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Additional Results
This supplementary section reports additional results related to the accuracies (see Table 5) and response times (see Table 6 & 7).
Selection Test of the Two Groups
Analysis of response accuracy
Results of a 2 (Group: Chinese-face and Foreign-face) × 3 (Emotion: sadness, disgust, and neutral) two-way repeated measures ANOVA for accuracy did not show any main effects or interactions (all ps>0.1).
Analysis of response time
A 2 (Group: Chinese-face and Foreign-face) × 3 (Emotion: sadness, disgust, and neutral) two-way repeated measures ANOVA on reaction times revealed a main effect of emotion (F(2, 70)=3.757, p=0.028, η2p=0.097). Post-hoc comparisons confirmed that, regardless of group condition, neutral trials were judged faster than sad (t(72)=-3.711, p<0.001) and disgust trials (t(72)=-5.205, p<0.001). Neither group effect nor interaction effect was found (all ps>0.1). 
Matching test of the Two Groups. 
The ANOVA results showed that none of the effects reached significance in the analysis of response accuracies and response times (all ps>0.1). 
Table 5. Means and Standard Deviations of response accuracies (percentage) in the pseudoword selection and matching tests as a function of learning group and emotion.
	
	Chinese-face Group
	Foreign-face Group

	
	Selection Test
	Matching Test
	Selection Test
	Matching Test

	Emotion
	%
	%
	%
	%

	disgust
	93.06(10)
	83.59(14)
	93.78(8)
	84.03(12)

	neutral
	94.17(8)
	85.49(15)
	94.05(9)
	84.99(14)

	sadness
	93.06(13)
	84.17(14)
	93.24(9)
	86.22(14)

	overall
	93.43(11)
	84.42(14)
	93.69(9)
	85.08(13)



Table 6. Means and Standard Deviations of response times (millisecond) in the pseudoword selection and matching tests as a function of learning group and emotion.
	
	Chinese-face Group
	Foreign-face Group

	
	Selection Test
	Matching Test
	Selection Test
	Matching Test

	Emotion
	ms
	ms
	ms
	ms

	disgust
	1237.55(390)
	1435.00(331)
	1276.84(436)
	1449.53(483)

	neutral
	1115.60(369)
	1409.06(296)
	1267.01(425)
	1484.26(523)

	sadness
	1220.99(394)
	1482.25(389)
	1310.98(413)
	1431.87(434)

	overall
	1191.38(385)
	1442.10(339)
	1284.95(421)
	1455.22(477)



Within-Modality Generalization Test of the Two Groups
Analysis of response time
The two-way repeated measures ANOVA on response times revealed a main effect of emotion (F(2, 70) = 4.823, p = 0.011, η2p = 0.121), but not of group (F(1, 35) = 0.159, p = 0.693, η2p = 0.005). Post-hoc comparisons confirmed that, regardless of group condition, neutral trials were judged faster than disgusting (t(72) = 2.051, p = 0.044) and sad trials (t(72) = 3.552,p = 0.001). This emotion effect was qualified by the significant Group × Emotion interaction, F(2, 70) = 4.128, p = 0.02, η2p = 0.105. For the Chinese-face Group, post-hoc comparisons demonstrated that the response times for sad trials were significantly longer than those for disgusting (t(35) = 2.591, p = 0.014) and neutral (t(35) = 3.297, p = 0.002) trials. There were no significant differences between disgusting and sad trials, t(35) = 0.201, p = 0.842. In contrast, for the Foreign-face Group, response times were significantly longer for disgusting than neutral trials, t(36) = 2.441, p = 0.02, while there were no significant differences between disgust and sadness, t(36) = 0.827, p = 0.414, or between neutral and sadness, t(36) = 1.925, p = 0.062.
The data analysis for Congruency (congruent and incongruent) × Emotion (sadness, disgust, and neutral) with a two-way repeated measure ANOVA were performed on response times for both the Chinese-face Group and Foreign-face Group. For the Chinese-face Group, the analysis yielded a main effect of group (F(1, 216) = 4.005, p = 0.047, η2p = 0.018), with longer response times for congruent conditions compared to incongruent conditions (t(110) = 3.754, p < 0.001). Neither interaction effect nor emotion effect was found (all ps > 0.05). For the Foreign-face Group, the ANOVA analysis revealed that none of the effects reached significance (all ps > 0.05). 
Cross-Modality Generalization Test of the Two Groups
Analysis of response time
A 2 (Group: Chinese-face and Foreign-face) × 3 (Emotion: sadness, disgust, and neutral) repeated measures ANOVA was performed on the response time data. The main effect of emotion was significant (F(2, 70) = 27.435, p < 0.001, η2p = 0.439), with response times for disgusting trials being longer than sad (t(72) = 4.415, p < 0.001) and neutral trials (t(72) = 7.138, p < 0.001). However, no significant effect was found in the comparisons across groups for each emotion, all ps > 0.1. 
For the Chinese-face Group, a one-way ANOVA with emotion condition as a factor yielded a main effect of emotion, F(2, 105) = 4.889, p = 0.009, η2p = 0.085. Post-hoc comparison showed that disgusting trials were responded to more slowly than sad (t(35) = 3.545, p = 0.001) and neutral (t(35) = 4.27, p < 0.001) trials, whereas the differences in response times between sad and neutral trials did not reach significant threshold (t(35) = 1.365, p = 0.181). For the Foreign-face Group, no significant effects were found, F(2, 108) = 2.529, p = 0.084, η2p = 0.045. 

Table 7. Means and Standard Deviations of response times (millisecond) in the within- and the cross-modality generalization tests as a function of learning group and emotion.
	
	Chinese-face Group
	Foreign-face Group

	
	Within-modality
	Cross
-modality
	Within-modality
	Cross
-modality

	
	Congruent set
	Incongruent set
	
	Congruent set
	Incongruent set
	

	Emotion
	ms
	ms
	ms
	ms
	ms
	ms

	disgust
	2177.91
(726)
	2221.27
(820)
	3942.41
(1452)
	2329.09
(1033)
	2192.35
(924)
	4215.99
(1995)

	neutral
	2363.07
(835)
	2006.79
(822)
	3121.08
(1048)
	2163.07
(913)
	1888.75
(875)
	3340.53
(1516)

	sadness
	2574.32
(847)
	2243.54
(795)
	3336.67
(893)
	2369.95
(991)
	2013.69
(968)
	3675.47
(1512)

	overall
	2371.77
(813)
	2157.20
(812)
	3466.72
(1196)
	2287.37
(975)
	2031.60
(923)
	3744.00
(1713)




