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A.	Details of selected articles
Legend of Table S1:

Category:
1st letter represents the type of intervention: 
N = nudge
S = sludge
2nd letter represents the cognitive process: 
At = attention
Pe = perception
Me = memor
Ef = effort
In = Intrinsic motivation
Ex = extrinsic motivation

Length:
The duration of the interventions is shown in the number of months. Zero indicates a one-time intervention.

Data: 
b = unstandardized regression coefficient
beta = standardized regression coefficient
OR = odds ratio
BP = binary proportions
2x2 = 2 by 2 frequency table
M&SD = mean and standard deviation
MG&SD = mean gain scores and standard deviations
M&SE = mean and standard error
t = t-test
F = one-way ANOVA with two independent groups


Table S1: Complete list of studies in the meta-analysis:
	Author
	Category
	Intervention
	Behavioral measure
	Length
	Location
	Data

	Ahomaki et al. (2020)
	N_Pe
	Informational messaging
	Opioid prescribing rate
	0
	Finland
	b

	Allan & Powell (2020)
	N_Me
	Reminder
	Reduction in calorie content of purchased items
	3
	UK
	b

	Altmann & Traxler (2014)
	N_Me
	Reminder
	Dental check-up appointment
	0
	Germany
	BP

	Andor et al. (2020)
	S_In
	Social norm
	Electricity consumption
	6
	Germany
	b

	Araña & León (2013)
	N_Ef
	Default
	Carbon offseting purchase
	0
	Gran Canaria
	BP

	Avdeenko et al. (2019)
	N_In
	Goal setting
	Amount of savings
	12
	Ethiopia
	b

	Ayal et al. (2021)
	S_Me
	Priming
	Fare evader rate
	1
	France
	2x2

	Ayala et al. (2017)
	N_At
	Highlighting
	Weekly number of healthy items sold
	2
	US
	b

	Baca-Motes et al. (2013)
	N_In
	Commitment making
	Towel reuse
	0
	US
	BP

	Baggio & Motterlini (2019
	N_Me
	Anchoring
	Amount of donation
	0
	Italy
	M&SD

	Baker et al. (2016)
	N_In
	Implementation intention
	Watch lecture video
	0
	US
	BP

	Bartke et al. (2017, descriptive)
	N_In
	Social norm
	Number of donations
	0
	Germany
	BP

	Bateson et al. (2015)
	N_Me
	Priming
	Percent of cyclists littered
	0
	UK
	2x2

	Bauer et al. (2019)
	N_In
	Social norm
	Click on resource link
	0
	US
	2x2

	Bennion & Nickerson (2021)
	N_Ef
	Convenience
	Voter registration
	0
	US
	BP

	Bergh et al. (2019)
	N_Me
	Reminder
	Voter turnout
	0
	Norway
	b

	Bernedo et al. (2014)
	S_In
	Social norm
	Water consumption (gallons)
	0
	US
	b

	Bertoni et al. (2020)
	N_Pe
	Loss framing
	Screening takeup
	0
	US
	BP

	Bhatti et al. (2015, traditional vs. control)
	N_Pe
	Gain framing
	Turnout rate
	0
	Denmark
	BP

	Biswas et al. (2017)
	N_Me
	Priming
	Healthy food choice
	0
	US
	BP

	Blaehr et al. (2018)
	S_Ex
	Fine
	Non-attendance rate
	0
	Denmark
	2x2

	Bollinger et al. (2020, self-interest vs. control)
	N_Pe
	Gain framing
	Rooftop solar PV installation
	12
	US
	t

	Bracha & Meier (2015)
	N_Me
	Reminder
	Average change in credit score
	12
	US
	M&SD

	Bradley et al. (2018)
	N_Ex
	Financial incentives
	Number of visit to primary care provider
	6
	US
	M&SE

	Brandon et al. (2019)
	S_In
	Social norm
	Electricity consumption at peak hours
	2
	US
	b

	Brannan (2012)
	S_Pe
	Informational feedback
	Fuel economy (miles per gallon)
	0
	US
	b

	Brent et al. (2020)
	S_In
	Social norm
	Percent of water consumption
	2
	US
	b

	Bronchetti et al. (2013)
	N_Ef
	Default
	Savings bond participation rate
	2
	US
	b

