[bookmark: _Toc155338240][bookmark: _Hlk141524799]APPENDICES
[bookmark: _Toc155338241]APPENDIX A: QUESTIONNAIRE FOR STUDENT RESPONDENTS
Dear Respondent,
This questionnaire is sent to you as a participant in the study to gather information on "Marketing of Electronic Library Resources to Students in Technical Universities in Ghana." The Researcher would be grateful if you could spare some time to answer the questions thoroughly and return them as soon as possible. 
[bookmark: _Hlk68271858]Kindly note that the research is available to answer your questions via the email address: patrick.baayel@gmail.com OR via the cell phone number: +223548561476.

PART I: SOCIO-DEMOGRAPHIC INFORMATION OF RESPONDENT
	Q1. Please indicate your institution by ticking the appropriate one applicable to you 

	1.1
	Koforidua Technical University
	

	1.2
	Tamale Technical University
	

	1.3
	Sunyani Technical University
	

	1.4
	Kumasi Technical University
	

	1.5
	Accra Technical University
	

	1.6
	Takoradi Technical University
	

	1.7
	Cape Coast Technical University
	

	1.8
	Ho Technical University
	

	1.9
	Dr Hilla Limann Technical University
	

	1.10
	Bolgatanga Technical University
	

	Q2       Select Your Age Range. Please tick appropriately as applied to you

	2.1
	15- 20
	

	2.2
	21- 25
	

	2.3
	26 30
	

	2.4
	31-35
	

	2.5
	36-40
	

	2.6
	41 and above
	

	Q3      Select Your Gender. Please tick appropriately as applied to you

	3.1
	Male
	

	3.2
	Female
	

	3.3
	Others (please, specify)
	

	Q4. Select the level of your current studies. Please tick appropriately as applies to you

	4.1
	Postgraduate (MTech/MSc/MBA/MA etc.,) degree
	

	4.2
	Undergraduate degree
	

	4.3
	Higher National Diploma (HND) degree
	

	4.4
	Other Professional Diplomas/degrees (please, specify)
	

	4.5
	Professional Certificate in Technical, and Vocational Education (TVET)
	

	Q5. Indicate Your faculty of study. Please tick appropriately as applied to you

	5.1
	Faculty of Health and Allied Sciences
	

	5.2
	Faculty of Engineering
	

	5.3
	Faculty of Applied Science and Technology
	

	5.4
	Faculty of Business and Management Studies
	

	5.5
	Faculty of General and Multidisciplinary studies
	

	5.6
	Faculty of Built and Natural Environment
	

	5.7
	Please specify, if not mentioned above here
	



PART II: ON PREVAILING STATE OF MARKETING E-RESOURCES TO STUDENTS IN TU LIBRARIES
6) In order to express your support for the commonly used approaches for students to become aware of e-resources from your campus library, please check the appropriate boxes labelled (YES), (NO), and (SOMEWHAT).
Students' Awareness methods of E-Resources (N=706).
	Ways of gaining knowledge 
	YES
	NO
	SOMEWHAT

	being directed by lecturers
	
	
	

	Inform by colleagues
	
	
	

	library notices, posters, and signage
	
	
	

	informed during orientations 
	
	
	

	Personal discoveries
	
	
	

	User manuals, brochures, and flyers
	
	
	

	Via library social media Handle
	
	
	

	via the campus radio broadcast
	
	
	

	Library displays and exhibits
	
	
	

	Electronic resource training
	
	
	

	Institutional/Library websites
	
	
	

	library instruction sessions
	
	
	

	Direct Word-of-mouth promotion by library staff
	
	
	

	Electronic resource guides
	
	
	

	Electronic resource fairs
	
	
	



[bookmark: _Hlk137211366]7) On the Likert scale, which is stated as "1 = very low (VL), 2 = low (L), 3 = moderate (M), 4 = high (H), and 5 = very high (VH), please check the appropriate boxes assess the library uses the listed Conventional/Printed media to teach students about e-resources from the library.
	Current Marketing Strategies of TU Libraries
	VL
	L
	M
	H
	VH

	
	1
	2
	3
	4
	5

	7.1
	brochure/flyers
	
	
	
	
	

	7.2
	Notices/signage in library
	
	
	
	
	

	7.3
	Posters and banners
	
	
	
	
	

	7.4
	Orientation Packets
	
	
	
	
	

	7.5
	User manuals
	
	
	
	
	

	7.6
	Campus Bulletin/Notice board
	
	
	
	
	

	7.7
	Student Newsletters/Magazines
	
	
	
	
	

	7.8
	Library Newsletters
	
	
	
	
	

	7.9
	Institutional & Library Websites
	
	
	
	
	

	7.10
	Social media handles and web 2.0 tools 
	
	
	
	
	

	7.11
	Marketing Via emails
	
	
	
	
	

	7.12
	Via Text messaging
	
	
	
	
	



