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	Recruitment Channel & Cost (excludes personnel costs)
	Per Recruitment Channel

	
	Number of times used
	Reach
	Individual expressions of interest
(N)
	Screened eligible at Stage 1
(N)
	Screened eligible at Stage 2
(N)
	Randomised
(N)

	Radio: $39,033
	4
	>543,000 individuals
	283
	84
	32
	21

	
	ABC Radio - Yielded a total of 4 expressions of interest and 2 individuals who were eligible at Stage 1.
Diabetes SA was invited to provide commentary on diabetes prevention including the prevalence of type 2 diabetes, the risk factors that put people at greater risk, and how risk can be reduced. The calls to action were for individuals to visit diabetessa.com.au for more information about our free AUS2PREVENT trial and to register their interest. The interview provided an opportunity to market the trial to the listener base.

	
	Triple M and SAFM - Yielded a total of 49 (i.e., 28+21) expressions of interest and a total of 14 (6+8) individuals who were eligible at Stage 1.
Two radio advertising campaigns targeting high risk men and women aged 18 to 55 years, who were carrying excess fat around the waist, not exercising regularly, often eat processed foods or drink alcohol, were run on local radio stations. The calls to action were for individuals to visit diabetessa.com.au for more information about our free AUS2PREVENT trial and to register their interest.
The first campaign lasted three weeks and the second lasted two weeks. 
We had 1,008 spots for the first campaign, 621 spots for the second campaign.
Estimated reach of 543,000 Triple M and SAFM listeners each week.

	
	Radio Italia - Yielded a total of 0 expressions of interest but some may not have stated this channel
Trial investigators did a short radio interview about the prevalence of type 2 diabetes, the risk factors that put people at greater risk, how risk can be reduced and information about Diabetes SA’s free AUS2PREVENT trial. The calls to action were for individuals to visit diabetessa.com.au for more information about our free AUS2PREVENT trial and to register their interest.
Estimated reach unclear.

	
	Not stated - Yielded a total of 230 expressions of interest and a total of 68 individuals who were eligible at Stage 1.
Some individuals stated they heard about the trial on radio, but we could not identify the radio station or the messaging they heard, i.e., n=1 stated radio station 5AA, 1 stated radio today and 228 could not say which radio station they were listening to when they heard about the Trial.

	Email: $0
	~7
	Estimated to have reached >10,000 individuals
	151
	61
	25
	23

	
	Diabetes SA ‘e-News’ - Yielded a total of 21 expressions of interest and a total of 10 individuals who were eligible at Stage 1.
Diabetes SA at Risk e-News: ‘Take steps towards a healthier you’ email newsletter circulated to those who have registered their interest in receiving the email. Call to action was to check their risk of developing type 2 diabetes and visit diabetessa.com.au for more information about our free AUS2PREVENT trial and to register their interest.
Estimated reach 1,569.

	
	National Diabetes Services Scheme (NDSS) email - Yielded a total of 29 expressions of interest and a total of 10 individuals who were eligible at Stage 1.
Information about the AUS2PREVENT trial was emailed to women registered as having previously had gestational diabetes but not diagnosed with type 1 or type 2 diabetes. Those receiving the email were invited to check their eligibility to participate in the trial.
· Emails sent via NDSS Central with an estimated reach of 9,241.

	
	Existing databases - Yielded a total of 12 expressions of interest and a total of 8 individuals who were eligible at Stage 1.
Colleagues at the University of Adelaide screened their existing databases for participants who had completed previous trials. These participants were emailed information about the trial with a call to action to check their eligibility and contact the AUS2PREVENT trial team.
Estimated reach to potentially eligible individuals via the following databases SAHMRI Direct study: 110; SAHMRI WoW study: 10

	
	Not stated - Yielded a total of 89 expressions of interest and a total of 33 individuals who were eligible at Stage 1.
Specific email channel not identified. This could be due to the individual’s recall, or they did not want to specify which email they received.

	Online media (e.g., Facebook, Instagram, webpages): $1,029
	~16
	Estimated to have reached few hundred individuals
	91
	23
	12
	11

	
	Webpage - Yielded a total of 21 expressions of interest and a total of 7 individuals who were eligible at Stage 1.
Information for potential participants and GPs was available throughout the entire trial on the Diabetes SA AUS2PREVENT webpage.
Information for potential participants was also available on the Diabetes Australia webpage.
Estimated reach unknown.

	
	Social media - Yielded a total of 30 expressions of interest and a total of 9 individuals who were eligible at Stage 1.
Brief information about the trial and a call to action to “check your eligibility” were developed by the trial team. These tiles were posted by Diabetes SA, Tea Tree Gully Council, Campbelltown City Council, City of West Torrens, and in the What’s on West Torrens group.
Posts per organisation:
· Diabetes SA Facebook: 7
· Tea Tree Gully Council Facebook: 2
· Campbelltown City Council Facebook: 4
· West Torrens Council Facebook: 1
· What’s up West Torrens Facebook group: 2
Estimated reach of a few hundred followers from each site.