	Bronchetti et al. (2015, peer vs. control)
	N_In
	Social norm
	Flu vacccine take-up
	2
	US
	BP

	Brune et al. (2017)
	N_Ef
	Default
	Amount of savings
	1
	Malawi
	b

	Bucher et al. (2014)
	N_Pe
	Availability
	Total energy from vegetables
	0
	Switzerland
	M&SD

	Bulte et al. (2020
	S_Ex
	Conditional incentives
	Number of envelop folded
	0
	Uganda
	M&SD

	Byerly et al. (2019)
	N_In
	Social norm
	Number of owners requested more information on conservation program
	3
	US
	BP

	Campbell-Arvai et al. (2014) (default)
	N_Ef
	Default
	Choice of meat-free meal
	0
	US
	2x2

	Capraro et al. (2019, study 5)
	N_In
	Motivational intervantion
	Amount of donation
	0
	US
	M&SD

	Carpena et al. (2019)
	N_Ex
	Financial incentives
	Financial numeracy scores
	1
	India
	b

	Carrera et al. (2018)
	N_In
	Implementation intention
	Total gym visits
	0
	US
	b

	Castleman & Page (2015)
	N_Me
	Reminder
	College enrollment
	4
	US
	b

	Castleman & Page (2016)
	N_Me
	Reminder
	College enrollment persistence
	8
	US
	BP

	Chareyron et al. (2018, simplified)
	N_Ef
	Simplification
	Social assitance benefits take-up
	6
	France
	b

	Chirico et al. (2019, reminder only vs. reminder+treat)
	S_Pe
	Loss framing
	Tax compliance (full payment)
	0
	US
	BP

	Choudhary et al. (2019, location A)
	S_Me
	Reminder
	Vehicle inspection prior a trip
	1
	Canada
	NA

	Clark et al. (2014)
	N_Pe
	Informational messaging
	Retirement plan registration
	0
	US
	BP

	Coffino et al. (2020)
	N_Ef
	Default
	Servings of healthy food
	0
	US
	M&SE

	Costa & Kahn (2013)
	S_In
	Social norm
	Electricity consumption
	0
	US
	b

	Cotterill et al. (2013)
	N_In
	Commitment making
	Percent of household donated a book
	0
	UK
	M&SE

	Coucke et al. (2019)
	N_Pe
	Availability
	Sales of poultry products
	1
	US
	M&SD

	Courtright et al. (2017)
	N_Pe
	Availability
	Advance directives completion rate
	0
	US
	BP

	Crago et al. (2020)
	S_Pe
	Informational feedback
	Electricity consumption
	1
	US
	M&SD

	Cranor et al. (2020, penalty)
	S_Pe
	Loss framing
	Tax payment rate
	0
	US
	BP

	Dai et al. (2021)
	N_Me
	Reminder
	Vaccination rate
	1
	US
	BP

	Dallas et al. (2019)
	N_At
	Visibility
	Lower calories food choice
	0
	US
	M&SD

	Dalrymple et al. (2020)
	N_Ef
	Default
	Selection of lower-energy-dense items
	0
	US
	2x2

	Damgaard & Gravert (2018)
	N_Me
	Reminder
	Number of people donated
	0
	Denmark
	BP

	de Wijk et al. (2016)
	N_Ef
	Accessibility
	Whole wheat bread sales
	2
	Netherlands
	2x2

	Didero (2019)
	N_Pe
	Graphic
	Coupon redemption rate
	5
	US
	BP

	dos Santos et al. (2018)
	N_At
	Highlighting
	Meal choice
	4
	Denmark
	2x2

	Dur et al. (2019)
	N_In
	Social norm
	Amount of savings
	0
	Netherlands
	b

	Dur et al. (2021)
	N_In
	Social norm
	Amount of savings
	9
	Netherlands
	b

	Earnhart & Ferraro (2020)
	S_In
	Social norm
	Wastewater discharge ratio
	0
	US
	b

	Ebeling & Lotz (2015)
	N_Ef
	Default
	Percent of consumers purchased green energy
	1
	Germany
	BP

	Eguino et al. (2020, request vs. control)
	N_Pe
	Informational messaging
	Online tax registration
	1
	Brazil
	BP