Please list other ways the library on your campus markets its resources to students.
………………………………………………………………………………………………………

[bookmark: _Hlk136548752]PART III: ON CONTEMPORARY AND EMERGING METHODS OF MARKETING LIBRARY RESOURCES
[bookmark: _Hlk171503515]8) On a Likert scale where 1 is very low (VL), 2 is low (L), 3 is moderate (M), 4 is high (H), and 5 is very high (VH), please check the corresponding boxes to indicate your endorsement for your campus library's use of the underlisted approach for marketing e-resources to students.
	S/N
	CONTEMPORARY/EMERGING MARKETING STRATEGIES 
	SD
	D
	U
	 A
	SA

	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	8.1
	Social media marketing
	
	
	
	
	

	8.2
	URL links to e-resources on institutional website
	
	
	
	
	

	8.3
	Digital display monitors screes in the library
	
	
	
	
	

	15.4
	Marketing e-resources via Web 2.0 technologies 
	
	
	
	
	

	15.5
	Dedicated webpage for e-resources
	
	
	
	
	

	15.6
	video tutorials on the institutional/library websites
	
	
	
	
	

	15.7
	Bogging/podcasting
	
	
	
	
	

	15.8
	Wikis/RSS feeds
	
	
	
	
	

	15.9
	Direct updates to students via emailing list
	
	
	
	
	

	15.10
	Direct Texting of messages (SMS)
	
	
	
	
	

	15.11
	Virtual seminars with students
	
	
	
	
	

	15.12
	Mobile apps and push notification
	
	
	
	
	



Please suggest other contemporary/emerging strategies not mentioned above for marketing e-resources to students.
…………………………………………………………………………………………………………………………………………………………………………………………………
9). Please check the boxes below the alternatives that are YES, SOMEWHAT, or NO to show your support for each listed social media networking technology as a means of promoting e-resources from your campus library to students.
	[bookmark: _Hlk136716247]Preference of social media technologies
	YES%
	Somewhat %
	NO%

	WhatsApp 
	
	
	

	Demonstrations/tutorials on YouTube 
	
	
	

	Demonstrations/tutorials on Facebook
	
	
	

	TikTok for tutorials 
	
	
	

	Regular updates on the library tweeter handle
	
	
	

	Instagram
	
	
	

	FAQs on snapchats
	
	
	

	telegram
	
	
	

	Pinterest
	
	
	

	myspace
	
	
	

	LinkedIn
	
	
	

	blogging
	
	
	

	RSS Feed
	
	
	



Please provide other such tools not mentioned in the table above.
[bookmark: _Hlk136618424]………………………………………………………………………………………………………………………………………………………………………………………

PART VI: ON INNOVATIVE MEASURES FOR INFLUENCING STUDENTS’ USE OF E-RESOURCES IN THE LIBRARIES.
[bookmark: _Hlk137223968]10) Please check the appropriate boxes to indicate how much you agree or support each of the exhibition and outreach programmes listed for use in promoting the e-resources to students in the university library. The Likert scale is as follows: "1 = very low (VL), 2 = low (L), 3 = moderate (M), 4 = high (H), and 5 = very high (VH).
	[bookmark: _Hlk137223733]Exhibition & Outreach programmes for marketing e-resources to students
	VL
	L
	M
	H
	VH

	
	1
	2
	3
	4
	5

	
	Campus-wide Lecture Series
	
	
	
	
	

	
	Library orientation sessions 
	
	
	
	
	

	
	Library Week or Month activities
	
	
	
	
	

	
	Academic Support Programs
	
	
	
	
	

	
	Study Skills Workshops
	
	
	
	
	

	
	Campus Radio marketing 
	
	
	
	
	

	
	Student Ambassador Programs 
	
	
	
	
	

	
	Student Feedback Surveys
	
	
	
	
	

	
	Mobile Library Outreach
	
	
	
	
	

	
	Gamification
	
	
	
	
	

	
	Collaborative Workshops
	
	
	
	
	


[bookmark: _Hlk137226963]Please indicate other exhibition and outreach strategies not listed above skill sets that library.
…………………………………………………………………………………………………………………………………………………………………………………………………
1) [bookmark: _Hlk137224225]To show your agreement or support for each of the tech and social media marketing strategies described for use in promoting the e-resources to students at the university library, please check the appropriate boxes where the Likert scale is "1 = Very Low (VL), 2 = Low (L), 3 = Moderate (M), 4 = High (H), and 5 = Very High" (VH).
2) 
	S/N
	Tech & Social Media Marketing Strategies 
	SD
	D
	U
	 A
	SA

	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	
	Robust Social media marketing
	
	
	
	
	

	
	URL links to e-resources on institutional website
	
	
	
	
	

	
	Digital display monitors screes in the library
	
	
	
	
	

	
	Marketing e-resources via Web 2.0 technologies 
	
	
	
	
	

	
	Dedicated webpage for e-resources
	
	
	
