
Table 1 characteristics of respondents across generation ages (N=6,000)
	Variables 
	Generation Z
	Generation Y
	Generation X
	Baby Boomer

	
	male
	female
	both
	male
	female
	both
	male
	female
	both
	male
	female
	both

	Education 
	
	
	
	
	
	
	
	
	
	
	
	

	· primary school
	31 (8.0%)
	11 (1.9%)
	42 (4.3%)
	33 (8.4%)
	81 (8.0%)
	114 (8.1%)
	105 (36.0%)
	350 (37.5%)
	455 (37.1%)
	117 (67.2%)
	293 (64.8%)
	410 (65.5%)

	· secondary school
	60 (15.4%)
	59 (10.2%)
	119 (12.3%)
	66 (16.8%)
	135 (13.3%)
	201 (14.3%)
	48 (16.4%)
	161 (17.3%)
	209 (17.1%)
	21 (12.1%)
	44 (9.7%)
	65 (10.4%)

	· high school
	131 (33.7%)
	210 (36.1%)
	341 (35.2%0
	89 (22.6%)
	213 (21.0%)
	302 (21.4%)
	57 (19.5%)
	163 (17.5%)
	220 (18.0%)
	20 (11.5%)
	45 (10.0%)
	65 (10.4%)

	· bachelor and higher 
	167 (42.9%)
	301 (51.8%)
	468 (48.2%)
	206 (52.3%)
	583 (57.6%)
	791 (56.2%)
	82 (28.1%)
	259 (27.8%)
	341 (27.8%)
	16 (9.2%)
	70 (15.5%)
	86 (13.7%)

	Marital status
	
	
	
	
	
	
	
	
	
	
	
	

	· single
	389 (86.3%)
	559 (84.7%)
	984 (85.3%)
	246 (41.4%)
	420 (34.4%)
	670 (36.7%)
	97 (16.6%)
	182 (14.4%)
	279 (15.1%)
	18 (4.8%)
	85 (12.0%)
	103 (9.5%)

	· married 
	52 (11.5%)
	85 (12.9%)
	137 (12.3%)
	317 (52.7%)
	682 (55.9%)
	1001 (54.8%)
	426 (71.8%)
	816 (64.5%)
	1247 (67.1%)
	300 (80.2%)
	354 (50.0%)
	654 (60.4%)

	· divorce/widowed
	10 (2.2%)
	16 (2.4%)
	26 (2.3%)
	36 (6.0%)
	119 (9.7%)
	155 (8.5%)
	61 (10.6%)
	268 (21.2%)
	330 (17.8%)
	56 (15.0%)
	269 (38.0%)
	325 (30.1%)

	Occupational
	
	
	
	
	
	
	
	
	
	
	
	

	· government employee
	21 (4.7%)
	56 (8.5%)
	77 (6.9%)
	92 (15.3%)
	230 (18.8%)
	323 (17.7%)
	69 (11.7%)
	134 (10.6%)
	203 (10.9%)
	0
	0
	0

	· private sectors employee 
	34 (7.6%)
	60 (9.1%)
	94 (8.5%)
	91 (15.1%)
	115 (9.4%)
	206 (11.3%)
	43 (7.3%)
	36 (2.8%)
	79 (4.3%)
	0
	0
	0

	· business owner 
	38 (8.5%)
	50 (7.6%)
	88 (7.9%)
	92 (15.3%)
	171 (14.0%)
	263 (14.4%)
	100 (17.0%)
	193 (15.2%)
	293 (15.8%)
	37 (9.9%)
	89 (12.6%)
	126 (11.7%)

	· temporary employee 
	172 (38.3%)
	178 (27.0%)
	350 (31.6%)
	218 (36.2%)
	388 (31.7%)
	607 (33.2%)
	186 (31.6%)
	406 (32.0%)
	592 (31.9%)
	73 (19.6%)
	164 (23.3%)
	237 (22.0%)

	· famers
	20 (4.5%)
	12 (1.8%)
	32 (2.9%)
	80 (13.3%)
	173 (14.1%)
	254 (13.9%)
	167 (28.4%)
	378 (29.8%)
	545 (29.4%)
	170 (45.7%)
	251 (35.6%)
	421 (39.1%)

	· no working or other
	164 (36.5%)
	303 (46.0%)
	467 (42.1%)
	29 (4.8%)
	146 (11.9%)
	175 (9.6%)
	23 (3.9%)
	120 (9.5%)
	143 (7.7%)
	92 (24.8%)
	201 (28.5%)
	293
(27.1%)

	Family types 
	
	
	
	
	
