
Descriptive Statistics for Questionnaire Measures of Camera Effect and Study Suspicion 

 N M SD Range 

Camera effect 
    

  Awareness 68 2,44 1,48 1 - 6 

  Influence on Behavior 68 1,66 0,78 1 - 4 

  Distraction 68 1,54 0,84 1 - 4 

Study suspicion 
    

  Appropriateness 34 4,09 1,31 1 - 6 

  Alternative Purpose 34 1,53 0,71 1 - 3 

 

Note. All values were assessed via questionnaire from participants, camera effect items after 

each session and study suspicion items at the end of the second session before the unveiling of the 

cover story. The values are based on a scale ranging from 1 – not at all to 6 – very. 

 


