Table 1: Descriptive Statistics of Key Variables
	Variable Name (Unit)
	Observations
	Mean
	Standard Deviation
	Minimum Value
	Maximum Value

	Total household consumption (yuan/year)
	14580
	95340
	76709
	17200
	472800

	Household online consumption(yuan/year)
	14580
	8735
	13831
	144
	96000

	Ratio of household online consumption to household offline consumption
	14580
	0.140
	0.276
	0.00234
	2.120

	Household service-related consumption (yuan/year)
	14580
	10818
	14639
	0
	84000

	Proportion of household service-related consumption to total household consumption
	14580
	0.108
	0.107
	0
	0.810

	Average daily working hours (hours/day)
	14580
	8.460
	1.685
	4
	16.800

	Annual working hours (hours/year)
	14580
	2180
	657.432
	432
	4320

	Household working hours (hours/year)
	14580
	3421
	1399
	528
	7200

	Rate of annual overtime work
	14580
	0.077
	0.325
	-0.787
	1.134

	Rate of household annual overtime work
	14580
	-0.155
	0.346
	-0.870
	0.779

	Wage income (yuan/year)
	14580
	54617
	40752
	3000
	240000

	Household wage income (yuan/year)
	14580
	81682
	63400
	3500
	360000

	Age (years old)
	14580
	40.390
	9.447
	20
	60

	Gender of head of household (male = 1)
	14580
	0.742
	0.437
	0
	1

	Junior high school or below
	2293
	0.157
	0.364
	0
	1

	High school
	3347
	0.230
	0.421
	0
	1

	College or above
	8940
	0.613
	0.487
	0
	1

	Marital status (married or cohabiting = 1)
	14580
	0.857
	0.350
	0
	1

	Permanent residence (rural = 1)
	14580
	0.045
	0.207
	0
	1

	Total household population (persons)
	14580
	3.101
	1.153
	1
	11

	Total household assets(yuan)
	14580
	1.799e+06
	2.248e+06
	15580
	1.260e+07




Table 2: Effects of Working Hours on Total Household Consumption and Consumption Patterns (OLS and TWFE)
	
	OLS
	TWFE

	
	Logarithm of Total Household Consumption
	Logarithm of Household Online Consumption
	Ratio of Household Online Consumption to Household Offline Consumption
	Logarithm of Total Household Consumption
	Logarithm of Household Online Consumption
	Ratio of Household Online Consumption to Household Offline Consumption

	
	(1)
	(2)
	(3)
	(4)
	(5)
	(6)

	Logarithm of Household Working Hours
	-0.142***
	-0.146***
	0.002
	0.012
	0.121**
	0.030*

	
	(0.012)
	(0.025)
	(0.006)
	(0.028)
	(0.061)
	(0.017)

	Logarithm of Household Wage Income
	0.202***
	0.290***
	0.008**
	0.061***
	0.049
	-0.005

	
	(0.007)
	(0.015)
	(0.003)
	(0.017)
	(0.036)
	(0.010)

	Age
	-0.012**
	-0.082***
	-0.013***
	0.042*
	0.183***
	0.012

	
	(0.005)
	(0.010)
	(0.002)
	(0.023)
	(0.049)
	(0.014)

	Gender
	-0.070***
	-0.096***
	-0.009*
	-0.094
	-1.620**
	-0.013

	
	(0.011)
	(0.024)
	(0.005)
	(0.344)
	(0.743)
	(0.220)

	High School
	0.022
	0.161***
	0.006
	-0.056
	0.111
	0.011

	
	(0.016)
	(0.033)
	(0.007)
	(0.077)
	(0.166)
	(0.047)

	College or Above
	0.109***
	0.451***
	0.035***
	-0.112
	-0.142
	-0.028

	
	(0.015)
	(0.031)
	(0.007)
	(0.087)
	(0.188)
	(0.053)

	Marital Status
	0.035*
	-0.087**
	-0.034***
	0.129**
	-0.172
	-0.100***

	
	(0.018)
	(0.038)
	(0.009)
	(0.055)
	(0.118)
	(0.033)