	
	
	
	
	
	
	

	· nuclear family
	270 (60.0%)
	379 (57.4%)
	649 (58.5%)
	379 (63.0%)
	723 (59.3%)
	1105 (60.5%)
	401 (68.7%)
	812 (64.1%)
	1218 (65.6%)
	257 (69.1%)
	380 (54.4%)
	637 (59.5%)

	· extended family
	127 (28.2%)
	222 (33.6%)
	349 (31.4%)
	165 (27.4%)
	404 (33.1%)
	5569 (31.2%)
	138 (23.6%)
	281 (22.2%)
	419 (22.6%)
	97 (26.1%)
	207 (29.7%)
	304 (28.4%)

	· other
	53 (11.8%)
	59 (8.9%)
	112 (10.1%)
	58 (9.6%)
	93 (7.6%)
	151 (8.3%)
	45 (7.7%)
	173 (13.7%)
	218 (11.8%)
	18 (4.8%)
	111 (15.9%)
	129 (12.012.1%)

	Residing with sustain abuse user
	226 (50.1%)
	295 (44.7%)
	521 (46.9%)
	295 (48.8%)
	544 (44.4%)
	839 (45.8%)
	310 (52.8%)
	554 (43.7%)
	868 (46.6%)
	159 (42.6%)
	240 (34.0%)
	399 (37.0%)

	Residing with vulnerable person 
	38 (8.5%)
	51 (7.7%)
	89 (8.0%)
	57 (9.5%)
	116 (9.5%)
	173 (9.5%)
	87 (14.8%)
	157 (12.4%)
	244 (13.2%)
	46 (12.3%)
	84 (11.9%)
	130 (12.1%)

	Family income sufficiency 
	
	
	
	
	
	
	
	
	
	
	
	

	· sufficiency 
	337 (74.9%)
	478 (72.5%)
	815 (73.5%)
	418 (69.4%)
	741 (60.5%)
	1162 (63.5%)
	347 (59.3%)
	639 (50.6%)
	986 (53.4%)
	226 (60.6%)
	322 (45.6%)
	610 (56.5%)

	· insufficiency 
	113 (25.1%)
	181 (27.5%)
	294 (26.5%)
	184 (30.6%)
	483 (39.5%)
	667 (36.5%)
	238 (40.7%)
	624 (49.4%)
	862 (46.6%)
	147 (39.4%)
	384 (54.4%)
	469 (43.5%)

	Family strengths
	
	
	
	
	
	
	
	
	
	
	
	

	· Good
	178 (39.8%)
	264 (40.4%)40.3
	442 (40.1%)
	277 (46.2%)
	611 (50.8%)
	889 (49.3%)
	277 (47.9%)
	611 (49.6%)
	888 (49.149.0%)
	189 (51.5%)
	306 (44.2%)
	496 (46.7%)

	· Moderate
	202 (45.2%)
	313 (47.9%)
	515 (46.8%)
	270 (45.0%)
	527 (43.843.9%)
	799 (44.344.2%)
	267 (46.2%)
	549 (44.6%)
	816 (45.1%)
	148 (40.3%)
	315 (45.545.4%)
	464 (43.7%)

	· Poor 
	67 (15.0%)
	77 (11.8%)
	144 (13.1%)
	53 (8.8%)
	64 (5.3%)
	117 (6.5%)
	34 (5.9%)
	72 (5.8%)
	106 (5.9%)
	30 (8.2%)
	72 (10.4%)
	102 (9.6%)

	Money saving in family 
	
	
	
	
	
	
	
	
	
	
	
	

	· no saving
	207 (45.9%)
	285 (43.3%)
	493 (44.4%)
	274 (45.6%)
	588 (48.0%)
	864 (47.3%)
	301 (51.5%)
	677 (53.7%)
	978 (53.0%)
	178 (47.8%)
	317 (45.2%)
	495 (46.0%)

	· have saving
	244 (54.1%)
	374 (56.7%)
	618 (55.6%)
	327 (54.4%)
	636 (52.0%)
	964 (52.7%)
	284 (48.5%)
	584 (46.3%)
	868 (47.0%)
	194 (52.2)
	385 (54.8%)
	580 (54.0%)

	Social media influencing to violence
	
	
	
	
	
	
	
	
	
	

	· good
	10 (2.2%)
	27 (4.1%)
	37 (3.43.3%)
	13 (2.2%)
	37 (3.1%)
	50 (2.8%)
	9 (1.6%)
	40 (3.3%)
	49 (2.7%)
	10 (2.7%)
	11 (1.6%)
	21 (2.0%)

