Appendix C: Recruitment procedure

Recruitment of climate scientists

The identification of relevant researchers was initiated by web searches to locate climate scientists at each relevant university. The publication lists of researchers were used to decide if someone could be classified as a climate scientist. This effort resulted in a list of potential participants with varying seniority, research interests, and gender. The researchers were then contacted by phone. Here, they were introduced to the study and asked whether they agreed that their research is climate-related to a large extent. If they confirmed this, they were asked if they wanted to participate in the study and, thus, receive a written invitation at a later point. The researchers were also asked if they knew of colleagues who they thought could be relevant. This was done to identify potentially relevant researchers who were not detected by the web searches. 

Recruitment of climate journalists
The identification of the relevant journalists began by approaching the chairmen of Danish Science Journalists (Danske Videnskabsjournalister) and The Association of Energy and Environmental Journalists (Foreningen af Energi- og Miljøjournalister). These inquiries resulted in a list of Danish journalists who covered climate-related subjects. The journalists were then contacted by phone. Here, they were introduced to the study and asked whether they agreed that their journalistic work focused on climate-related subjects to a large extent. If they confirmed this, they were asked if they wanted to participate in the study and, thus, receive a written invitation at a later point. The journalists were also asked if they knew of colleagues who they thought could be relevant. This was done to identify potentially relevant journalists who were not part of the associations. In the end, an exhaustive list of climate journalists with varying media affiliations, format specializations, and experience levels ensued. 

Recruitment of citizens
 
[bookmark: _Hlk111556174][bookmark: _Hlk111556586]The recruitment of citizens followed a targeted strategy, and a variety of channels were utilized. Facebook groups of social movements were used to identify citizens with strong either pro- or anti-environmental sentiments. The pro-environmental segment was targeted through Facebook groups connected to, for example, The Climate Movement (Klimabevægelsen) or The Grandparents’ Climate Action (Bedsteforældrenes Klimaaktion), while the group belonging to The Climate Realists (Klimarealisterne) was used to get in touch with the group of citizens with an anti-environmental sentiment. Facebook groups for people with different professions (e.g., primary school teachers, high school teachers, entrepreneurs) were also used to locate potential participants with a neutral attitude towards the climate. Further, the network of the researcher was utilized to recruit participants of this type. Here, potential participants were required to be at two or more removes from the researcher. The citizens were contacted by phone. Here, they were introduced to the study. If they were interested in participating, they were promised a written invitation at a later point.

