Appendix A

Study 1 regional speciality material

Natural resource regional specialty: 

Region A has fertile soil, longitudinal waterways, natural living water irrigation, abundant water, 2600 hours of sunshine per year, and a large temperature difference between day and night. Rice in Region A is rich in nutrients and excellent in quality.

Humanities & history regional specialty:
Region B has a rich history of rice cultivation. Legend has it that the Empress Dowager Cixi, known for her discerning palate, often expressed her preference for the rice grown in this region, claiming she could not enjoy a meal without it .During the early Tang Dynasty, farmers in the production area planted rice, earning it the reputation of “rice from the previous year, a hundred years of tribute rice”.

Region specialty perception manipulate scale (1 = strongly disagree, 7 = strongly agree)

I think the rice has a long history.
I think the rice has a strong cultural tradition.
I think the quality of this rice is due to the geographical location of its place of origin.
I think the quality of this rice is due to the natural resources of its place of origin.
Study 1 Advertising appeal manipulation material
Functional appeal advertisement:Thousands of years of cold black soil, breeding pure rice, full grain, white colour, rich in the human body must be 7 kinds of amino acids.It is your ideal choice of rice. 

Emotional appeal advertisement: Lip-smacking and taste bud-startling, cultivated with care to bring you the taste of happiness and joy.
Functional appeal refers to highlighting the function, utility and other values of a product in advertising.

Emotional appeal refers to conveying the cultural attributes of the agricultural products (such as history and culture, folk culture, regional specialty and other characteristics).

Do you think the type of advertising appeal favors functional or emotional appeals? 

1         2         3         4         5         6        7

Functional appeals                                Emotional appeals
Purchase intention Measurement Scale (1 = strongly disagree, 7 = strongly agree)
I would consider buying the rice.

I may purchase the rice.
I am interested in purchasing the rice.
Appendix B
Study 2  regional speciality material

Natural resource regional specialty: 

Region A rice wine is made from local high-quality round-grained polished rice and glutinous rice, which are suitable for growing in a mild climate with sufficient heat and precipitation. The local climate is mild, with plenty of heat and precipitation, and the soil has a moderate pH level, which is suitable for the growth of japonica and glutinous rice.A region rice wine is made by fermentation using a certain proportion of weakly acidic natural well water in the region, which has a sweet and mellow flavour, and is well liked by the people.
Humanities & history regional specialty:
Region B rice wine has a long history, dating back to the Jin Dynasty. In the Tang and Qing dynasties, many poets wrote poems praising the rice wine of the region. With the precipitation of history and the accumulation of culture, rice wine culture has become a characteristic humanistic landscape of the region, and local rice wine culture festivals are often held to actively carry forward the traditional Chinese culture.
Natural resource specialty emphasize the rich nutritional value of agricultural products due to the unique regional specialty products, i.e. focusing on product characteristics
Humanities & history specialty emphasize the long humanistic history and cultural characteristics of the region in which they are located (such as history and culture, folk culture, regional specialty and other characteristics).
According to the content of the material, please judge which kind of speciality product the rice wine in the material belongs to

1         2         3         4         5         6        7

Natural resources                              Humanities & history
Study 2  Advertising appeal manipulation material
Functional appeal advertisement:Rice wine contains all 8 amino acids required by the human body, which strengthens the spleen and opens the stomach. Taste healthy rice wine from a natural source.
Emotional appeal advertisement: Long wine rhyme, thick feelings, classic wine, inherit Chinese civilisation. 
Functional appeal refers to highlighting the function, utility and other values of a product in advertising.

Emotional appeal refers to conveying the cultural attributes of the agricultural products (such as history and culture, folk culture, regional specialty and other characteristics).

Do you think the type of advertising appeal favors functional or emotional appeals? 

1         2         3         4         5         6        7

Functional appeals                                Emotional appeals
Purchase intention Measurement Scale (1 = strongly disagree, 7 = strongly agree)
1.I would consider buying the rice wine.

2.I may purchase the rice wine.
3.I am interested in purchasing the rice wine.
CAPS Measurement Scale (1 = strongly disagree, 7 = strongly agree)
The above material and adverts gave me a better understanding of the product.
The above material and adverts helped me to evaluate the product.
The above materials and advertisements helped me to seriously consider the product.
The above material and adverts made me feel a lot of things.
The above material and advert touched an emotion within me.
The above material and advert struck a chord with me.
Appendix C
Study 3  regional speciality material

Natural resource regional specialty: 

Region A hairy crabs are large and fat, extremely tasty, rich in nutrients and of excellent quality; the area of production is blessed with a natural geographical environment, which nurtures the best of the authentic fresh crabs, making it a worthy choice for hairy crabs.
Humanities & history regional specialty:
Region B hairy crabs incorporate the beautiful symbolism of the time-honoured heritage of the place of origin, tracing the warmth of the history and culture of the place of origin, leaving a fragrance on the lips and teeth, and astonishing the taste buds, just to make you fall in love with them at the first sight, and to give you the taste of happiness.

Natural resource specialty emphasize the rich nutritional value of agricultural products due to the unique regional specialty products, i.e. focusing on product characteristics
Humanities & history specialty emphasize the long humanistic history and cultural characteristics of the region in which they are located (such as history and culture, folk culture, regional specialty and other characteristics).
According to the content of the material, please judge which kind of speciality product the rice wine in the material belongs to

1         2         3         4         5         6        7

Natural resources                              Humanities & history
Study 3  Purchase motivation manipulation
Utilitarian motivation: Imagine you are approaching the Mid-Autumn Festival recently and you want to buy a box of hairy crabs, because hairy crabs are gentle and blood-boosting, rich in protein and various trace elements, have extremely high nutritional value and medicinal effects, and are ideal for nourishing and repairing the human body.  

Hedonic motivation: Imagine the recent Mid-Autumn Festival is approaching, you want to buy a box of hairy crabs, because in this thick autumn, especially want to invite three or two friends, taste fresh and delicious, lips and teeth, the best gate crab, to have a feast on the tongue and spiritual enjoyment! 

Please judge the type of motivation for this consumption：
1       2       3       4       5       6      7      8       9
Utilitarian motivation                                   Hedonic motivation
Study 3  Advertising appeal manipulation 
Functional appeal advertisement:It works not only to disperse, but to harmonise the blood, making it ideal for nourishing and repairing the body.

Emotional appeal advertisement:Cooking purple crabs with frost, boiling red leaves in wine, savouring the flavours of autumn.

Functional appeal refers to highlighting the function, utility and other values of a product in advertising.

Emotional appeal refers to conveying the cultural attributes of the agricultural products (such as history and culture, folk culture, regional specialty and other characteristics).
Do you think the type of advertising appeal favors functional or emotional appeals? 

1         2         3         4         5         6        7

Functional appeals                                Emotional appeals
Purchase intention Measurement Scale (1 = strongly disagree, 7 = strongly agree)
1.I would consider buying the hairy crabs.

2.I may purchase the hairy crabs.
3.I am interested in purchasing the hairy crabs.
CAPS Measurement Scale (1 = strongly disagree, 7 = strongly agree)
1.The above material and adverts gave me a better understanding of the product.
2.The above material and adverts helped me to evaluate the product.
3.The above materials and advertisements helped me to seriously consider the product.
4.The above material and adverts made me feel a lot of things.
5.The above material and advert touched an emotion within me.
6.The above material and advert struck a chord with me.