	Age squared
	0.000**
	0.001***
	0.000***
	-0.000
	-0.001**
	-0.000

	
	(0.000)
	(0.000)
	(0.000)
	(0.000)
	(0.001)
	(0.000)

	Place of Residence
	-0.042*
	-0.115**
	-0.007
	-0.008
	0.720
	0.017

	
	(0.024)
	(0.051)
	(0.011)
	(0.248)
	(0.536)
	(0.151)

	Total Household Population
	0.059***
	0.011
	-0.007**
	0.062***
	0.156***
	0.025**

	
	(0.005)
	(0.010)
	(0.002)
	(0.017)
	(0.036)
	(0.010)

	Total Household Assets
	0.159***
	0.300***
	0.018***
	0.109***
	0.123***
	0.009

	
	(0.004)
	(0.009)
	(0.002)
	(0.014)
	(0.030)
	(0.009)

	Time Fixed Effects
	NO
	NO
	NO
	YES
	YES
	YES

	Household Fixed Effects
	NO
	NO
	NO
	YES
	YES
	YES

	Sample
	14580
	14580
	14580
	14580
	14580
	14580


Note: Standard errors in parentheses, *** denotes significance at the 1% level, ** denotes significance at the 5% level, * denotes significance at the 10% level.
Table 3: Effects of Working Hours on Total Household Consumption and Consumption patterns (DID and PSM-DID)
	
	DID
	PSM-DID

	
	Logarithm of Total Household Consumption
	Logarithm of Household Online Consumption
	Ratio of Household Online Consumption to Household Offline Consumption
	Logarithm of Total Household Consumption
	Logarithm of Household Online Consumption
	Ratio of Household Online Consumption to Household Offline Consumption

	
	(1)
	(2)
	(3)
	(4)
	(5)
	(6)

	Treat*Post
	0.024
	-0.078*
	-0.018**
	0.019
	-0.088**
	-0.016*

	
	(0.020)
	(0.042)
	(0.009)
	(0.021)
	(0.044)
	(0.009)

	Treat
	-0.020
	0.004
	-0.000
	-0.015
	0.001
	-0.002

	Post
	-0.005
	-0.15***
	-0.044***
	0.002
	-0.142***
	-0.046***

	Control Variables
	YES
	YES
	YES
	YES
	YES
	YES

	Sample
	14580
	14580
	14580
	12914
	12914
	12914


Note: Standard errors in parentheses, *** denotes significance at the 1% level, ** denotes significance at the 5% level, * denotes significance at the 10% level.



Table 4: Effects of Working Hours on Household Consumption Structure
	
	TWFE
	PSM-DID

	
	（1）
	（2）

	Logarithm of Household Working Hours
	-0.019***
	

	
	(0.006)
	

	Treat*Post
	
	0.014***

	
	
	(0.004)

	Treat
	
	-0.017***

	Post
	
	-0.031***

	Control Variables
	YES
	YES

	Time Fixed Effects
	YES
	NO

	Household Fixed Effects
	YES
	NO

	Sample
	14580
	12914


Note: Standard errors in parentheses, *** denotes significance at the 1% level, ** denotes significance at the 5% level, * denotes significance at the 10% level.


Table 5: Alternative measurements of working hours for Robustness Test(TWFE)
	
	Logarithm of Total Household Consumption
	Logarithm of Household Online Consumption
	Ratio of Household Online Consumption to Household Offline Consumption
	Proportion of Household Service-related Consumption to Total Household Consumption

	
	(1)
	(2)
	(3)
	(4)

	Proportion of Household Overtime Work
	0.016
	0.183**
	0.050**
	-0.023***

	
	(0.039)
	(0.084)
	(0.024)
	(0.008)

	Control Variables
	YES
	YES
	YES
	YES

	Time Fixed Effects
	YES
	YES
	YES
	YES

	Household Fixed Effects
	YES
	YES
	YES
	YES

	Sample
	14580
	14580
	14580
	14580



	
	Logarithm of Total Household Consumption
	Logarithm of Household Online Consumption
	Ratio of Household Online Consumption to Household Offline Consumption
	Proportion of Household Service-related Consumption to Total Household Consumption

	
	(5)
	(6)
	(7)
	(8)

	Logarithm of Household Head's Individual Annual Working Hours
	0.040
	0.175***
	0.044**
	-0.025***

	
	(0.032)
	(0.069)
	(0.019)
	(0.006)

	Control variables
	YES
	YES
	YES
	YES

	Time Fixed Effects
	YES
	YES
	YES
	YES

	Household Fixed Effects
	YES
	YES
	YES
	YES

	Sample
	14580
	14580
	14580
	14580


Note: Standard errors in parentheses, *** denotes significance at the 1% level, ** denotes significance at the 5% level, * denotes significance at the 10% level.

