	
	α
	CR(rho_a)
	CR(rho_c)
	(AVE)

	Brand Reputation
	0,832
	0,835
	0,888
	0,665

	Brand Acceptance
	0,720
	0,757
	0,840
	0,637

	Brand Love
	0,814
	0,815
	0,878
	0,643

	Brand Performance
	0,766
	0,768
	0,851
	0,588

	Brand Trust
	0,856
	0,857
	0,896
	0,634

	Cognitive Interdependence
	0,859
	0,869
	0,894
	0,584

	Derogation of Alternatives
	0,851
	0,870
	0,892
	0,622

	Performance Forgiveness
	0,812
	0,816
	0,876
	0,640

	Price Forgiveness
	0,863
	0,871
	0,907
	0,709
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