Table 7 TCCM (Theory, Context, Characteristics, and Methods)
	Theory
	Context (Countries)

	Economic Theories
· Theory of Profit Maximization
· Economic Theory
· Firm-based Trade Theory
· Theory of Revealed Comparative Advantages
· Theory of EU Demands for GIs 
· Theory of the Domestic Origin 
· Neoclassical Theory
· Agency Theory
· Transaction Cost Theory
· Institutional Economic Theory
· Theory-driven Gravity Equation
· Auction Theory
· Theory of Clubs
· Central place theory
· Lancaster Consumer Theory
· Theory of Markets
· Economic and Sociological Theory
· International Trade Theory
· Trade Theory
· Fund-flow Theory
· Theory of Demand hierarchy
· Theory of worlds of worth
· Theory of GI Protection
· Theory of EU Trade Policy
· Sustainable Market Transformation Theory
· Theories of quality upgrading
· Political economy theory

Social Theories
· Rational Choice Theory
· Civic Engagement Theory
· Network Theory
· Field Theory

	
· Institutional Theory
· Competition Theory
· Governance Theory
· Ostrom’s Theory
· Dewey’s Theory of Inquiry
· Convention Theory
· Cooperative Game Theory
· Boundary object Theory
· Transition Theory
· Luhmann’s Theory of Trust
Behavioural Theories
· Theory of Planned Behaviour
· Social Learning Theory
· Random Utility Theory
· Random Utility Maximization Theory
· Grounded Theory Technique

	Developed Countries
· Italy
· France
· Spain
· Germany
· Netherlands
· Poland
· Portugal
· Hungary
· USA
· Czech Republic
· Japan
· Switzerland
· UK
· Australia
· Belgium
· Denmark
· Greece
· Ireland
· Austria
· Canada
Developing Countries
· China
· Indonesia
· Mexico
· Thailand
· Turkey
· Colombia
· Brazil
· Kenya
· Romania
· Albania
· Argentina
· Russia
· Tunisia
· Bulgaria
· Egypt
· Serbia



	Characteristics
	Methods

	
	Methods
	Data Analysis Software

	Sustainability Indicators
Economic Sustainability
Social Sustainability
Environmental Sustainability
Governance
Supply Chain Management
Value Chain Management
Producer awareness
Producer perceptions
Consumer Trust
Financial Sustainability
Market Share 
Willingness to pay
Price Premium
Export Values
Trade agreements 
EU GI Protection
Territorial rural development
Market access
Market recognition
Market demand
Market trend
Marketing Strategies
Consumer awareness of GI
Consumer recognition of GI
Consumer Perception of GI
Consumer behavior
Socio-cultural Sustainability
Socio-ecological landscape values
Gastronomy (GI tourism)
Traditional handicrafts
Preservation of Indigenous culture
Economic Benefits for Local Communities
Profitability
Production costs for GI produce
Market and Institutional Failures
Social differentiation
Sustainability Fashion
Community participation and empowerment
Sustainable agricultural practices
Biodiversity preservation
Climate change adaptation
Generational change
Labor profitability
Governance mechanisms
Economic spillovers 

	Gender equality 
Bargaining power
Collective action
GI Brand awareness
GI Uniqueness
Purchase Intention
Export of olive oil
Supply control and Value creation
Short Supply chain organisation
Animal welfare
(Use of natural resources)
Carbon footprint
Protection of soil quality
Supermarket and Hypermarket
Energy consumption
Water consumption
Atmospheric emissions
Waterborne waste and solid waste
Profitability
Liquidity
Capital structure
PGI label 
Quality criteria
Trademarks
GI patrimonization
Protection of Indigenous Communities and Knowledge
Collective action
Trade balance
Revealed comparative advantage
Price and quality competition
Consumer characteristics GI product attribute
Auction price for GI 
Foreign Direct Investment
GDP 
Gross margin
Stakeholder integration
	Quantitative Research
· Survey
· Experiment
Qualitative Research
· Interview Method
· Observation Method
· Focus Group Discussion

Mixed Method Approach
·  Qualitative
· Quantitative
Cross-Disciplinary method
Case study research 
SAFA framework 
Strength2food framework
SDG framework
Literature review
Conceptual Framework


	SPSS v22 and ARC-GIS v10.3
SPSS v24
IBM SPSS Statistics 25
Ucinet Software for network analysis.
ATLAS.ti. software  Microsoft Excel 
Kumu for processing social network analysis
RQDA (R studio) for qualitative data analysis
IBM SPSS Statistics 22.0
LCA software
IBM SPSS Statistics 25, R 3.6.2
Microsoft Excel in Office 365
Matlab
NVivo 12
Stata
AMOS 23.0
NGENE 1.1.2 software for choice set design
Limdep/Nlogit version 6.0 for data analysis
MAXQDA
IBM™ SPSS Statistics, version 29.
WEKA 3.8
SIMCA 14.1 chemometric software
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