Highlights
The primary objectives of this paper are drafted as follows,
This paper's contribution can be summarized: 

· To examine the trends of contents used in advertisements for the child health drinks market in India.
· To decipher the pattern of the content mixed in the advertisements for child health drinks.
· For fulfilling the primary objective of the study which is to understand the trend and pattern of child health drinks, content analysis has been done. 
· For the advertisement under study, the paper has considered the broadcast media of advertisement (Television commercials).
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