = Bread, bread products and crisp breads 

	
	12 = Fresh or dried pasta, rice and grains

	
	13 = Fresh and frozen meat, poultry, fish and similar

	
	14 = Processed meat, poultry, fish and similar

	
	15 = Fresh and frozen fruit, vegetables or legumes

	
	16 = Processed fruit, vegetables and legumes

	
	17 = Savory plant-based foods/ meat analogues

	
	18 = Sauces, dips and dressings

	Marketing permitted
	Marketing permitted according to WHO Nutrient Profile Model 2023

	
	0 = not permitted

	
	1 = yes

	
	2 = miscellaneous (could not be determined due to a lack of relevant nutritional information)

	Power
	

	Feature - price
	The price is present if it is referenced for a food/beverage item(s) 
0 = no
1 = yes

	Feature - image of food/beverage
	The food image is present if there is a food or beverage visually apparent 
0 = no
1 = yes

	Feature - taste description/sensory appeal
	The taste description/sensory appeal is present if the taste is described 
0 = no
1 = yes

	Feature - sale/deal/special offers
	There is a sale, deal, or special offer present 
0 = no
1 = yes

	Feature - slogan/item description
	The slogan/description is present 
0 = no
1 = yes

	Feature - logo/company name
	The logo/company name is present 
0 = no
1 = yes

	Feature - online location
	The location is present 
0 = no
1 = yes

	Feature - gamification
	Gamification is present 
0 = no
1 = yes

	Feature - loyalty points/rewards
	Loyalty points/rewards program is present only 
0 = no
1 = yes

	Feature - character, celebrity, or TV/sports/game tie in
	Characters, celebrities, or TV/sports tie-ins are present 
0 = no
1 = yes

	Engagement - Prompt to chat
	Is there a prompt to discuss the brand/product in the chat? 
0 = no
1 = yes

	Engagement - Prompt to follow
	Is there a prompt to follow the brand/product on social media? 
0 = no
1 = yes

	Engagement - Prompt to post own content
	Is there a prompt to post own content on social media which features the brand/product? 
0 = no
1 = yes

	Celebrity endorsement
	Does the video feature a celebrity endorser (is a famous person who uses public recognition to recommend or co-present with a product in an ad)?

	 
	0 = none

	 
	1 = entertainment celebrity

	 
	2 = sports person

	 
	3 = business leader

	 
	4 = politician

	 
	5 = other influencer

	
	6 = other celebrity

	Entertainment event
	Does the video link to entertainment events such as music festivals or movie screenings?

	
	0 = no

	
	1 = yes

	[bookmark: _Hlk194325334]Sporting event
	Does the video link to sporting events such as sports tournaments? 

	
	0 = no

	
	1 = yes

	Esports event
	Does the video link to esports events such as esports tournaments? 

	
	0 = no

	
	1 = yes

	Special day
	Does the video link to 'special days' such as national holidays OR days popular on the internet?

	
	0 = no

	
	1 = yes

	Brand/product mentioned in 'About' section
	Is the brand/product featured in the influencer's 'About' section? 
0 = no
1 = yes

	Social media
	Are there references to the influencer's other social media profiles in the 'About' section?

	
	0 = no

	
	1 = yes

	Health or nutrition claims
	Is there a health claim within the video (text on screen or mentioned verbally in a video) in relation to the brand/product? 

	
	0 = none

	
	1 = low fat/fat free

	
	2 = sugar free

	
	3 = no added sugar/less sugar

	
	4 = low calorie/light

	
	5 = low carbohydrate

	
	6 = organic

	
	7 = natural ingredients/all natural/no preservatives/nothing artificial

	
	8 = provides essential nutrients including protein, calcium, potassium, vitamins, antioxidants

	
	9 = whole grain/whole wheat

	
	10 = fiber or bran

	
	11 = heart healthy/low cholesterol

	
	12 = diet

	
	13 = ‘five a day’

	
	14 = healthy food e.g., ice cream or chocolate are made of milk, smoothies contain the goodness of fruit

	
	15 = other

	Cue description
	How is the cue described by the influencer?

	
	1 = Positive (Cue described using positive adjectives, tone, or gestures, e.g., thumbs up, licking fingers)

	
	2 = Negative (Cue described using negative adjectives, tone, or gestures, e.g., thumbs down)

	
	3 = Neutral (Cue described using neutral adjectives, tone, or gestures, or not described, e.g., equal use of positive and negative adjectives, no adjectives)

	Cue presentation
	How is the cue presented by the influencer?

	
	1 = Product consumed and verbal reference made

	
	2 = Product consumed but no verbal reference made. 
3 = Product not consumed, and verbal reference made (i.e., visual and verbal presentation).
4 = Product not consumed, and no verbal reference made (i.e., visual presentation only).

	Disclosure of brand presentation
	Is the brand or product shown an endorsement/influencer ad?
1 = No explicit indication that influencer was gifted or paid to feature product in post (influencer indicated they have been gifted product)
2 = Gifted endorsement of product (i.e. on-screen advertising disclosure, influencer indicated they were paid to feature product in post)
3 = Paid endorsement of product
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