Supplementary Material

Post test of the stimuli:
To further specify the nature of the social media post images that we used beyond the idealistic-realistic depiction, we conducted a post-test with female university students and females recruited by them (N = 74). We asked participants to rate each social media post on a scale ranging from 0: very thin to 100: very overweight). We conducted a repeated-measure ANOVA to analyze data. Average scores for the overweight posts were ranging between 78.7 (SD = 10.6) and 67.2 (SD = 9.3). Average scores for the thin posts were ranging between 28.9 (SD = 12.1) and 33.9 (SD = 11.6). Results indicated significant difference among the ratings of the social media posts (F(2.339, 170.758) = 425.0, p < .001). Estimated marginal means comparison indicated that the difference between the thin post with the highest rating and the overweight post with the lowest rating is significant (mean difference = -33.4, p < .001).



Stimuli used in the questionnaire
[image: A képen személy, has, ruházat, Emberi arc látható

Automatikusan generált leírás][image: A képen fürdőruha, melltartó, Alsónemű, képernyőkép látható

Automatikusan generált leírás][image: A képen szöveg, képernyőkép, fürdőruha, ég látható

Automatikusan generált leírás][image: A képen has, képernyőkép, Alsónemű, modell látható

Automatikusan generált leírás][image: A képen fürdőruha, melltartó, képernyőkép, Alsónemű látható

Automatikusan generált leírás][image: A képen ruházat, Alsónemű, melltartó, modell látható

Automatikusan generált leírás][image: A képen ruházat, Alsónemű, személy, has látható

Automatikusan generált leírás][image: A képen személy, melltartó, Alsónemű, modell látható

Automatikusan generált leírás][image: A képen ruházat, Alsónemű, modell, fehérnemű látható

Automatikusan generált leírás][image: A képen ruházat, melltartó, Alsónemű, modell látható

Automatikusan generált leírás]
Notes: Translation of post description for swimwear (body positive) posts:“You can never have too many bikinis… Enjoy the last days of summer!” and for lingerie (thin ideal) posts: “A perfect lingerie to brighten your day!”.
Table 1. Hierarchical regression explaining the implicit bias towards thin-ideal social media posts
	
	B
	SE(B)
	β
	t
	p

	Model 1
	

	Constant
	-.202
	.100
	
	-2.013
	0.046

	Internalization
	0.003
	0.004
	0.063
	0.746
	0.457

	Model 2
	

	Constant
	0.046
	0.138
	
	0.334
	0.739

	Internalization
	0.059
	0.038
	0.141
	1.58
	0.117

	Negative appreciation of body size
	-0.098
	0.047
	-0.262
	-2.08
	0.039

	General body dissatisfaction
	-0.022
	0.060
	-0.049
	-0.366
	0.715



	Table 2. Hierarchical regression explaining the explicit bias towards thin-ideal social media posts
	
	B
	SE(B)
	β
	t
	p

	Model 1
	

	Constant
	-.420
	.253
	
	-1.665
	0.098

	Internalization
	0.001
	0.010
	0.009
	0.101
	0.919

	Model 2
	

	Constant
	0.091
	0.350
	
	0.260
	0.795

	Internalization
	0.074
	0.096
	0.070
	0.777
	0.438

	Negative appreciation of body size
	-0.251
	0.120
	-0.268
	-2.10
	0.037

	General body dissatisfaction
	-0.005
	0.153
	-0.004
	-0.032
	0.974




	


Table 3. Demographic characteristics of the two samples.
	
	
	Adolescent sample
(N = 218)
	Young adult sample
(N = 315)

	Age
	M
	16.73
	21.5

	
	SD
	1.27
	2.16

	
	Range
	14-18
	19-29

	Education
	Primary
	2.3%
	0%

	
	Ongoing secondary studies
	92.2%
	4.1%

	
	High school degree
	0.5%
	10.2%

	
	Ongoing university studies
	5%
	60.6%

	
	Bachelor’s degree
	0%
	20.0%

	
	Master’s degree
	0%
	5.1%

	Place of residence
	Capital
	28.9%
	51.8%

	
	County Capital
	15.6%
	12.1%

	
	Smaller city
	25.7%
	24.0%

	
	Village
	29.8%
	12.1%



Table 4. Descriptive statistics of the measured variables
	
	Adolescent sample (N = 218)
	Young adult sample (N = 315)

