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Table 7. Modules and topics for enterprise development

Modules

Topics

Module 1
Nov. 25, 2021 (AM Session)

Entreprencurial Mind-sefting & Values
Formation

Module 2
Nov. 25, 2021 (PM Session)

Marketing Mindset (Business as a Solution
& Matching with the Markef)

Module 3
Nov. 26, 2021 (AM Session)

Supply & Value Chain Management

Module 4
Nov. 26, 2021 (PM Session)

Market-driven Innovation: Product
Development

Module 5
Dec. 2, 2021 (AM Session)

Entreprencurial Accounting

Module 6
Dec. 2. 2021 (PM Session)

Financial Management
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Table 8. Modules and topics for product development

Modules Topics
Module 1 Personal Hygiene & Orientation to
Dec. 3, 2021 (AM Session) Processing Facility
Module 2

Product Costing

Dec. 3, 2021 (PM Session)

Module 3
Dec. 3, 2021 (PM Session)

Ube Polvoron

Module 4
Dec. 3, 2021 (PM Session)

Ube Pastillas

Module 5
Dec. 13, 2021 (AM/PM Session)

Ube Powder - Dehydration

Module 6
Dec. 14, 2021 (AM Session)

Ube Powder - Pulverization

Module 7

Dec. 13,2021 (PM Session) Ube Mochi
Module §

Dec 22, 2021 (AM Sessions) Ube Halaya
Decss 3 Ube Pocket Pie

Dec 22, 2021 (PM Sessions)

Culminating Activity
Dec. 23,2021

Skills Demo and Completion Rites
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Table 9. Participants’ evaluation and attendance attrition during the capability-
building program

Date
of Clustered Modules

Training

Nov.25-  Entreprencorial Mind seting & 487 Excelleat Base

26,2021 _Values Formation line

Marketing Mindset
Supply and Valve Chain
Management
‘Market-driven Innovation
Dec. 23, _Enireprencurial Accounting 351 Excelleat E 6226
2021 Financial Management

Personal Hygiene & Orientation

to Processing Facility
Product Costing

Ube Palvoron

Ube Pastillas
Dec. 13- _Ube Powder - Dehiydration 956 Excelleat % 4905
14,2021 Ube Powder - Pulverization

Ube Mochi
Dec.22. _Ube Halaya 956 Excelleat 25 4716
2021 Ube Pocket Pie
Dec. 23, Skills Demo 2nd Culminating 983 Excelleat 25 4716
201 Activity
Legend: 4.0 5.00: Excellent 2.60— 3.39: Satisfactory T-179: Poor

3.40—419: Very Satisfactory 180 2.59: Fair
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Table 10. Profile of the cooperatives

Estimated
Name of Cooperatives Location District  Total Assests
G millon)
St. Francis DC San Francisco, Quezon 3% 10
Pinagdanlayan Improvement  Dolore, Quezon 2 32
Club MPC
SLSUDC Lucban, Quezon 1= 51
St. Jude MPC Lucena City 2 700
Saraiva MPC Sariaya, Quezon 2 70
Seafarers MPC Lucban, Quezon 1 114
Candelaria MPC Candelaria, Quezon 2 1
Progressive Entreprencurs on _ Lucban, Quezon = 566
Agri-Business and Related
Livelihood Services
(PEARLS) MPC
Tiasan MPC Tayabas City 1= 65
Lucena Development MPC___ Lucena City 1* 46
Tayabas Community MPC ___Tavabas City 1= 915

* MPC = Multipurpose Cooperative; DC = Development Cooperative
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Table 11. Familiarity with the ube products

Products Mean Qualitative Description _ Rank
Tbe Powder 218 Somewhat familiar 5
Ube Nuts Polvoron 272 Familiar 4
Ube Pastillas 290 Familiar 25
Ube Halaya 354 Very familiar 1
Ube Mochi 163 Somewhat familiar 6
Ube Pocket Pie 290 Familiar 25

Tegend: 330 4.00: Very familiar 130 2.45: Somewhat familiar

49 Familiar

.00~ 1.49- Not familiar
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Table 12. Market

eal of the ube products

Products Mean Qualitative Description _ Rank
Tbe Powder 209 Somewhat appealing 6
Ube Nuts Polvoron 281 Appealing 4
Ube Pastillas 318 Appealing 25
Ube Halaya 354 Very appealing 1
Ube Mochi 200 Somewhat appealing 5
Ube Pocket Pie 318 Appealin; 25

Tegead:  3.30-4.00: Highly appealing 130~ 2.49: Somewhat appealing

49 Appealing

.00~ 1.49- Not appealing
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Table 13. Interest in ordering the ube products

Products Mean Qualitative Description _ Rank

Tbe Powder 2.00 Somewhat interested 5
Ube Nuts Polvoron 272 Interested 35
Ube Pastillas 281 Interested 2
Ube Halaya 290 Interested 1
Ube Mochi 163 Somewhat interested 6
Ube Pocket Pie 272 Interested 35
Tegead:  3.30-4.00: Highly iterested 130~ 2.49: Somewhat nterested

2.50-3.49: Iuterested

1,00 1.49: Not interested
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Tablel4. Possibility of selling the ube products by the cooperatives

Products Mean Qualitative Description _ Rank
Tbe Powder 227 Somewhat possible 5
Ube Nuts Polvoron 290 Possible 15
Ube Pastillas 290 Possible 15
Ube Halaya 272 Possible 35
Ube Mochi 200 Somewhat possible 6
Ube Pocket Pie 272 Possible 35

Tegead:  3.30-4.00: Highly posible 130~ 2.49: Somewha possible

49: Possible

1.00— 1.49: Not possible
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Table 15. Cooperatives’ business practices

