Table 1
Questions included in the discussion guide of the focus groups

1. What does healthy food mean to you?
2. When you are shopping for food, how do you know if a product is healthy?
3. Name some packaged foods that you buy (product and brand name, e.g. Lactogen, Nan Pro
4. (Packages of ultra-processed products are shown) What do you think about these products? Are they healthy? Why?
5. Do you usually read the nutritional information displayed on packages to know if a product is healthy?
6. What images and words used on the product label appeal to you?
7. Do their corresponding advertisements appeal to you? If yes, what aspects of the advertisement? (could be a health claim, like stronger bones, could be increase in scholastic aptitude, e.g. toppers in class, could be extolling the nutritional value of the food, such as high in calcium etc)
8. Do labels carry claims that imply health or other benefits from feeding the products to
babies and toddlers?
9. Do labels suggest that products are equivalent or superior to breast milk and/or homemade complementary foods?
10. Do you think these foods belong to the category of ultra-processed foods?


Questionnaire administered before the Focus Group Discussions:

1. Age  
2. Highest educational qualification 
3. Whether working professional?
4. If working, which industry?
5. Your own take home monthly salary
6. Household monthly income (could be from you own salary, spouse’s salary, investment income, rental income etc.)
7. Total number of kids
8. Number of kids below the age of 2 years
9. Whether you feed/have fed your infant store bought commercial complementary foods?
10. Which categories of food products (a) Breast Milk Substitute (baby foods marketed for children under the age of 6 months) (b) formula milk feed (c)  Baby food/baby cereal (d) Any other
11. Which brands/products have you used or are currently using?
(a) Nestle Lactogen (b) Nestle Nan pro (c) Nestle Cerelac  (d) Amulspray (e) Abbott Similac  (f) Farex (g) Nutricia Dexolac  (h) Nestle Nestum  (i) Enfamil  (j) Abbott Isomil  (k) Any other


Table 2: Socio-demographic characteristics of participants of the focus group discussions (n=51)
	Characteristic                                         
	       No. of       participants   
	%

	
	
	

	Gender                              
	
	

	Female                                                                                                                                                                          
	51
	100

	Age 
	
	

	26-30                                                           
	12
	24

	31-35                                                          
	24
	47

	36-40                                                          
	15
	29

	Educational level
	
	

	Professional graduate degree (viz. B.E./B.Tech./B.D.S./M.B.B.S/C.A./L.L.B. etc)                      
	21
	41

	Professional post-graduate degree (viz. MBA/MCA/CFA/MD/MS etc)           
	30
	59

	Monthly take home salary of self (INR) 
	
	

	50,000-75,000                                               
	8
	16

	76,000-100,000                                            
	13
	26

	100,000-125,000                                         
	15
	29

	126,000-150,000                                         
	11
	21

	151,000-200,000                                            
	4
	8

	Monthly household disposable income (INR)
	
	

	100,000-125,000                                           
	5
	10

	126,000-150,000                                            
	4
	8

	151,000-175,000                                            
	7
	13

	176,000-200,000                                          
	13
	26

	200,000-250,000                                          
	16
	31

	251,000-300,000                                           
	6
	12






Table 3: Selected quotes from participants
	Research question 
	Theme
	Category 
	Quote 

	Conceptualization of healthy processed food suitable for infants and babies
	Food characteristics
	Fresh produce
	“Organic is definitely healthy…because it is chemical free.” (G1P3)
“We buy only organic vegetables….we make a trip to the supermarket every weekend and stock up fresh organic vegetables for the week…but they don’t have too many options…you know…only a small section of the supermarket stocks only 4-5 varieties of organic vegetables. That’s obviously not enough! We need more varieties.” (G4P2)

	
	
	Specific elements
	“I am not technically very qualified to decipher all that is written on the label…besides, I don’t have the time to go through all of that…or read about that….but if I see a label like “no added sugar” or “no preservatives,” that for me is healthy…. I pick that up.” (G1P7)

	
	
	Industrial processing and packaging

	“When big companies like Nestle goof up with their products, like Maggi, there is a huge backlash. They immediately lose business and reputation. Imagine if they messed up with children’s products, say, Cerelac! The impact will be much greater because this is about very small children’s health….they would not want to be seen as unethical and lose all their business, especially now when all news reaches everywhere almost immediately!” (G3P10)

	
	
	Outcome-based

	“Sugar as such is not very bad, but having lots of it, is not right. We don’t need that much carbs.”  (G2P1)

	
	Individual characteristics
	
	“Organic is definitely healthy…because it is chemical free.” (G1P3)

	Perceived healthiness of commercially available  processed food products meant for infants
	Regulated nutrition claims
	
	“I feed my child Nanpro as it has whey protein.” (G3P4)


	
	Claims of higher growth outcomes

	
	“I give Slurrp Farm banana powder as it helps in weight gain of the child. I really trust their products.” (G4P2)

	
	Reference to certain attributes
	
	“I prefer giving Slurrp Farm products to my baby as they are made by mothers. They understand our needs and deliver quality.” (G4P2)

	
	Price 
	
	“More expensive means more healthy.” (G5P7)
“Just walk around the shelves in the supermarket…you will seldom find heavy discounts on quality stuff…they are always pricy…If they put a food product on heavy discount…then there is something definitely wrong with it…they just want to get rid of the stock.”   (G3P5)

	
	Brand 

	
	“In India, we do not have very high standards for food production and processing….We are still a developing country. Why would I risk my child’s health by going for an Indian baby food brand when I have safer options available?”  (G2P7)

	
	Package design
	
	If the company cares for the environment, it definitely cares for human health.” (G1P5)

	
	Mother’s educational and professional background
	
	“Even my house-help gives Lactogen to her child and buys diapers for him!”  (G4P6)


	Actual feeding practices followed at home

	Maternal characteristics

	
	“After a hectic day at work, I have no energy left to express milk. Giving a bottle is easier for me and my child both. It is fuss free.” (G2P3)

	
	Child characteristics

	
	“My child was a preemie and suffers from GER. I am very careful with what I feed her. It is mostly fresh homemade food like purees, sathamavu, sprouts and other such things.” (G3P5)

	
	Family and social  environment

	
	“Someone had told my mother that bottle-fed children are chubbier. Since she corelated chubbiness with good health, she made me feed her Nanpro. even though I was able to breastfeed.”

	
	Context 

	
	“My husband and I love travelling and we have continued to travel even after our daughter was born. We feed her formula milk, Cerelac, chocos, cornflakes and so on as it is hassle free to carry them and my child likes the taste too.”


 











Fig. 1. Themes (upper case) and categories (sentence case) related to the conceptualisation of healthy baby food as identified in the thematic analysis of the focus group discussions
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Fig. 2. Themes (upper case) and categories (sentence case) related to how participants perceived the healthiness of commercial baby foods as identified in the thematic analysis of the focus group discussions
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Fig. 3. Themes (upper case) and categories (sentence case) related the actual feeding practices followed by participants with respect to commercial baby foods as identified in the thematic analysis of the focus group discussions
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