Highlights
1. this study combines the VBN theory (Value-Belief-Norm theory) and the Information Framing Theory, innovatively applying them to differentiated dining scenarios in China. It constructs a theoretical framework for the influence of “face consciousness” and informational interventions on consumer food waste behavior. 
2. [bookmark: _GoBack]This study reveals the mechanisms through which information framing influences consumers’ food waste behavior, identifying both a mediation effect and a serial mediation effect involving perceived value and personal norms.
