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Table 1. Reference questions on lifestyle profile and the relationship with socioeconomic-demographic indicators.
	Reference question / Socioeconomic-demographic indicator
	Gender
	Age Range
	Region of Brazil
	Family Income (in reais R$)
	City of residence (thousand inhabitants)

	
	Male
	Female
	18 - 23
	24 - 42
	43 - 58
	South
	Southeast
	Central-West
	Northeast
	North
	< 2.424,00
	2.424,01 - 4.848,00
	4.848,01 -12.120,00
	12.120,01 -24.240,00
	> 24.240,01
	< 15 
	15 a 30
	30 a 100
	100 a 500
	> 500

	Food is an essential topic in life
	6,84
	6,89
	6,86
	6,95
	6,87
	6,64
	6,91
	6,79
	7,00
	6,64
	6,98
	6,82
	6,83
	6,91
	7,00
	6,75
	6,91
	6,91
	6,85
	6,90

	Eating or drinking makes me happier
	6,56
	6,58
	6,66
	6,35
	6,27
	5,93b
	6,58ab
	6,79a
	6,71ab
	6,82a
	6,45
	6,58
	6,70
	6,30
	6,75
	6,63
	6,55
	6,50
	6,59
	6,58

	Decisions about what I will eat or drink are important
	6,63
	6,65
	6,63
	6,78
	6,47
	6,21
	6,70
	6,50
	6,86
	6,36
	6,64
	6,62
	6,62
	6,70
	7,00
	6,63
	6,68
	6,59
	6,61
	6,73

	I like trying new recipes and discovering typical food from other regions.
	6,17
	6,11
	6,17
	5,81
	6,60
	5,50
	6,14
	5,86
	6,43
	6,73
	6,21
	6,09
	6,08
	6,22
	6,25
	6,13
	5,91
	6,03
	6,18
	6,23

	I prefer traditional recipes from my region
	4,69
	4,83
	4,97a
	4,51ab
	3,60b
	4,21
	4,79
	4,64
	4,79
	5,45
	4,93
	4,80
	4,88
	4,04
	5,00
	5,00
	4,86
	4,97
	4,57
	4,90

	Concern about the origin of food
	5,64
	5,74
	5,68ab
	5,46b
	6,53a
	6,14
	5,55
	6,00
	6,50
	5,73
	5,88
	5,44
	5,81
	5,61
	5,50
	5,25b
	6,45a
	5,41b
	5,73ab
	5,60ab

	Concern with sustainable food production
	5,27
	5,55
	5,45ab
	5,11b
	6,20a
	5,79ab
	5,25b
	5,79ab
	6,36a
	5,82ab
	5,76
	5,00
	5,49
	5,52
	5,75
	4,88
	5,86
	5,26
	5,43
	5,50

	Interest in organic food
	3,56b
	4,90a
	4,32b
	4,19b
	5,73a
	4,64
	4,26
	4,79
	5,29
	4,36
	4,62
	4,36
	4,38
	4,13
	5,00
	4,38
	5,05
	4,15
	4,20
	4,65

	I choose food based on price and do not worry about other topics
	4,71
	4,42
	4,61a
	4,70a
	3,33b
	4,64
	4,62
	4,14
	4,00
	4,45
	4,98ab
	5,18a
	4,08b
	4,26ab
	2,75c
	4,38
	4,55
	4,15
	4,84
	4,31

	I consume animal protein, and I do not worry about reducing my consumption
	5,77a
	4,86b
	5,38a
	5,11a
	3,67b
	5,14
	5,21
	4,50
	5,21
	5,91
	5,64a
	5,67a
	4,92ab
	4,30b
	5,50ab
	4,75
	5,50
	5,71
	5,19
	4,77

	I seek to replace or reduce animal protein consumption
	2,44b
	3,47a
	2,90b
	3,22ab
	4,60a
	3,29
	3,09
	3,86
	2,64
	2,55
	3,00
	2,78
	3,09
	3,83
	3,50
	3,50
	2,86
	2,74
	3,10
	3,38

