Highlights

Several factors of sensory experience, visitor engagement, existential authenticity, perceived risk and memorable tourism experience has been investigated to explore the influencing factors of behavioral intention.

Sensory experience, existential authenticity have positive effects on behavioral intention in City walk in Malaysia. 

Visitor engagement has no influence on memorable tourism experiences and behavioral intention.

Memorable tourism experiences mediated relationships between sensory experiences, authenticity and behavioral intention in City Walk in Malaysia.

[bookmark: _GoBack]There is no moderating effect of perceived risk on behavioral intention in City Walk in Malaysia.