	· moderate
	360 (80.2%)
	471 (71.9%)
	831 (75.3%)
	453 (76.1%)
	925 (76.7%)
	1378 (76.4%)
	421 (72.7%)
	909 (73.9%)
	1330 (73.5%)
	275 (74.3%)
	500 (71.8%)
	775 (72.6%0

	· poor
	79 (17.6%)
	157 (24.0%)
	236 (21.4%)
	129 (21.7%)
	244 (20.2%)
	375 (20.8%)
	149 (25.7%)
	281 (22.8%)
	430 (23.8%)
	85 (23.0%)
	185 (26.6%)
	270 (25.4%)

	Violence experience 
	60 (13.4%)
	72 (10.9%)
	132 (11.9%)
	61 (10.1%)
	82 (6.7%)
	143 (7.8%)
	46 (7.8%)
	84 (6.7%)
	130 (7.0%)
	21 (5.6%)
	35 (5.0%)
	56 (5.2%)

	Violence prevention literacy 
	
	
	
	
	
	
	
	
	
	
	
	

	· Good
	141 (31.3%)
	241 (36.7%)
	382 (34.5%)
	194 (32.3%)
	380 (31.2%)
	574 (31.5%)
	152 (26.0%)
	260 (20.8%)
	412 (22.4%)
	69 (18.7%)
	128 (18.3%)
	197 (18.4%)

	· Moderate
	291 (64.7%)
	383 (58.4%)
	674 (60.9%)
	390 (64.9%)
	811 (66.5%)
	1204 (66.0%)
	419 (71.771.8%)
	960 (76.6%)
	13799 (75.1%)
	283 (76.7%)
	539 (77.0%)
	822 (76.9%)

	· Poor
	18 (4.0%)
	32 (4.9%)
	50 (4.5%)
	17 (2.8%)
	28 (2.3%)
	45 (2.5%)
	13 (2.2%)
	33 (2.6%)
	46 (2.5%)
	17 (4.6%)
	33 (4.7%)
	50 (4.7%)

	Violence prevention measure in community
	
	
	
	
	
	
	
	
	
	

	· Good 
	319 (71.4%)
	466 (71.1%)
	785 (71.2%)
	455 (76.3%)
	908 (75.2%)
	1365 (75.6%)
	473 (81.8%)
	1005 (81.2%)
	1478 (81.481.3%)
	289 (79.0%)
	515 (74.3%)
	804 (75.9%)

	· Moderate
	94 (21.0%)
	136 (20.8%)
	230 (20.9%)
	101 (16.917.0%)
	233 (19.3%)
	334 (18.5%)
	81 (14.0%)
	176 (14.2%)
	257 (14.2%)
	58 (15.8%)
	129 (18.6%)
	187 (17.7%)

	· Poor 
	34 (7.6%)
	53 (8.1%)
	87 (7.9%)
	40 (6.7%)
	67 (5.5%)
	107 (5.9%)
	24 (4.2%)
	57 (4.6%)
	82 (4.5%)
	19 (5.2%)
	49 (7.1%)
	86 (6.4%)







Table 2 Factors association with experience of violence across generation ages
	
	Generation Z
	Generation Y
	Generation X
	Baby Boomer

	
	male
	female
	both
	male
	female
	both
	male
	female
	both
	male
	female
	both

	Education 
	
	
	
	
	
	
	
	
	
	
	
	

	· Lower than bachelor degree
	
	ref.
	
	
	ref.
	
	
	ref.
	
	
	ref.
	

	· bachelor and higher 
	0.82
(0.45-1.48)
	0.83
(0.49-1.39)
	0.80
(0.54-1.20)
	1.03
(0.58-1.87)
	1.01
(0.63-1.63)
	0.99
(0.69-1.43)
	1.60
(0.67-3.80)
	1.12
(0.63-1.98)
	1.24
(0.77-2.00)
	2.66
(0.51-13.76)
	1.07
(0.36-3.23)
	1.35
(0.54-3.36)

	Marital status married
	
	
	
	
	
	
	
	
	
	
	
	

	· married 
	
	ref.
	
	
	ref.
	
	
	ref.
	
	
	ref.
	