Table 6: Parallel Trend Test in Propensity Score Matching (PSM)
	
	Logarithm of Total Household Consumption
	Logarithm of Household Online Consumption
	Ratio of Household Online Consumption to Household Offline Consumption
	Proportion of Household Service-related Consumption to Total Household Consumption

	
	(1)
	(2)
	(3)
	(4)

	Pre-Policy II(2013)
	0.035
	-0.023
	-0.017
	-0.003

	
	(0.022)
	(0.045)
	(0.010)
	(0.004)

	Policy Current Period(2017)
	0.030
	-0.111***
	-0.021***
	-0.002

	
	(0.018)
	(0.036)
	(0.008)
	(0.003)

	Post-Policy I(2019)
	-0.018
	-0.074*
	-0.016*
	-0.005

	
	(0.020)
	(0.042)
	(0.009)
	(0.004)

	2015.year
	-0.058***
	1.046***
	0.165***
	-0.083***

	
	(0.017)
	(0.036)
	(0.008)
	(0.003)

	2017.year
	-0.025
	0.342***
	0.027***
	-0.068***

	
	(0.018)
	(0.033)
	(0.008)
	(0.003)

	2019.year
	-0.045**
	0.462***
	0.044***
	-0.064***

	
	(0.018)
	(0.035)
	(0.008)
	(0.003)

	Control Variables
	YES
	YES
	YES
	YES

	Sample
	12914
	12914
	12914
	12914


Note: Standard errors in parentheses, *** denotes significance at the 1% level, ** denotes significance at the 5% level, * denotes significance at the 10% level.

Table 7: Regression Results by Gender Groups
	
	Female

	
	Logarithm of Total Household Consumption
	Logarithm of Household Online Consumption
	Ratio of Household Online Consumption to Household Offline Consumption
	Proportion of Household Service-related Consumption to Total Household Consumption

	
	(1)
	(2)
	(3)
	(4)

	Logarithm of Household Working Hours
	-0.077
	0.342**
	0.102***
	-0.022

	
	(0.063)
	(0.135)
	(0.039)
	(0.014)

	Control Variables
	YES
	YES
	YES
	YES

	Time Fixed Effects
	YES
	YES
	YES
	YES

	Household Fixed Effects
	YES
	YES
	YES
	YES

	Sample
	3759
	3759
	3759
	3759

	
	Male

	
	Logarithm of Total Household Consumption
	Logarithm of Household Online Consumption
	Ratio of Household Online Consumption to Household Offline Consumption
	Proportion of Household Service-related Consumption to Total Household Consumption

	
	(5)
	(6)
	(7)
	(8)

	Logarithm of Household Working Hours
	0.034
	0.068
	0.013
	-0.019***

	
	(0.032)
	(0.069)
	(0.019)
	(0.006)

	Control Variables
	YES
	YES
	YES
	YES

	Time Fixed Effects
	YES
	YES
	YES
	YES

	Household Fixed Effects
	YES
	YES
	YES
	YES

	Sample
	10821
	10821
	10821
	10821


Note: Standard errors in parentheses, *** denotes significance at the 1% level, ** denotes significance at the 5% level, * denotes significance at the 10% level.