	I like animal protein-based convenience products that are easy to prepare
	4,56a
	3,97b
	4,32a
	4,19ab
	2,93b
	4,43
	4,37
	3,86
	3,07
	3,36
	4,50
	4,11
	4,08
	4,30
	3,00
	2,75
	4,45
	4,56
	4,42
	3,65

	I prefer to consume animal proteins in a traditional way
	6,07
	5,83
	5,89
	6,27
	5,33
	6,43
	5,92
	5,36
	6,07
	5,82
	5,95ab
	6,18a
	5,96ab
	5,17b
	6,25a
	6,50
	5,95
	5,74
	5,97
	5,85


The results are expressed as means. Different letters on the same line denote statistically significant differences (p ≤ 0.05)

Table 2. Reference questions for aquatic foods engagement and consumption across socioeconomic-demographic indicators.
	Reference question / Socioeconomic-demographic indicator
	Gender
	Age Range
	Region of Brazil
	Family Income (in reais R$)
	City of residence (thousand inhabitants)

	
	Male
	Female
	18 - 23
	24 - 42
	43 - 58
	South
	Southeast
	Central-West
	Northeast
	North
	< 2.424,00
	2.424,01 -4.848,00
	4.848,01 - 12.120,00
	12.120,01 - 24.240,00
	> 24.240,01
	< 15 
	15 a 30
	30 a 100
	100 a 500
	> 500

	Eating aquatic foods is healthier than other animal proteins
	5,51
	5,60
	5,47
	5,84
	5,87
	5,86
	5,41
	6,21
	5,50
	6,45
	5,24
	5,42
	5,75
	5,61
	7,00
	6,25
	5,95
	5,47
	5,37
	5,69

	Eating aquatic foods is essential for my health
	5,93
	5,93
	5,88
	5,89
	6,40
	6,00
	5,84
	5,86
	6,29
	6,55
	5,88
	5,80
	6,03
	5,78
	6,75
	6,88
	5,82
	5,85
	5,78
	6,10

	It is challenging to choose aquatic foods when I am interested in buying
	4,04
	4,39
	4,17
	4,30
	5,07
	5,00
	4,20
	4,71
	4,07
	3,82
	3,98
	4,42
	4,30
	4,39
	4,00
	4,88
	4,23
	3,82
	4,52
	4,06

	The quality of aquatic foods is an essential factor when purchasing
	6,44
	6,55
	6,50
	6,49
	6,73
	6,29
	6,48
	6,86
	6,71
	6,55
	6,57
	6,42
	6,48
	6,74
	6,25
	6,88
	6,09
	6,68
	6,41
	6,71

	Assessing the quality of aquatic foods is a problem
	4,66
	4,55
	4,53
	4,73
	4,73
	4,64
	4,63
	5,00
	4,50
	3,55
	4,36
	4,78
	4,58
	4,83
	3,50
	4,38
	4,36
	4,12
	5,00
	4,38

	I have difficulty preparing the aquatic foods
	4,46
	3,93
	3,99
	4,65
	4,13
	3,86
	4,28
	4,21
	3,71
	3,00
	3,50b
	4,80a
	4,17ab
	4,04ab
	2,75b
	5,00a
	5,09a
	3,06b
	4,49ab
	3,69ab

	Aquatic foods from fishing is healthy and safe
	4,83
	4,43
	4,60
	4,38
	4,87
	4,21
	4,44
	5,21
	5,07
	5,27
	4,69
	4,42
	4,77
	3,78
	6,00
	5,00ab
	4,59ab
	4,53ab
	4,20b
	5,15a

	Aquaculture aquatic foods is healthy and safe
	5,61
	5,61
	5,54
	5,84
	5,73
	5,00
	5,72
	5,71
	5,00
	5,64
	5,62
	5,69
	5,64
	5,22
	6,50
	5,25
	5,50
	5,85
	5,65
	5,50


The results are expressed as means. Different letters on the same line denote statistically significant differences (p ≤ 0.05)
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Table 3. Correlation matrix of socioeconomic-demographic indicators, lifestyle parameters, and aquatic foods consumption.
	