	· single
	1.22
(0.450-2.99)
	0.62
(0.32-1.19)
	0.81
(0.48-1.37)
	3.27*
(1.80-5.93)
	1.64*
(1.02-2.62)
	2.20*
(1.53-3.15)
	1.00
(0.45-2.23)
	0.6
(0.19-1.08)
	0.66
(0.37-1.18)
	2.08
(0.44-9.80)
	1.63
(0.57-4.70)
	1.51
(0.65-3.54)

	· divorce/widowed
	-
	1.28
(0.32-5.12)
	0.80
(0.22-2.94)
	2.84
(0.98-8.22)
	1.06
(0.46-2.43)
	1.44
(0.75-2.76)
	0.57
(0.17-1.90)
	1.09
(0.64-1.85)
	0.95
(0.59-1.52)
	0.64
(0.14-2.85)
	1.77
(0.84-3.70)
	1.29
(0.71-2.33)

	Occupational
	
	
	
	
	
	
	
	
	
	
	
	

	· no working or other
	
	ref.
	
	
	ref.
	
	
	ref.
	
	
	ref.
	

	· Current working
	0.92
(0.52-1.62)
	0.63
(0.38-1.05)
	1.37
(0.94-2.01)
	0.31
(0.04-2.28)
	1.72
(0.96-3.11)
	1.21
(0.70-2.08)
	0.52
(0.07-3.97)
	1.15
(0.56-2.36)
	1.00
(0.51-1.94)
	1.05
(0.34-3.22)
	1.45
(0.70-3.03)
	1.30
(0.71-2.39)

	Family types 
	
	
	
	
	
	
	
	
	
	
	
	

	· extended family
	
	ref.
	
	
	ref.
	
	
	ref.
	
	
	ref.
	

	· nuclear family
	0.73
(0.39-1.37)
	2.45*
(1.09-5.48)
	1.04
(0.68-1.58)
	0.64
(0.36-1.14)
	1.38
(0.82-2.30)
	1.02
(0.70-1.49)
	0.82
(0.41-1.66)
	1.04
(0.61-1.78)
	0.96
(0.62-1.46)
	3.58
(0.81-15.72)
	0.49
(0.24-1.01)
	0.86
(0.47-1.55)

	· other
	1.95*
(8.76-4.34)
	1.37
(0.76-2.36)
	2.30*
(1.30-4.03)
	0.48
(0.16-1.46)
	1.41
(0.59-3.42)
	0.94
(0.47-1.86)
	1.35
(0.45-4.06)
	0.67
(0.29-1.57)
	0.81
(0.41-1.57)
	2.97
(0.25-34.69)
	0.44
(0.14-1.36)
	0.64
(0.23-1.77)

	Residing with sustain abuse user 
	1.48
(0.86-2.58)
	1.73*
(1.06-2.84)
	1.64*
(1.13-2.63)
	1.27
(0.75-2.16)
	1.15
(0.73-1.80)
	1.22
(0.87-1.72)
	1.18
(0.64-2.16)
	1.62*
(1.04-2.52)
	1.46*
(1.02-2.09)
	1.86
(0.77-4.54)
	1.48
(0.74-2.94)
	1.62
(0.95-2.78)

	Residing with vulnerable person 
	1.83
(0.79-4.20)
	1.34
(0.76-2.36)
	1.42
(0.78-2.60)
	1.27
(0.55-2.94)
	1.71
(0.90-3.26)
	1.52
(0.91-2.54)
	1.66
(0.80-3.49)
	1.33
(0.72-2.47)
	1.46
(0.91-2.34)
	1.73
(0.55-5.37)
	1.56
(0.63-3.88)
	1.63
(0.80-3.309)

	Income sufficiency 
	
	
	
	
	
	
	
	
	
	
	
	

	· sufficiency 
	
	ref.
	
	
	ref.
	
	
	ref.
	
	
	ref.
	

	· insufficiency 
	1.62
(0.90-2.91)
	2.28*
(1.26-4.13)
	1.98*
(1.26-2.89)
	1.55
(0.87-2.77)
	1.51
(0.91-2.49)
	1.50*
(1.03-2.19)
	2.48*
(1.13-5.42)
	0.87
(0.55-1.39)
	1.21
(0.81-1.79)
	0.62
(0.25-1.51)
	1.04
(0.50-2.15)
	0.846
(0.48-1.48)

	Money saving in family 
	
	
	
	
	
	
	
	
	
	
	
	

	· money saving
	
	ref.
	
	
	ref.
	
	
	ref.
	
	
	ref.
	

	· no money saving
	0.77
(0.44-1.34)
	0.82
(0.49-1.35)
	0.80
(0.55-1.16)
	1.70*
(1.00-2.91)
	0.57
(0.36-0.91)
	0.90
(0.63 -1.27)
	0.85
(0.47-1.56)
	0.90
(0.58-1.41)
	0.88
(0.62-1.6)
	3.13 *
(1.12-8.72)
	0.86
(0.44-1.70)
	1.34
(0.77-2.32)

	Family Strengths
	
	
	
	
	
	
	
	
	
	
	
	

	· good
	
	ref.
	
	
	ref.
	
	
	ref.
	
	
	ref.
	