	Variable
	M
	SD
	M
	SD

	Implicit bias
	-0.010
	0.438
	0.025
	0.487

	Explicit bias
	-0.009
	1.15
	-0.164
	0.983

	BMI
	21.11
	3.261
	21.81
	3.471

	Internalization
	3.20
	0.942
	2.99
	0.930

	Negative appreciation of body size
	2.67
	1.28
	2.51
	1.17

	General body dissatisfaction
	3.59
	1.07
	3.40
	0.975


Notes: 1: N = 1 missing data

Table 5. Hierarchical regression model explaining the implicit bias towards thin-ideal social media posts – adolescent sample
	
	B
	SE(B)
	β
	t
	p

	Model 1
	

	Constant
	-0.232
	0.195
	
	-1.189
	0.236

	BMI
	0.010
	0.009
	0.078
	1.145
	0.254

	Model 2
	

	Constant
	-0.110
	0.215
	
	-0.511
	0.610

	BMI
	0.011
	0.009
	0.082
	1.211
	0.227

	Internalization
	-0.042
	0.032
	-0.090
	-1.331
	0.185

	Model 3
	

	Constant
	0.038
	0.250
	
	0.153
	0.879

	BMI
	0.004
	0.011
	0.031
	0.394
	0.694

	Internalization
	-0.061
	0.041
	-0.132
	-1.494
	0.137

	Negative appreciation of body size
	0.046
	0.038
	0.133
	1.216
	0.225

	General body dissatisfaction
	-0.018
	0.042
	-0.043
	-0.421
	0.674



Table 6. Hierarchical regression model explaining the implicit bias towards thin-ideal social media posts – young adult sample
	
	B
	SE(B)
	β
	t
	p

	Model 1
	

	Constant
	0.323
	0.175
	
	1.846
	0.066

	BMI
	-0.014
	0.008
	-0.097
	-1.718
	0.087

	Model 2
	

	Constant
	0.312
	0.185
	
	1.687
	0.093

	BMI
	-0.014
	0.008
	-0.099
	-1.721
	0.086

	Internalization
	0.006
	0.030
	0.011
	.186
	0.852

	Model 3
	

	Constant
	0.009
	0.217
	
	0.043
	0.966

	BMI
	-0.003
	0.010
	-0.021
	-0.307
	0.759

	Internalization
	0.027
	0.037
	0.052
	0.732
	0.464

	Negative appreciation of body size
	-.099
	0.039
	-0.235
	-2.515
	0.012

	General body dissatisfaction
	0.073
	0.039
	0.145
	1.858
	0.064



Table 7. Hierarchical regression model explaining the explicit bias towards thin-ideal social media posts – adolescent sample
	
	B
	SE(B)
	β
	t
	p

	Model 1
	

	Constant
	0.193
	0.512
	
	0.378
	.706

	BMI
	-0.009
	0.024
	-0.026
	-0.382
	.703

	Model 2
	

	Constant
	-0.377
	0.560
	
	-0.673
	.502

	BMI
	-0.012
	0.024
	-0.034
	-0.503
	.615

	Internalization
	0.196
	0.082
	0.161
	2.390
	.018

	Model 3
	

	Constant
	-0.188
	0.636
	
	-0.296
	.768

	BMI
	-0.001
	0.027
	-0.002
	-0.024
	.981

	Internalization
	0.397
	0.105
	0.326
	3.788
	< .001

	Negative appreciation of body size
	0.015
	0.096
	0.016
	0.154
	 .878

	General body dissatisfaction
	-0.309
	0.107
	-0.289
	-2.891
	 .004



Table 8. Hierarchical regression model explaining the explicit bias towards thin-ideal social media posts – young adult sample

	
	B
	SE(B)
	β
	t
	p

	Model 1
	

	Constant
	0.947
	0.349
	
	2.71
	.007

	BMI
	-0.051
	0.016
	-0.179
	-3.22
	.001

	Model 2
	

	Constant
	1.08
	0.368
	
	2.94
	.004

	BMI
	-0.048
	0.016
	-0.168
	-2.97
	.003

	Internalization
	-0.069
	0.060
	-0.065
	-1.15
	.252

	Model 3
	

	Constant
	0.642
	0.425
	
	1.51
	.132

	BMI
	-0.007
	0.019
	-0.026
	-0.389
	.698

	Internalization
	0.119
	0.072
	0.112
	1.65
	.100

	Negative appreciation of body size
	-0.188
	0.077
	-0.221
	-2.45
	 .015

	General body dissatisfaction
	-0.156
	0.077
	-0.154
	-2.04
	 .043
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