	Gender
	Age
	Region of Brazil
	Demographic density
	Family income
	Conscious choice
	Interest in new Products
	Origin of Products
	Value of Products
	Reduction of P.A.O.
	Conventional Products
	Aquatic foods consumption

	Gender
	 
	0.39
	0.10
	0.67
	0.21
	0.82
	0.40
	0.00
	0.21
	0.00
	0.60
	0.72

	Age
	0.39
	 
	0.01
	0.21
	0.46
	0.53
	0.03
	0.00
	0.00
	0.07
	0.24
	0.00

	Region
	0.10
	0.01
	 
	0.03
	0.48
	0.09
	0.81
	0.03
	0.72
	0.97
	0.20
	0.10

	Demographic density
	0.67
	0.21
	0.03
	 
	0.25
	0.48
	0.75
	0.14
	0.25
	0.52
	0.48
	0.95

	Family income
	0.21
	0.46
	0.48
	0.25
	 
	0.78
	0.07
	0.37
	0.70
	0.13
	0.13
	0.54

	Conscious choice
	0.82
	0.53
	0.09
	0.48
	0.78
	 
	0.05
	0.02
	0.82
	0.48
	0.78
	0.03

	Interest in new products
	0.40
	0.03
	0.81
	0.75
	0.07
	0.05
	 
	0.05
	0.00
	0.00
	0.23
	0.01

	Origin of products
	0.00
	0.00
	0.03
	0.14
	0.37
	0.02
	0.05
	 
	0.00
	0.00
	0.26
	0.61

	Value of products
	0.21
	0.00
	0.72
	0.25
	0.70
	0.82
	0.00
	0.00
	 
	0.00
	0.12
	0.89

	Reduction of P.A.O.
	0.00
	0.07
	0.97
	0.52
	0.13
	0.48
	0.00
	0.00
	0.00
	 
	0.43
	0.00

	Conventional products
	0.60
	0.24
	0.20
	0.48
	0.13
	0.78
	0.23
	0.26
	0.12
	0.43
	 
	0.22

	Aquatic foods consumption
	0.72
	0.00
	0.10
	0.95
	0.54
	0.03
	0.01
	0.61
	0.89
	0.00
	0.22
	 


Values ≤ 0.05 indicate a significant correlation between indicators. Products of Animal Origin (P.A.O.)

Table 4. Brazilian consumers report groups and species of aquatic foods as the main choices.
	Species/groups of aquatic foods
	Production system
	% of reports

	Tilapia/Saint Peter1
	Aquaculture (Produced locally)
	70,2

	Salmon
	Aquaculture (a considerable part of consumption in Brazil) (imported)
	53,4

	Shrimp
	Fisheries and aquaculture (locally produced)
	51,8

	Tuna
	Fishing (locally produced)
	46,6

	Sardine
	Fishing (locally produced)
	42,4

	Merluza
	Fishing (imported)
	34,6

	I do not know how to identify.
	-
	19,9

	Other freshwater Characiforms
	Fishing (may be small-scale local aquaculture) (locally produced)
	19,4

	Tambaqui
	Aquaculture (may be small-scale local fishing) (locally produced)
	18,3

	Shark/Cação1
	Fishing (locally produced)
	16,2

	Other marine Perciformes, Actinopterygii
	Fishing (locally produced)
	11,0

	Triggerfish/Peixe-porco1/Peroá1
	Fishing (locally produced)
	9,9

	Octopus
	Fishing (locally produced)
	8,9

	Panga
	Aquaculture (imported)
	6,8

	Pirarucu
	Fishing or aquaculture (locally produced)
	6,3

	Flounder/Linguado1
	Fishing (locally produced)
	5,2

	Pollock
	Fishing (imported)
	4,2

	Peacock bass/Tucunaré1
	Fishing (locally produced)
	4,2

	Mullet/Tainha1
	Fishing (locally produced)
	3,7

	Squid
	Fishing (locally produced)
	2,1

	Bivalve molluscs
	Fishing or aquaculture (locally produced)
	1,6

	Crab
	Fishing (locally produced)
	1,0


1 These are the most popular names for the species in Brazil.
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