Appendix 1: Measurement Items

Awe (Yan and Jia, 2021) 
1. Boredom-Amazement
2. Ordinary-Unique
3. Expected - Unexpected
4. Gaughty-Humble

Telepresence (Algharabat et al. ,2018).
1. When watching a documentary film, I sometimes feel that I am completely in the world it creates.
2: When watching the documentary, my mind is always in the "real world", never in the world it created.
3: While watching the documentary, my body was always in the 'real world', but my mind was totally immersed in the world it created.
4. When I finished watching the documentary, I sometimes felt like I was back in the 'real world' after a journey.

Social Presence (Giampietri et al. ,2018)
1. There is a sense of human contact while watching the documentary.
2. There is a sense of privacy while watching the documentary.
3. While watching the documentary, I had a sense of social presence.
4. While watching the documentary, I felt a sense of warmth when people were together.

Perceived behavioral control (Shen and Shen ,2020)
1. I believe that I can buy halal food if I want to.
2. I have enough ability to buy halal food.
3. It is not a difficult task for me to buy halal food.

Attitudes Toward Behavior (Qi and Ploeger ,2019)
1. It is a very good idea to buy halal food from the documentary film.	
2. Buying halal food in a documentary film is a very pleasant thing to do.
3. Buying halal food in a documentary film is a wise choice.

Subjective norms (Qi and Ploeger 2019)
1. Most people whose opinions I value think I should occasionally buy halal food from halal food documentaries.	
2. Most people whose opinions I value want me to sometimes buy halal food from halal food documentaries.
3.Influential individuals or teams have always played a superb role in whether I buy halal food or not.

Purchase Intention (Yadav and Pathak ,2016)
1: I will buy the halal food in the documentary film.
2: I have a very strong intention to purchase the Halal cuisine in the documentary.
3: I will try my best to buy the halal food in the documentary film.