	· moderate
	0.40
(0.20-0.78)
	1.41
(0.80-2.50)
	0.82
(0.54-1.25)
	1.42
(0.78-2.56)
	1.66*
(1.03-2.68)
	1.57*
(1.08-2.28)
	0.89
(0.47-1.68)
	1.22
(0.77-1.93)
	1.09
(0.75-1.58)
	2.94*
(1.09-7.93)
	0.84
(0.39-1.78)
	1.34
(0.75-2.42)

	· poor
	1.96*
(1.00-3.837)
	3.38*
(1.63-6.60)
	2.56*
(1.58-4.16)
	3.57*
(1.63-7.80)
	1.73*
(1.09-2.75)
	3.12*
(1.77-5.49)
	2.00
(0.70-5.68)
	1.15
(0.44-3.04)
	1.46
(0.72-2.95)
	2.18
(0.42-11.33)
	1.76
(0.66-4.70)
	1.92
(0.83-4.47)

	Social media influencing to violence
	
	
	
	
	
	
	
	
	
	

	· less
	
	ref.
	
	
	ref.
	
	
	ref.
	
	
	ref.
	

	· fair
	1.27
(0.60-2.70)
	1.04
(0.59-1.86)
	1.15
(0.73-1.81)
	2.55*
(1.07-6.09)
	1.04
(0.59-1.84)
	1.44
(0.90-2.30)
	1.23
(0.59-2.55)
	1.25
(0.70-2.23)
	1.24
(0.78-1.95)
	3.09
(0.71-13.56)
	1.45
(0.62-3.38)
	1.84
(0.89-3.80)

	· high
	0.86
(0.10-7.64)
	0.66
(0.14-3.03)
	0.71
(0.20-2.48)
	6.15*
(1.33-28.36)
	1.26
(0.35-4.54)
	2.14
(0.82-5.56)
	1.74
(0.20-15.30)
	3.09*
(1.13-8.51)
	1.10
(0.56-2.16)
	-
	2.53
(0.28-22.59)
	1.45
(0.17-12.03)

	Violence prevention literacy 
	
	
	
	
	
	
	
	
	
	
	
	

	· good
	
	ref.
	
	
	ref.
	
	
	ref.
	
	
	ref.
	

	· moderate
	1.43
(0.75-2.72)
	1.04
(0.65-1.80)
	1.22
(0.80-1.84)
	1.93*
(1.00-3.75)
	1.32
(0.79-2.21)
	1.52*
(1.01-2.28)
	0.71
(0.37-1.36)
	1.30
(0.71-2.34)
	0.99
(0.64-1.52)
	2.15
(0.49-9.53)
	0.63
(0.27-1.46)
	0.93
(0.45-1.89)

	· poor
	4.46*
(1.45-13.75)
	4.97*
(2.13-11.58)
	4.78*
(2.43-9.39)
	6.32*
(1.91-20.89)
	2.05
(0.57-7.35)
	3.55*
(1.53-8.22)
	0.76
(0.09-6.27)
	2.40
(0.74-7.79)
	1.61
(0.59-4.39)
	4.47
(0.58-34.30)
	2.65
(0.81-8.74)
	3.03*
(1.09-8.41)

	Violence prevention measure in community 
	
	
	
	
	
	
	
	
	
	

	· good
	
	ref.
	
	
	ref.
	
	
	ref.
	
	
	ref.
	

	· moderate
	0.523
(0.24-1.15)
	0.93
(0.50-1.74)
	0.73
(0.45-1.19)
	1.17
(0.58-2.36)
	1.04
(0.59-1.85)
	1.08
(0.69-1.68)
	0.92
(0.37-2.24)
	0.93
(0.48-1.80)
	0.91
(0.54-1.55)
	2.45
(0.89-6.74)
	0.63
(0.28-1.46)
	1.92*
(1.03-3.59)

	· poor
	0.54
(0.16-1.85)
	1.24
(0.53-2.89)
	0.90
(0.45-1.80)
	1.69
(0.67-4.26)
	1.39
(0.58-3.35)
	1.55
(0.82-2.92)
	0.49
(0.07-3.79)
	1.06
(0.37-3.00)
	0.85
(0.34-2.15)
	2.50
(0.52-11.97)
	2.66
(0.81-8.74)
	2.13
(0.86-5.26)


Remark:* p-value < 0.05