	Engstrom et al. (2019)
	N_Pe
	Informational messaging
	Housing allowance application
	0
	Sweden
	BP

	Eskreis-Winkler et al. (2019, target)
	N_In
	Motivational intervantion
	Target class grades
	1
	US
	M&SD

	Essl et al. (2021)
	N_Me
	Reminder
	Return rate of plastic bag
	1
	Switzerland
	b

	Figueroa et al. (2019)
	N_Ex
	Financial incentives
	CFL uptake
	1
	Kenya
	b

	Fox et al. (2019 (study 1)
	S_Ef
	Inconvenience
	Number of napkin per person
	3
	US
	t

	Franssens et al. (2021)
	N_In
	Social norm
	Transit use
	6
	Netherlands
	b

	Friis et al. (2017, default)
	N_Ef
	Default
	Vegetable consumption
	0
	Denmark
	M&SD

	Gallus (2017)
	N_Ex
	Non-financial incentives
	Retention rate
	11
	Online
	M&SD

	Garnett et al. (2019)
	N_Pe
	Availability
	Vegetarian meal sale
	0
	US
	BP

	Ghose et al. (2019)
	N_Ef
	Accessibility
	Coupon redemption rate
	0
	US
	BP

	Giaccherini et al. (2021)
	N_In
	Social norm
	Use of doggy bag
	0
	Italy
	M&SD

	Gillitzer & Sinning (2019)
	N_Me
	Reminder
	Tax payment rate
	0
	Australia
	b

	Gold et al. (2019)
	N_Pe
	Loss framing
	Number of patients who attended an NHS health check
	6
	US
	2x2

	Goldin et al. (2020, baseline vs. control)
	N_Me
	Reminder
	Enrollment in Thrift Savings Plan
	0
	US
	BP

	Grieco et al. (2018, Info+choice)
	S_Ef
	Active choice
	Consent to donate cord blood
	0
	Canada
	2x2

	Grinstein-Weiss et al. (2017, exp1: emergency vs. control)
	N_Pe
	Gain framing
	Tax saving choice
	0
	US
	BP

	Gupta et al. (2016)
	N_Ex
	Financial incentives
	Colorectal cancer screening uptake
	0
	US
	2x2

	Gwozdz et al. (2020)
	N_Ex
	Non-financial incentives
	Vegetable consumption
	0
	US
	M&SD

	Hainmueller et al. (2018, voucher)
	N_Ex
	Financial incentives
	Naturalization application rate
	0
	US
	BP

	Hansen et al. (2019)
	N_Ef
	Default
	Vegetarian meal choice
	0
	Denmark
	2x2

	He et al. (2021)
	N_Ef
	Default
	Attempted to chose harder tasks
	0
	US
	2x2

	Hirst et al. (2017)
	N_Me
	Reminder
	Colorectal cancer screening uptake
	2
	UK
	BP

	Hou (2017)
	N_Me
	Anchoring
	Number of cookies ordered
	0
	US
	M&SD

	Huang et al. (2019)
	N_At
	Visibility
	Online registration rate
	0
	US
	BP

	Huf et al. (2020)
	N_Me
	Reminder
	Cervical screening uptake
	3
	UK
	BP

	Inkelaar & Simpson (2015)
	N_In
	Motivational intervantion
	Distant education retention rate
	0
	UK
	BP

	Jakobsen & Serritzlew (2016)
	N_Pe
	Informational messaging
	Knowledge test
	0
	Denmark
	BP

	Jespersen (2018)
	S_In
	Social norm
	Litigation in consumer disputes
	0
	Denmark
	BP

	John & Blume (2017, collective)
	N_Pe
	Gain framing
	Usage of online service
	4
	UK
	BP

	Joo et al. (2018, commitment)
	N_In
	Commitment making
	Water consumption
	0
	Korea
	M&SD

	Júdice et al. (2015)
	S_At
	Alert
	Sitting time (hr)
	4
	Portugal
	M&SD

	Kallbekken & Saelen (2013, sign vs. control)
	S_Me
	Reminder
	Reduce food waste
	2
	Norway
	MG&SD

	Kanchanachitra et al. (2020)
	S_Ef
	Inconvenience
	Fish sauce consumption
	1
	Thailand
	M&SD