	
	Not stated - Yielded a total of 40 expressions of interest and a total of 7 individuals who were eligible at Stage 1.
Some individuals did not provide specific details of the Facebook/online source.
Estimated reach unknown.

	Unsure:
$ unknown
	Unknown
	Unknown
	14
	4
	4
	3

	
	Referral pathway not stated as individuals could not remember how they heard about the trial or did not want to specify where they heard about it.

	Family member/ colleague/ Friend: $0
	Continuous
	Unknown
	15
	7
	5
	3

	
	Indirect referral from someone in the individual’s life who received information about the trial through one of the alternate referral sources.

	Newspaper: $0
	2
	Unknown
	13
	6
	3
	3

	
	Boomer section of The Advertiser - Yielded a total of 2 expressions of interest and a total of 1 individual who was eligible at Stage 1.
Free advertising in the state-based newspaper The Advertiser, with a call to action for interested individuals to call the Diabetes SA phone number or to visit the Diabetes SA website.
Estimated reach unknown.

	
	Independent Lifestyle section of The Sunday Mail - Yielded a total of 6 expressions of interest and a total of 3 individuals who were eligible at Stage 1.
A two-page spread on how eating well can assist in managing diabetes. The trial was promoted for those with prediabetes or who are at risk of developing the condition. People were encouraged to call Diabetes SA for more information.
Estimated reach unknown.

	
	Not stated - Yielded a total of 5 expressions of interest and a total of 2 individuals who were eligible at Stage 1.
Some individuals did not provide specific details of the Newspaper source.
Estimated reach unknown.

	Diabetes SA: $0
	>5
	Estimated to have reached over a few hundred individuals
	12
	3
	1
	1

	
	World Diabetes Day - Yielded a total of 1 expression of interest and a total of 0 individuals who were eligible at Stage 1.
Trial staff attended a Diabetes SA hosted World Diabetes Day to promote the trial and answer any questions attendees may have regarding the trial. Trial flyers were also displayed at the event.
Estimated reach of 78 individuals.

	
	Clinical delivery - Yielded a total of 1 expression of interest and a total of 1 individual who was eligible at Stage 1.
Continuous promotion to people at risk for developing type 2 diabetes who attended events hosted by our health delivery team. Participant information sheets were available to be provided in these instances and clients were encouraged to visit the trial page to check their eligibility.
Estimated reach around a few hundred individuals.

	
	MyLife Magazine - Yielded a total of 0 expressions of interest but some may not have stated this channel.
Trial advertisements and updates were provided on four occasions in the Diabetes SA member benefit magazine, ‘MyLife’. The majority of those receiving the magazine are members living with diabetes; however, they were encouraged to provide the trial information to those they think may be at risk.
Estimated reach unknown.

	
	Miscellaneous - Yielded a total of 10 expressions of interest and a total of 2 individuals who were eligible at Stage 1.
Some individuals did not provide specific details of the Diabetes SA source or indicated “word of mouth” type detail.
Estimated reach unknown.

	GP Clinics: $647
	Continuous
	Estimated to have reached >25,000 patients with prediabetes from across 279 clinics in the targeted LGAs.
	4
	2
	1
	1

	
	A total of GP 279 clinics in the trial areas were contacted by one of the Trial team. Of these, 252 clinics were provided with information on the trial including referral pathways and the criteria for eligible individuals. Of the clinics that received trial information, 42 clinics were visited by trial staff and given A4 posters and DL flyers to display which included a QR code to information on the trial including how to register interest. An additional 34 of the clinics received a phone call from the trial staff to try and arrange a face-to-face visit. Direct SMS messaging (via PenCS) was tested in 1 GP clinic and was estimated to reach 55 participants who met the inclusion criteria.

	Newsletter/ noticeboard: $165
	>3 times
	Estimated to have reached over a few hundred individuals
	2
	1
	1
	0

	
	Adelaide PHN - Yielded a total of 0 expressions of interest but some may not have stated this channel.
The Adelaide PHN advertised the trial in their fortnightly Primary Links Newsletter.
Estimated reach unknown.

	
	GPEx - Yielded a total of 0 expressions of interest but some may not have stated this channel.
Advertisement in the GPEx April Registrar Training Update email/newsletter seeking support from GPs to refer patients into the trial.
Estimated reach 1,000 followers on their Facebook page and 400 on twitter.

	
	The Royal Australian College of General Practitioners- Yielded a total of 0 expressions of interest but some may not have stated this channel.
Advertisement emailed to the SA Faculty of the RACGP seeking support from GPs to refer patients into the trial.
Estimated reach 3,600 members.

	
	Community noticeboard/newsletter - Yielded a total of 2 expressions of interest and a total of 1 individual who was eligible at Stage 1.
Trial flyers were placed on a local supermarket noticeboard and trial information advertised in a local newsletter.

	Note: Self-reported recruitment channels are for those who expressed interest in the trial, those who were eligible at each screening stage, and who were eligible to be randomised. Recruitment channels are presented in order of most to least effective.