Transaction/ Mode Mean _Qualitafive Description _Rank
Settling payment
Consignment 281 Practiced 3
Pay as you order 290 Practiced 15
Cash on delivery 290 Practiced 15
Mode of payment
Cash 327 Practiced 1
Check 290 Practiced 2
Online 218 Somewhat practiced 3
Pricin,
Mark-up from the whole sale price 345 Practiced 1
Percentage on quantity sold 1.7 Somewhat practiced 2
Tegend: 330 4.00; Highly practiced 130~ 2.49: Somewhat practiced

2.50— 3.49: Practiced 1.00— 1.49: Not practiced
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Table 16. Cooperatives’ preference in ordering ube products

Mode Mean Qualitative Description _ Rank
Channel of orderin;
Online 263 Preferred 3
Face-to-face 290 Preferred 1
Phone call 272 Preferred 2
Text message 190 Somewhat preferred 4
Frequency of ordering
Once a week 2.09 Somewhat preferred 3
Once a month 218 Somewhat preferred 1
Twice a month 172 Somewhat preferred 2
"Quantity of order
Per picce, 2.00 Somewhat preferred 25
Half dozen 163 Somewhat preferred
Per dozen 218 Somerwhat preferred 1
Boxes (6 dozen cach) 200 Somerwhat preferred 25
Delivery
Shipping 181 Somewhat preferred 2
Pick-up 154 Somewhat preferred 3
Delivered 363 Highly preferred 1
Tegead: 330 4.00: Highty preforred 130~ 2.49: Somewhat preferred

2.50-3.49: Preferred” 1,00~ 1.49: Not preferred
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Table 1. Types of agricultural products available in AMIA villages

Tpes ;’,{:;:;"”’””’ f Percentage Rank
Banana i ©61% T
Cacao 2 408% 135
Cassava 25 51.02% 6
Coconut 40 81.63% 2
Corn 37 75.51% 3
Freshwater Fish 2 408% 135
Ginger 13 2653% 10
Goat 17 34.69% 9
Poultry 26 53.06% 5
Rice 20 4082% 3
Saltwater Fish 5 10.20% 11
Soya Bean 3 6.12% 12
Swine 28 57.14% 4
Yam / Ube 21 4286% 7

(9; multiple response
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Table 2. Existing products from agricultural produce in AMIA villages

Existing products from agricultural o T

produce
Baked Products 1 316% 65
Banana Chips 4 8.16% 65
Cassava Starch 2 4.08% 14
Coconut Vinegar 1 2245% 3
Coconut Charcoal 25 5102% 1
Coco Soap Bar 2 4.08% 14
Crispy Corn (Cornik) 3 612% 10
Dried Cured Meat (Tapa) 0 0% -
Dried Fish (Tiyo) 13 2653% 2
Local Cured Sausage (Longganisa) 2 4.08% 14
Pepper 4 8.16% 65
Rice-based Delicacies 10 2041% 4
Sardines 4 8.16% 65
Smoked Fish (Tinapa) 2 4.08% 14
Soy Milk 0 0% -
Cocoa Balls (Tablea) 0 0% -
Turmeric Powder 3 612% 10
Yam (Ube) Tam 0 0% -
Yam (Ube) Powder 3 6.1 10
Wine (Lambanog) 2 408% 14

(0: multiple response
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Table 3. Level of knowledge and skills of the villagers on product and
enterprise development

High _ Moderate  Low None

Trainings

F % f % J % F %

Food Processing

Yam (Ube) powder. T 208 0 T 0 - 48 9796
R A R
Fratproceing 0 oo T So e o7
Vebeporsing 1 200 0 . 1 201 17 oses
Fish processin o - 0 -5 1020 44 8980

ling o s e s it

Cooking / Cookery 0 - 1 204 2 408 46 9388

Feod Hiene [RES W YT W WY YRR 1

Codamfuibe o 1 04 3 61z 45 oiss

P

Labelling & Packaging ° B ° B 2 408 47 9592

Hopicatan orFOA - - -

License to Operate ° ° ° 49 100
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aicAccounting [ N W T AT
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usiness Panning [ W YT WY TR 117

9




image4.png
Table 4. Training preferences of the villagers for product and enterprise
development

Trainings 7‘7“"“““ A Rank

Food Processing

Yam (Ube) powder 2 8% 15

Meat processing 7 1429 3

Fruit processing 2 24.49 6

Vegetable processing 20 40.82 4

Fish processin 2 4.08 13
Bakin 4 8.16 95
Cooking / Cookery 8 1633 7
Food Hygiene 3 6.12 15
Good Manufacturing Practices 4 816 5
Marketing 2 44.90 3
Cost and Benefit Analysis/ Product | ot M
Costing
Basic Accounting 3 612 115
Financial Literacy 3 26.53 5
Business Planning 24 4898 15

9; participants were asked to choose 3 preferred trainings
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Table 5. Challenges faced by the villagers related to product and enterprise
development

Challenges 7 Percentage __ Rank
“Absence of potable water source. 50 61.22% 7
Scacity or lack of water supply 35 TL43% 1
Lack of electric supply o 1837% 3
Limited access to needed imgredieats 20 50.18% 3
Lack of cooking utensils and other materials 26 53.06% 5
Timited access to packaging and labeling . 1% B

materials

N=49; multiple response
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Table 6. Physicochemical characteristics of the ubelpowder

Test UBE POWDER
Parnet Method  Replicate  Replicate  Replicate
arameter B B B verage
Moisture  Moisture % % . o
s frovinid 061%  1024%  10.64%  10.16%
Water 5 2 2
Aty 2y EEometer 0632 0.623 0610 0622
oH Probe 614 615 614 614