	Kažukauskas et al. (2017, electricity)
	S_In
	Social norm
	Electricity consumption
	12
	Sweden
	MG&SD

	Keller et al. (2015)
	N_Ef
	Accessibility
	Healthy snack choice
	0
	Switzerland
	2x2

	Kersbergen et al. (2018)
	S_Pe
	Portion size
	Alcohol consumption
	0
	UK
	M&SD

	Kettle et al. (2017, public good vs. control)
	N_In
	Social norm
	Tax liability declared
	0
	Guatemala
	b

	Kim & Kaemingk (2021)
	N_In
	Social norm
	Electricity use
	0
	Moldova
	b

	King et al. (2016)
	N_Me
	Priming
	Number of people performed hand hygiene
	3
	UK
	2x2

	Knowles et al. (2020, study 1)
	N_Ef
	Accessibility
	Food consumption
	0
	US
	M&SD

	Kongsbak et al. (2016)
	N_Ef
	Accessibility
	Fruit and vegetable consumption (g)
	0
	Denmark
	M&SD

	Kosite et al. (2019)
	S_Pe
	Portion size
	Calories consumption
	0
	UK
	M&SD

	Kristal & Whillans (2020, study 3a)
	N_Ex
	Financial incentives
	Purchase of subsidized transit cards
	3
	US
	M&SD

	Kristal et al. (2020)
	N_At
	Visibility
	Percent of people cheating
	0
	US
	t

	Kroese et al. (2016)
	N_Ef
	Accessibility
	Healthy snack purchase
	0
	Netherlands
	2x2

	Kurz (2018)
	N_At
	Highlighting
	Vegetarian meal sale
	4
	Sweden
	M&SE

	Larkin et al. (2018, salience)
	N_At
	Highlighting
	Tax payment rate
	0
	UK
	BP

	Lattarulo et al. (2017)
	N_Ex
	Non-financial incentives
	Museum visit
	0
	Italy
	BP

	Lesner & Rasmussen (2014, identifiable vs. neutral)
	N_Pe
	Identifiable victim
	Amount of donation
	0
	Denmark
	M&SD

	Libotte et al. (2014)
	S_Pe
	Portion size
	Total energy meal (kj)
	0
	US
	M&SD

	Lieberoth et al. (2018)
	N_Me
	Reminder
	Number of transit card uses
	1
	Denmark
	M&SD

	Liebig & Rommel (2014)
	N_Ef
	Default
	Attached sticker on mailbox
	2
	Germany
	2x2

	Linos et al. (2020, study 2)
	N_Ef
	Simplification
	Compliance
	11
	US
	BP

	List & Samek (2017)
	N_Ex
	Non-financial incentives
	White milk choice
	NA
	US
	b

	Lott (2017)
	S_In
	Social norm
	Percent of water consumption
	5
	US
	b

	Luo et al. (2019)
	N_Pe
	Loss framing
	Online purchase decision
	1
	Asia
	b

	Luong et al. (2021)
	N_Me
	Reminder
	Filled all gapping medications
	1
	US
	2x2

	Marx & Turner (2019)
	N_Ex
	Financial incentives
	Student loan uptake
	0
	US
	BP

	Marzilli Ericson et al. (2017)
	N_Pe
	Gain framing
	Swich health insurance plan
	2
	US
	BP

	McCrackin (2012)
	N_Ex
	Financial incentives
	Garden dimension
	0
	US
	MG&SD

	Meeker et al. (2014)
	N_In
	Commitment making
	Inappropriate antibiotic prescription
	3
	US
	BP

	Merkelbach et al. (2021)
	S_Me
	Reminder
	Number of days with garbage found
	0
	Netherlands
	MG&SD

	Mikkelsen & Quinto Romani (2017)
	S_Ef
	Inconvenience
	Number of butter packs consumed
	0
	Denmark
	2x2

	Milkman et al. (2011)
	N_In
	Implementation intention
	Number of employees vaccinated
	0
	US
	2x2

	Milkman et al. (2021)
	N_Me
	Reminder
	Geeting a flu shot
	0
	US
	M&SD

	Miller et al. (2016)
	N_Pe
	Informational feedback
	Number of meals contained healthy food
	0
	US
	BP

