Appendix A. Constructs and Measurement Items 
	Construct
	Items
	Coding

	Predict variable:

	Attitude (ATT)
	It is a good idea to purchase single-use plastic products while shopping.
	ATT1

	
	It is a wise choice to purchase single-use plastic products while shopping. 
	ATT2

	
	I think I should take action to reduce the purchase single-use plastic products.
	ATT3

	Perceived behavioral control (PBC)
	Single-use plastic products are generally available in the shops when shopping.
	PBC1

	
	It is convenient for me to purchase single-use plastic products when shopping. 
	PBC2

	
	I can purchase single-use plastic products easily if I want.
	PBC3

	Normative social influence (NSI)
	I usually identify with other people by purchasing single-use plastic products like everyone else.
	NSI1

	
	I gain a sense of belonging by purchasing single-use plastic products like others.
	NSI2

	
	I often try to act like others if I want to be like them.
	NSI3

	Informational social influence (ISI)
	I frequently ask my friends about the purchase behaviors of single-use plastic products.
	ISI1

	
	I frequently consult my family and friends about the purchase behaviors of single-use plastic products.
	ISI2

	
	I often collect information about the purchase behaviors of single-use plastic products from friends and family.
	ISI3

	Moderator variable:

	Positive anticipated emotion (EM)
	It is excited if I refuse to purchase single-use plastic products.
	EM1

	
	It is relaxed if I refuse to purchase single-use plastic products.
	EM2

	
	It is proud if I refuse to purchase single-use plastic products.
	EM3

	Predictor variable: 

	Intention to purchase single-use plastic products (INT)
	I intend to purchase and purchase single-use plastic products soon.
	INT1

	
	I prefer to choose single-use plastic products.
	INT2

	
	I prefer to consider single-use plastic products when shopping soon.
	INT3
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	I would like to purchase single-use plastic products.
	INT4





