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Appendix to table 1.  

1. Age restriction: The websites upheld age restriction by having click through age verification pop-ups prior to accessing the website. 

However, these verifications do not require any ID proof and simply consist of the user clicking that they are above 18 years old.  

     

 

2. Regulatory language: These include warnings against minors accessing the website and using the products and nicotine disclaimers.  
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3. Health-related claims: These include claims that e-cigarettes are healthy and safe in comparison to conventional cigarettes.  
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4. Smoking cessation-related claims: These includes claims that e-cigarettes aid in smoking cessation.  
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5. Reduced secondhand smoke/ smoke-free environment claims: These include claims that vaping produces fewer toxic vapors than 

cigarettes, reduces exposure to secondhand smoke and creates a smoke-free environment.  
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6. Ability to smoke anywhere and convenience of use: This promotional messaging that e-cigarettes can be carried and used anywhere 

with convenience without any mess and need to dispose.  
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7. Cheaper: This includes claims that e-cigarettes are more cost effective that conventional cigarettes and help save money in the long run.  
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8. Modern: Claims of modernity include promotional messages of e-cigarettes as a revolutionary way of smoking, and advertising of the 

device’s advanced technology and design.  

  

     

 

9. Social enhancement claims: These include claims that vaping increases social status, popularity, and sexual appeal of the vaper.  
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10. Promotional offers: Discounted prices, giveaway contests, rewards for referrals, and free samples with purchase are some of the 

monetary incentives used for advertising and promoting e-cigarettes.  
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11. Ingredient disclosure: This includes the display of the ingredients present in e-cigarettes and in the composition of e-liquids.  
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12. Nicotine promotion: This includes messaging that promotes the use of nicotine or any information related to nicotine. 
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13.  Nicotine content disclosure: The open disclosure of amount of nicotine present in vape products displayed on the websites, and levels 

of nicotine for customers to choose from.  
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14. Instructions to use: These include instructions on how to use the device, vaping guides for beginners and instructions on how to choose 

the right type and strength of nicotine.  
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15.  Slogans: These are catchphrases exclusive to e-cigarette manufacturers or retailer brands used as an advertising strategy. 
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16. Product diversity: The different types on products found on internet e-cigarette vendor websites include starter kits, rechargeable vapes, 

disposable vapes, and e-liquids. Products are classified as nicotine and non-nicotine vape products.  
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