	Missbach & König (2016)
	N_At
	Visibility
	Healthy food choice
	0
	Austria
	2x2

	Mors et al. (2018)
	N_Me
	Priming
	Food choice
	0
	Netherlands
	2x2

	Moseley & Stoker (2015)
	N_Ef
	Default
	Actual organ donor registration
	0
	UK
	2x2

	Moseley et al. (2018)
	N_In
	Social norm
	Volunteering hours
	1
	US
	MG&SD

	Mundt et al. (2020)
	S_Ef
	Inconvenience
	Straw consumption
	0
	Germany
	2x2

	Myers & Souza (2020)
	S_In
	Social norm
	Energy conservation
	4
	US
	b

	Nickerson & Rogers (2010)
	N_In
	Implementation intention
	Turnout rate
	0
	US
	BP

	Niza et al. (2014)
	N_Ex
	Financial incentives
	Chlamydia screening uptake
	0
	UK
	BP

	Oppezzo et al. (2019)
	N_Me
	Reminder
	Treatment adherence (class attendance)
	6
	US
	M&SD

	Otaki et al. (2019)
	S_At
	Color
	Household water consumption
	5
	Japan
	2x2

	O’Connell & Lang (2018)
	N_Me
	Reminder
	Exam score
	0
	US
	b

	O’Hara & Sparrow (2019)
	N_Me
	Reminder
	College reenrollment
	0
	US
	BP

	Page & Gehlbach (2017)
	N_Me
	Reminder
	College enrollment
	4
	US
	BP

	Patel et al. (2017)
	S_Ef
	Active choice
	Number of patient vaccinated
	7
	US
	BP

	Pugatch & Schroeder (2021)
	N_Pe
	Informational messaging
	Major switch
	1
	US
	BP

	Pugatch & Wilson (2018, information)
	N_Pe
	Informational messaging
	Tutoring take-up
	0
	US
	BP

	Raj Chetty et al. (2014 (cash vs. 4 weeks)
	N_Ex
	Financial incentives
	Review time in days
	2
	Worldwide
	M&SD

	Reddy et al. (2017)
	N_Pe
	Informational feedback
	Adherence rate
	3
	US
	M&SE

	Reiley et al. (2018)
	N_Ef
	Convenience
	Percent of donation
	0
	US
	2x2

	Robitaille, House, et al. (2020)
	N_In
	Implementation intention
	Days taken to file overdue taxes
	0
	Canada
	M&SD

	Robitaille, Mazar, et al. (2020, information)
	N_Pe
	Informational messaging
	Organ donor registration
	0
	Canada
	BP

	Rodriguez-Priego et al. (2016)
	N_At
	Visibility
	Amount of personal information disclosed
	0
	Europe
	b

	Rohde & Verbeke (2017, 1st quater)
	S_Ex
	Conditional incentives
	Number of gym visits
	3
	Netherlands
	b

	Rolnick et al. (2020)
	N_Ef
	Convenience
	Advance directives completion rate
	0
	US
	2x2

	Rommel et al. (2015)
	N_Pe
	Gain framing
	Usage of no junk mail sticker
	2
	Germany
	2x2

	Samek (2019, gift vs. control)
	N_Ex
	Non-financial incentives
	Healthy food choice
	0
	US
	BP

	Santana et al. (2019)
	N_Me
	Reminder
	Math grade
	1
	Chile
	beta

	Schein et al. (2020)
	N_Me
	Reminder
	Voter turnout
	0
	US
	2x2

	Schippers et al. (2020)
	N_In
	Goal setting
	Number of course credits
	10
	Netherlands
	M&SD

	Schoar & Tantia (2014)
	N_Pe
	Informational messaging
	Amount of savings
	0
	Pacific Northwest
	M&SD

	Schwartz et al. (2017, quantitative)
	N_Pe
	Informational messaging
	Colorectal cancer screening uptake
	7
	US
	2x2

	Sharps et al. (2020 (study 1)
	N_Pe
	Graphic
	Fruit consumption (grams)
	0
	UK
	F