Table 8: Regression Results by Age Groups
	
	Youth (20-35 years old)

	
	Logarithm of Total Household Consumption
	Logarithm of Household Online Consumption
	Ratio of Household Online Consumption to Household Offline Consumption
	Proportion of Household Service-related Consumption to Total Household Consumption

	
	(1)
	(2)
	(3)
	(4)

	Logarithm of Household Working Hours
	0.077
	0.049
	0.018
	-0.027**

	
	(0.055)
	(0.123)
	(0.041)
	(0.012)

	Control Variables
	YES
	YES
	YES
	YES

	Time Fixed Effects
	YES
	YES
	YES
	YES

	Household Fixed Effects
	YES
	YES
	YES
	YES

	Sample
	4909
	4909
	4909
	4909

	
	Middle-aged (36-50 years old)

	
	Logarithm of Total Household Consumption
	Logarithm of Household Online Consumption
	Ratio of Household Online Consumption to Household Offline Consumption
	Proportion of Household Service-related Consumption to Total Household Consumption

	
	(5)
	(6)
	(7)
	(8)

	Logarithm of Household Working Hours
	-0.085**
	0.230**
	0.052**
	-0.019**

	
	(0.042)
	(0.090)
	(0.023)
	(0.008)

	Control Variables
	YES
	YES
	YES
	YES

	Time Fixed Effects
	YES
	YES
	YES
	YES

	Household Fixed Effects
	YES
	YES
	YES
	YES

	Sample
	7276
	7276
	7276
	7276

	
	Elderly (51-60 years old)

	
	Logarithm of Total Household Consumption
	Logarithm of Household Online Consumption
	Ratio of Household Online Consumption to Household Offline Consumption
	Proportion of Household Service-related Consumption to Total Household Consumption

	
	(9)
	(10)
	(11)
	(12)

	Logarithm of Household Working Hours
	0.093
	-0.046
	0.034
	-0.013

	
	(0.082)
	(0.163)
	(0.047)
	(0.015)

	Control Variables
	YES
	YES
	YES
	YES

	Time Fixed Effects
	YES
	YES
	YES
	YES

	Household Fixed Effects
	YES
	YES
	YES
	YES

	Sample
	2395
	2395
	2395
	2395


Note: Standard errors in parentheses, *** denotes significance at the 1% level, ** denotes significance at the 5% level, * denotes significance at the 10% level.

Table 9: Regression Results by Educational Attainment Groups
	
	Junior High School or Below

	
	Logarithm of Total Household Consumption
	Logarithm of Household Online Consumption
	Ratio of Household Online Consumption to Household Offline Consumption
	Proportion of Household Service-related Consumption to Total Household Consumption

	
	(1)
	(2)
	(3)
	(4)

	Logarithm of Household Working Hours
	0.075
	-0.102
	-0.006
	-0.047***

	
	(0.094)
	(0.203)
	(0.044)
	(0.013)

	Control Variables
	YES
	YES
	YES
	YES

	Time Fixed Effects
	YES
	YES
	YES
	YES

	Household Fixed Effects
	YES
	YES
	YES
	YES

	Sample
	2293
	2293
	2293
	2293

	
	High School

	
	Logarithm of Total Household Consumption
	Logarithm of Household Online Consumption
	Ratio of Household Online Consumption to Household Offline Consumption
	Proportion of Household Service-related Consumption to Total Household Consumption

	
	(5)
	(6)
	(7)
	(8)

	Logarithm of Household Working Hours
	-0.035
	0.125
	0.026
	0.011

	
	(0.058)
	(0.123)
	(0.032)
	(0.010)

	Control Variables
	YES
	YES
	YES
	YES

	Time Fixed Effects
	YES
	YES
	YES
	YES

	Household Fixed Effects
	YES
	YES
	YES
	YES

	Sample
	3347
	3347
	3347
	3347

	
	College or Above

	
	Logarithm of Total Household Consumption
	Logarithm of Household Online Consumption
	Ratio of Household Online Consumption to Household Offline Consumption
	Proportion of Household Service-related Consumption to Total Household Consumption

	
	(9)
	(10)
	(11)
	(12)

	Logarithm of Household Working Hours
	0.041
	0.135*
	0.035
	-0.024***

	
	(0.037)
	(0.080)
	(0.024)
	(0.008)

	Control Variables
	YES
	YES
	YES
	YES

	Time Fixed Effects
	YES
	YES
	YES
	YES

	Household Fixed Effects
	YES
	YES
	YES
	YES

	Sample
	8940
	8940
	8940
	8940
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