	
	

	
	video tutorials on the institutional/library websites
	
	
	
	
	

	
	Bogging/podcasting
	
	
	
	
	

	
	Wikis/RSS feeds
	
	
	
	
	

	
	Direct updates to students via emailing list
	
	
	
	
	

	
	Direct Texting of messages (SMS)
	
	
	
	
	

	
	Virtual seminars with students
	
	
	
	
	

	
	Mobile apps and push notification
	
	
	
	
	



Please indicate other tech and social media marketing strategies not listed above.
…………………………………………………………………………………………………………………………………………………………………………………………………
12. What other cutting-edge strategies will support libraries' marketing efforts to e-resources?
……………………………………………………………………………………………………………………………………………………………………………………………………………
13. Provide some further recommendations that, if followed, could have an impact on how students use the library's electronic resources.
………………………………………………………………………………………………………………………………………………………………………………………………………………

I thank you for your time and efforts in completing the questionnaire.

[bookmark: _Toc155338242]APPENDIX B: INTERVIEW GUIDE FOR LIBRARY AND INFORMATION PROFESSIONALS
Dear Library and information science professional, the researcher would be grateful if you spared some time to participate in the interview as thoroughly and exhaustively as possible. Please it will require approximately, 30minutes to conduct the interview with you during which a recording the discussion will be conducted. Please be assured that your views will be kept completely confidential. I thank you for your time and efforts and time. Thank you.
1. [bookmark: _Hlk69718095]ON SOCIO-DEMOGRAPHIC INFORMATION & PROFESSIONAL BACKGROUND OF PARTICIPANTS
	QUESTION ROUTE
	

	1. Opening Dialogue


	A brief introduction from the interviewer including an exchange of salutations and pleasantries with the interviewee to ease the tensions of participant.

	2. Introductory Questions
	Please can you confirm your institution of work as a librarian and what you enjoy doing most in the library? 
i)Your position/status at work in the library 
are you the head librarian or the e-resources’ librarian?
ii)What is your level of education? 
a) Masters (MA/MSc/MBA) 
b) M.Phil.
c)Doctorate (PhD)
d.) Other professional qualifications, please specify.
iii)How long have you practised as a librarian?
iv)what is your age?



2. ON CURRENT STRATEGIES LIBRARIES ADOPT FOR MARKETING E-RESOURCES TO STUDENTS
	ROUTE OF QUESTIONS
	SPECIFIC QUESTIONS TO ASK PARTICIPANTS

	5) On the current state of marketing e-resources in TUs’ libraries

	i. Are there any current strategies the library relies on to market e-resources to students? 
ii. What current strategies do the library relies on to market e-resources to students?
iii. do you think the current marketing activities provide the desired results? 
iv. Do you think that there is adequate user education and training during orientations, on the library/institution websites – what are some of them?
v. and user manuals?
vi. Are there any future alternative strategies planned to enhance the effective marketing of e-resources?
vii. If there are when is your library implementing them?
viii. Do you know of other better strategies that you would wish to adopt? If so, what is stopping the adoption?


[bookmark: _Hlk69651098]
3. ON CONTEMPORARY MARKETING STRATEGIES FOR INFLUENCE STUDENTS’ PATRONAGE OF E-RESOURCES IN LIBRARIES
	QUESTION ROUTE
	SPECIFIC QUESTIONS

	6)On contemporary marketing strategies to influence students’ patronage of e-resources in libraries 
	i. What contemporary and emerging strategies of marketing can the library adopt for marketing e-resources to influence optimal students’ usage of the resources?
ii. what modern ICTs/tools would best carry the marketing message to students?
iii. which other modern and emerging digital platforms can be adopted for marketing e-resources? 
iv. does your library adopt the use of available Web 2.0 tools and other digital platforms for marketing?
v. Mention Web 2.0 tools and digital platforms TU libraries can adopt for marketing their resources.
vi. Is social media a viable tool to adopt for marketing and what are your reasons? 
vii. Mention some social media tools can use to market e-resources, and what are your reasons.




INNOVATIVE APPROACHES OF MARKETING TO INFLUENCE OPTIMAL STUDENTS’ USAGE OF E-RESOURCES
	QUESTION ROUTE
	SPECIFIC QUESTIONS TO ANSWER

	10)What measures will you propose for influencing students’ optimum usage of e-resources?
	i. What innovative measures can you suggest towards the marketing of e-resources for influencing students’ optimal patronage of e-resources? 
ii. Which contemporary and emerging strategies and tools can be adopted for better marketing of e-resources to students? 
iii. What would you suggest as the appropriate conventional and traditional marketing strategies for adoption to influence optimal students’ usage of e-resource?
iv. Can the focus on marketing policies for e-resource bring results? 
v. Does your library have a marketing policy?
vi. What about an e-resource policy?
vii. Do you have a marketing plan for marketing e-resources? 
viii. what modern communication tools would best carry the message to students?
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