Table 4: Fornell-Larcker Criteria
	
	1
	2
	3
	4
	5
	6
	7
	8
	9

	Brand Acc.
	0,798
	
	
	
	
	
	
	
	

	Brand Love
	0,459
	0,802
	
	
	
	
	
	
	

	Brand Perf.
	0,450
	0,703
	0,767
	
	
	
	
	
	

	Brand Reputation
	0,484
	0,716
	0,711
	0,816
	
	
	
	
	

	Brand Trust
	0,537
	0,745
	0,728
	0,746
	0,796
	
	
	
	

	Cognitive Inter.
	0,598
	0,622
	0,481
	0,532
	0,634
	0,764
	
	
	

	Derogation of Alt.
	0,518
	0,469
	0,327
	0,338
	0,502
	0,734
	0,789
	
	

	Performance For.
	0,476
	0,556
	0,469
	0,435
	0,516
	0,691
	0,644
	0,800
	

	Price Forgiveness
	0,554
	0,643
	0,505
	0,531
	0,644
	0,728
	0,705
	0,653
	0,842
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