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Supplemental Figure 1. Percent Yield

Supplemental Figure 1. Percentages shown above represent the number of participants who enrolled in
the study by recruitment method category. Targeted recruitment methods focused on individuals who
were more likely to meet inclusion/exclusion criteria. Broad methods reached a larger population that
resulted in a lower percentage of eligible individuals. Mass mailings and social media

advertisements resulted in the highest yield of interested and eligible individuals.



