Table 1. Consumer Attribute Preferences for Customization
	
	Aesthetics
	Functional Features
	Form
	Complexity
	Quality/ Cost

	Cluster 1

	Bed Frame
	10%
	10%
	40%
	20%
	20%
	5%
	11%
	11%
	32%
	42%
	0%
	39%
	22%
	33%
	6%
	28%
	17%
	28%
	17%
	11%
	5%
	21%
	26%
	16%
	32%

	Sofa
	10%
	0%
	10%
	30%
	50%
	10%
	5%
	15%
	35%
	35%
	11%
	0%
	5%
	32%
	53%
	25%
	25%
	0%
	15%
	35%
	5%
	10%
	10%
	25%
	50%

	Office Chair
	20%
	10%
	25%
	10%
	35%
	16%
	5%
	16%
	32%
	32%
	17%
	11%
	17%
	28%
	28%
	40%
	20%
	20%
	20%
	0%
	16%
	11%
	11%
	32%
	32%

	Bicycle
	5%
	15%
	35%
	10%
	35%
	15%
	15%
	10%
	25%
	35%
	12%
	18%
	18%
	18%
	35%
	20%
	20%
	20%
	20%
	20%
	10%
	5%
	15%
	25%
	45%

	Headset
	15%
	15%
	15%
	35%
	20%
	20%
	10%
	30%
	30%
	10%
	15%
	20%
	15%
	40%
	10%
	25%
	30%
	15%
	20%
	10%
	15%
	15%
	15%
	40%
	15%

	Keyboard
	11%
	0%
	16%
	37%
	37%
	5%
	10%
	20%
	25%
	40%
	17%
	0%
	6%
	44%
	33%
	10%
	10%
	30%
	20%
	30%
	5%
	10%
	15%
	40%
	30%

	Game Controller
	10%
	10%
	30%
	25%
	25%
	10%
	10%
	25%
	35%
	20%
	15%
	20%
	15%
	35%
	15%
	16%
	21%
	26%
	32%
	5%
	5%
	20%
	10%
	40%
	25%

	Dress Shoes
	5%
	5%
	5%
	42%
	42%
	26%
	5%
	0%
	32%
	37%
	11%
	6%
	6%
	39%
	39%
	37%
	11%
	11%
	26%
	16%
	5%
	0%
	21%
	21%
	53%

	Backpack
	5%
	5%
	30%
	30%
	30%
	10%
	10%
	25%
	30%
	25%
	11%
	11%
	17%
	22%
	39%
	25%
	35%
	15%
	10%
	15%
	15%
	10%
	20%
	15%
	40%

	Wireless Mouse
	20%
	10%
	0%
	30%
	40%
	5%
	10%
	10%
	40%
	35%
	11%
	5%
	11%
	37%
	37%
	30%
	5%
	15%
	30%
	20%
	5%
	15%
	15%
	25%
	40%

	Cluster 2

	Jacket
	15%
	20%
	10%
	25%
	30%
	15%
	20%
	15%
	25%
	25%
	20%
	10%
	10%
	30%
	30%
	20%
	40%
	10%
	20%
	10%
	15%
	15%
	15%
	20%
	35%

	Floor Cabinet
	5%
	30%
	15%
	30%
	20%
	15%
	25%
	5%
	30%
	25%
	5%
	16%
	26%
	16%
	37%
	20%
	40%
	10%
	15%
	15%
	5%
	25%
	15%
	15%
	40%

	Golf Clubs
	35%
	25%
	20%
	10%
	10%
	30%
	15%
	5%
	30%
	20%
	30%
	20%
	5%
	10%
	35%
	45%
	15%
	5%
	20%
	15%
	30%
	15%
	10%
	25%
	20%

	Kitchen Knife
	30%
	30%
	15%
	5%
	20%
	20%
	10%
	25%
	25%
	20%
	20%
	10%
	35%
	25%
	10%
	42%
	42%
	5%
	5%
	5%
	15%
	5%
	15%
	30%
	35%

	Water Bottle
	20%
	25%
	20%
	10%
	25%
	25%
	10%
	10%
	35%
	20%
	16%
	5%
	26%
	32%
	21%
	45%
	20%
	30%
	5%
	0%
	20%
	10%
	20%
	15%
	35%

	Vacuum
	30%
	25%
	30%
	5%
	10%
	10%
	20%
	35%
	10%
	25%
	30%
	25%
	15%
	20%
	10%
	20%
	25%
	25%
	20%
	10%
	25%
	15%
	15%
	25%
	20%

	Toothbrush
	25%
	20%
	25%
	20%
	10%
	10%
	5%
	5%
	45%
	35%
	16%
	0%
	42%
	26%
	16%
	26%
	21%
	16%
	32%
	5%
	0%
	21%
	16%
	32%
	32%

	Kayak
	15%
	20%
	15%
	40%
	10%
	10%
	15%
	20%
	35%
	20%
	16%
	21%
	21%
	26%
	16%
	30%
	35%
	15%
	10%
	10%
	10%
	15%
	25%
	25%
	25%

	Phone Case
	15%
	10%
	20%
	25%
	30%
	10%
	15%
	25%
	30%
	20%
	32%
	5%
	37%
	11%
	16%
	35%
	25%
	20%
	10%
	10%
	20%
	5%
	20%
	10%
	45%

	Cluster 3

	Bottle Opener
	35%
	15%
	20%
	15%
	15%
	30%
	10%
	15%
	15%
	30%
	25%
	20%
	15%
	20%
	20%
	40%
	25%
	10%
	10%
	15%
	20%
	20%
	15%
	10%
	35%

	Vertical Planter
	40%
	25%
	25%
	5%
	5%
	35%
	10%
	20%
	15%
	20%
	33%
	17%
	11%
	22%
	17%
	40%
	10%
	20%
	15%
	15%
	40%
	10%
	10%
	5%
	35%

	Portable Washing Machine
	35%
	20%
	10%
	30%
	5%
	15%
	20%
	15%
	30%
	20%
	33%
	6%
	28%
	28%
	6%
	11%
	37%
	32%
	11%
	11%
	25%
	10%
	20%
	20%
	25%

	Table Tennis Table
	40%
	15%
	10%
	25%
	10%
	45%
	20%
	0%
	20%
	15%
	50%
	20%
	10%
	10%
	10%
	45%
	25%
	20%
	5%
	5%
	40%
	15%
	15%
	10%
	20%

	Lamp
	20%
	15%
	20%
	20%
	25%
	37%
	21%
	26%
	16%
	0%
	22%
	39%
	11%
	22%
	6%
	37%
	37%
	21%
	5%
	0%
	32%
	26%
	11%
	26%
	5%

	Umbrella
	30%
	10%
	25%
	20%
	15%
	30%
	20%
	5%
	25%
	20%
	28%
	11%
	22%
	28%
	11%
	45%
	25%
	25%
	0%
	5%
	30%
	15%
	20%
	10%
	25%

	Red fill indicates the percentage of responses are between 0 and 20%

Yellow fill indicates the percentage of responses are between 21% and 40%

Green fill indicates  the percentage of responses are greater than 41%
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