	Shearer et al. (2017)
	N_Me
	Reminder
	Weight of food waste
	4
	UK
	M&SD

	Somville & Vandewalle (2018)
	N_Ef
	Default
	Amount of savings
	2
	India
	b

	Steinberg et al. (2013)
	N_Me
	Reminder
	Weight loss
	6
	US
	M&SD

	Stoffel et al. (2021)
	S_Ef
	Active choice
	Participation rate in colorectal cancer screening
	1
	Malta
	BP

	Stutzer et al. (2011)
	S_Ef
	Active choice
	Actual blood donation
	0
	US
	M&SD

	Sudarshan (2017)
	S_In
	Social norm
	Electricity consumption
	4
	India
	b

	Sutter et al. (2020)
	N_In
	Commitment making
	Punctual dues payment rate
	1
	Austria
	BP

	Tal & Wansink (2015)
	N_Me
	Priming
	Amount of fruit and vegetable purchased
	0
	US
	M&SD

	Tassiello et al. (2018)
	S_Ef
	Inconvenience
	Online ratings of hotel
	0
	UK
	b

	Tiefenbeck et al. (2018)
	S_Pe
	Informational feedback
	Energy use per shower
	2
	Switzerland
	b

	Tonke (2020)
	N_Pe
	Informational messaging
	Water consumption
	0
	Nambia
	b

	Torres & Carlsson (2018)
	S_In
	Social norm
	Water consumption
	11
	Columbia
	MG&SD

	Tyers (2018)
	N_In
	Social norm
	Purchase of carbon offset
	0
	UK
	2x2

	van Bavel et al. (2019)
	S_Pe
	Gain framing
	Probability of suffereing a cyberattack
	0
	Europe
	M&SD

	van Gestel et al. (2020, study 2)
	N_Ef
	Accessibility
	Target food choice
	0
	Netherlands
	2x2

	van Kleef et al. (2012)
	N_Pe
	Availability
	Daily sales of healthy snacks
	1
	Netherlands
	M&SD

	van Kleef et al. (2014)
	N_Pe
	Appearance
	Whole wheat bread consumpted per child
	0
	Netherlands
	M&SD

	van Teunenbroek & Bekkers (2020)
	N_In
	Social norm
	Amount of donation
	0
	Netherlands
	M&SD

	Vandenbroele et al. (2019)
	N_At
	Visibility
	Sales of meat-free sandwitches
	1
	Belgium
	2x2

	Vandenbroele et al. (2021)
	N_At
	Visibility
	Purchase of meat substitutes
	1
	Belgium
	2x2

	Vasiljevic et al. (2019)
	S_At
	Font size
	Total calories of sold items
	4
	UK
	b

	Wagstaff et al. (2019)
	N_Me
	Reminder
	Treatment follow-up
	0
	US
	2x2

	Weijers & de Koning (2020, frame)
	N_Pe
	Gain framing
	Dispenser use rate
	0
	Netherlands
	2x2

	Wilson et al. (2017, boxed vs. unboxed)
	S_Pe
	Appearance
	Uptake of the targeted good
	0
	US
	BP

	Wright et al. (2017, study1)
	N_Me
	Reminder
	Medicaid enrollment
	1
	US
	BP

	Wyse et al. (2019)
	N_At
	Visibility
	Target food choice
	0
	Australia
	OR

	Zarghamee et al. (2017, study 1)
	N_Ef
	Default
	Amount of donation
	0
	US
	b

	Zhang et al. (2020)
	N_Me
	Reminder
	Reported any countable earnings
	0
	US
	b





B.	Post-hoc Tukey HSD tests results
Table S2. Post-hoc Tukey HSD tests on the effect sizes of common interventions
	Comparison
	b
	SE
	p

