Additional file 2 Measures of acceptance T1 participants 
N= 276
3 months of intervention
Objective measures
T2 participants
N= 187



N=170
Uptake Rate 
85.9% (n= 237)
Return Rate 
71.4% (n= 197)
“have used the program”
91.4% (n= 171)
“would (rather) recommend the program to a friend”
95.9%(n= 163)
subjective measures

