[bookmark: _Ref192510191]Table 3 Physical home environment
	Input code
	Input
	labels of the input
	Input N(%)/Range(Mean)
	SWB Mean (Std.Devitation)

	A1
	House size
	
	40-300 (131.67) m2
	

	A2
	Number of bedrooms
	a) One bedroom
b) Two bedrooms
c) Three bedrooms
	46(11.0%)
161(38.5%)
204(48.8%)
	79.41(16.14)
80.46(15.60)
82.84(15.55)

	A3
	Type of house
	a) Simple
b) Duplex
	269(64.4%)
144(34.5%)
	81.88(16.05)
79.16(13.41)

	A4
	Balcony/terrace
	a) None
b) Available
	290(69.4%)
124(29.6%)
	80.99(15.69)
86.45(17.56)

	A5
	In-unit Storage
	a) None
b) Available
	230(55.0%)
183(42.8%)
	81.57(15.25)
81.52(16.28)

	A6
	Master Bedroom
	a) None
b) Available
	368(88.0%)
45(11.0%)
	81.00(15.88)
84.44(13.63)

	A7
	Personal Space and Privacy in the Home
	a) Having a separate room
b) Sharing a bedroom with a family member
c) No personal room but with privacy options
d) No personal room and no privacy options
	205(49.0%)
139(33.3%)
49(11.7%)
13(3.1%)
	82.90(15.90)
80.63(15.71)

80.01(16.02)

76.46(11.500)

	A8
	Home office/study room
	a) None
b) Available
	306(73.2%)
108(25.8%)
	80.03(15.98)
85.42(14.25)

	A9
	Suitability of the home for work/study activities
	 (a) One of the rooms is specifically designated as a home office or study area
	87(20.8%)
	81.54(17.41)

	
	
	(b) A space for work is also considered in the bedroom
	165(39.5%)
	81.85(16.20)

	
	
	 (c) Despite the need, there is no room with a dedicated work area
	59(14.1%)
	80.03(14.90)

	
	
	 (d) There is no room or workspace, and there is no need for it
	91(21.8%)
	81.57(13.00)

	A10
	Color theme of the room that the person uses the most
	a) Neutral colors (white, black, gray, beige)
b) Cool colors (blue, green, purple)
c) Warm colors (red, yellow, orange, brown)
	279(66.7%)
50(12.0%)
40(9.6%)
	81.70(16.27)
82.46(15.50)

80.77(14.93)

	A11
	Color brightness of the room that the person uses the most
	a) Bright colors
b) Dark colors
	307(73.4%)
62(14.8%)
	81.69(15.95)
81.75(16.34)

	A12
	Guest accommodation
	a) have a guest room
b) The guest should sleep in one of the family members' bedrooms
c) The guest should sleep in the living room or lounge area
d) There is no designated room or space for guest accommodation
	78(18.7%)
21(5.0%)
20(4.8%)
297(71.1%)
	82.12(14.63)
83.74(12.86)
77.38(17.75)
81.39(15.99)

	A13
	Children's room
	a) None
b) Available
	335(80.1%)
79(18.9%)
	81.40(15.78)
81.63(12.61)

	A14
	Solar orientation
	[bookmark: OLE_LINK50][bookmark: OLE_LINK51][bookmark: OLE_LINK52][bookmark: OLE_LINK53]a) North- facing windows in rooms
b) South- facing windows in rooms
c) East- facing windows in rooms
d) West- facing windows in rooms
[bookmark: OLE_LINK54]e) North and south- facing windows in rooms
[bookmark: OLE_LINK55]f) East and west- facing windows in rooms
	86(23%)
129(30.9%)
85(20.3%)
45(10.8%)
21(5.0%)

29(6.9%)
	78.03(17.25)
82.73(14.02)
81.67(14.87)
77.94(16.95)
84.52(15.30)

85.89(16.22)

	A15
	Kitchen layout
	[bookmark: OLE_LINK45]a) Traditionally Closed kitchen
b) Peninsula Kitchen
c) Island Kitchen
d) L-shaped  or U-shaped kitchen
e) Divided kitchen (back and front kitchen)
	104(24.9%)
187(44.7%)
46(11.0%)
62(14.8%)
7(1.7%)
	78.56 (17.20)
82.86 (14.55)
83.72(12.97)
80.35(17.96)
87.86(16.07)

	A16
	Kitchen color theme
	a) Neutral colors (white, black, gray, beige)
b) Cool colors (blue, green, purple)
c) Warm colors (red, yellow, orange, brown)
	286(68.4%)
12(2.9%)
81(19.4%)
	81.72(16.12)
78.30(19.38)

81.05(14.42)

	A17
	Kitchen Color brightness
	a) Bright colors
b) Dark colors
	303(72.5%)
76(18.2%)
	82.22(15.34)
78.48(17.51)

	A18
	Kitchen’s sunlight access
	a) None
b) Available
	101(24.2%)
273(65.3%)
	80.67(13.85)
82.05(16.77)

	A19
	Dining area
	a) No dining table
b) Dining table placed inside the kitchen
c) Dining table placed outside the kitchen
d) Despite having a dining table, people usually eat on the floor or the couch
	69(16.5%)
52(12.4%)
196(46.9%)
11(2.6%)
	77.29(19.18)
84.47(13.10)

81.57(15.58)

76.00(10.38)

	A20
	Number of bathroom and toilet spaces
	(a) one 
(b) Two 
(c) Three
	60(14.4%)
312(74.6%)
31(7.4%)
	79.98(15.87)
81.17(16.03)
88.85(9.95)