	Default-Availability
	1.261
	0.336
	<.001

	Default-Simplification
	1.22
	0.344
	<.001

	Default-Inconvenience
	1.202
	0.285
	<.001

	Default-Motivational intervention
	1.191
	0.285
	<.001

	Default-Active choice
	1.177
	0.297
	<.001

	Default-Non-financial incentives
	1.144
	0.313
	<.001

	Default-Visibility
	1.12
	0.272
	<.001

	Default-Social norm
	1.086
	0.281
	<.001

	Default-Goal setting
	1.023
	0.273
	<.001

	Default-Graphic
	1.015
	0.346
	0.003

	Default-Highlighting
	1.009
	0.374
	0.007

	Default-Gain framing
	0.963
	0.267
	<.001

	Default-Reminder
	0.961
	0.248
	<.001

	Default-Commitment making
	0.946
	0.314
	0.003

	Appearance-Availability
	0.943
	0.355
	0.008

	Default-Priming
	0.941
	0.289
	0.001

	Appearance-Simplification
	0.902
	0.362
	0.013

	Default-Conditional incentives
	0.896
	0.29
	0.002

	Implementation intention-Availability
	0.892
	0.325
	0.006

	Default-Convenience
	0.889
	0.352
	0.011

	Appearance-Inconvenience
	0.884
	0.307
	0.004

	Appearance-Motivational intervention
	0.873
	0.307
	0.004

	Appearance-Active choice
	0.859
	0.318
	0.007

	Implementation intention-Simplification
	0.85
	0.333
	0.011

	Default-Loss framing
	0.849
	0.262
	0.001

	Default-Assortment size
	0.844
	0.293
	0.004

	Implementation intention-Inconvenience
	0.833
	0.272
	0.002

	Appearance-Non-financial incentives
	0.826
	0.333
	0.013

	Implementation intention-Motivational intervention
	0.821
	0.272
	0.003

	Default-Accessibility
	0.814
	0.28
	0.004

	Implementation intention-Active choice
	0.807
	0.284
	0.004

	Appearance-Visibility
	0.802
	0.294
	0.006

	Implementation intention-Non-financial incentives
	0.775
	0.301
	0.010

	Appearance-Social norm
	0.768
	0.303
	0.011

	Implementation intention-Visibility
	0.751
	0.258
	0.004

	Informational feedback-Availability
	0.721
	0.311
	0.021

	Implementation intention-Social norm
	0.717
	0.267
	0.007

	Appearance-Goal setting
	0.706
	0.295
	0.017

	Default-Informational messaging
	0.701
	0.303
	0.021

	Informational feedback-Simplification
	0.679
	0.32
	0.034

	Informational feedback-Inconvenience
	0.662
	0.256
	0.010

	Financial incentives-Availability
	0.654
	0.26
	0.012

	Implementation intention-Goal setting
	0.654
	0.259
	0.011

	Informational feedback-Motivational intervention
	0.65
	0.256
	0.011

	Appearance-Gain framing
	0.645
	0.29
	0.026

	Appearance-Reminder
	0.643
	0.273
	0.018

	Informational feedback-Active choice
	0.636
	0.269
	0.018

	Appearance-Priming
	0.624
	0.31
	0.045

	Financial incentives-Simplification
	0.613
	0.271
	0.024

	Default-Financial incentives
	0.607
	0.26
	0.019

	Informational feedback-Non-financial incentives
	0.604
	0.287
	0.035

	Financial incentives-Inconvenience
	0.595
	0.19
	0.002

	Implementation intention-Gain framing
	0.594
	0.252
	0.019

	Implementation intention-Reminder
	0.591
	0.232
	0.011

	Financial incentives-Motivational intervention
	0.584
	0.19
	0.002

	Informational feedback-Visibility
	0.579
	0.241
	0.016

	Implementation intention-Priming
	0.572
	0.276
	0.038

	Financial incentives-Active choice
	0.57
	0.207
	0.006

	Informational feedback-Social norm
	0.546
	0.251
	0.03

	Financial incentives-Non-financial incentives
	0.537
	0.23
	0.02

	Financial incentives-Visibility
	0.513
	0.169
	0.002

	Informational messaging-Inconvenience
	0.501
	0.247
	0.042

	Informational messaging-Motivational intervention
	0.49
	0.247
	0.047

	Informational feedback-Goal setting
	0.483
	0.242
	0.046

	Financial incentives-Social norm
	0.479
	0.184
	0.009

	Informational feedback-Reminder
	0.42
	0.213
	0.049

	Financial incentives-Goal setting
	0.416
	0.171
	0.015

	Financial incentives-Gain framing
	0.356
	0.161
	0.027

	Financial incentives-Reminder
	0.354
	0.128
	0.006



[bookmark: _GoBack]Note. Only significant comparisons (p<.05) are shown in Table S2. All pairwise comparisons are too long to include in the table.
