Table 3. Summary of BCTs identified in each study

	Study
	Intervention condition
	1.4 Action planning
	3.2 Social support (practical)
	4.1 Instruction on how to perform the behaviour
	5.1 Information about health consequences
	5.3 Information about social and environmental consequences
	5.5 Anticipated regret
	6.2 Social comparison
	6.3 Information about others’ approval
	7.1 Prompts/ cues
	9.1. Credible sources
	9.3 Comparative imagining of future outcomes
	10.1 Material reward (behaviour)
	13.2 Framing/ reframing
	13.3 Incompatible belief
	15.1 Verbal persuasion about capability

	Gidlow et al., 2019
	Telephone calls
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	Risk-personalised letters
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Gold et al., 2019
	Loss-framed leaflet
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	Gain-framed leaflet
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	McDermott et al., 2016
	QBE questionnaire + standard invitation
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	QBE questionnaire + incentive + standard invitation
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Sallis et al., 2016
	Enhanced invitation letter
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Sallis, Gold, et al., 2019
	Sunk-cost letter
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	Counterargument
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Sallis, Sherlock, et al., 2019
	Open-ended letter
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	Time-limited letter
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	Social-norm letter
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	



