Master codebook file – 

Do changes in social behaviours predict changes in approach avoidance tendencies?


Data Cleaning Steps

Linking survey data to game (approach avoidance) data – the following steps were necessary to create the approach avoidance data file 

Linking was necessary since these data were collected in separate repositories due to differences in programmes used to run them; survey data was collected in Qualtrics and game data was collected using Inquisit and saved as a text file.

Since participants were asked to write down a memorable word by which their data could be matched in each programme it was necessary to then go through and manually match game data to the survey data via matching memorable words. I created a list of completes file documenting all participants with both game and survey data (completes are highlighted in yellow in the first excel tab and were identified by matching memorable word in survey data to memorable word in AA data files, using time of completion to help identify further where people chose the same names)

Complete lists:
/Users/amandajanehenwood/Documents/PhD/Experiments/Covid-19/Covid and AA/Data/Wave 1/Copy of List of completes 
/Users/amandajanehenwood/Documents/PhD/Experiments/Covid-19/Covid and AA/Data/Wave 2/Wave 2 completes 
/Users/amandajanehenwood/Documents/PhD/Experiments/Covid-19/Covid and AA/Data/Wave 3/Wave 3 completes 

AA data file matches unique survey ID in file name (30 digit numeric code following “iqdat.”)
/Users/HENWOODA/Documents/PhD/Experiments/Covid-19/Covid and AA/Data/Wave 1/Wave 1 game data (full)
/Users/HENWOODA/Documents/PhD/Experiments/Covid-19/Covid and AA/Data/Wave 2/Game data (matching data have IDS in name)
/Users/HENWOODA/Documents/PhD/Experiments/Covid-19/Covid and AA/Data/Wave 3

· In instances where memorable word in survey and game data do not match exactly but there is no other match, I changed in the dataset so that each matched the exact spelling in the game data (e.g. game: dog2 and survey: dog_2 will have been changed to dog2 in both cases)

· After establishing a match between game and survey data, I added the resid ID to the game data to enable a match 

I gave the game data with IDs file for each wave to Professor Mike Rinck and he converted these to AA scores files containing AA scores from individuals in all 3 waves: /Documents/PhD/Experiments/Covid-19/Covid and AA/Data/Amanda_Manikin_mean_RTs.csv

R script “Data cleaning.R” 

Step 1 
Upload raw data from wave 1, wave 2 and wave 3 from Qualtrics study into one data file. 
WAVE1, WAVE2, WAVE3
2390, 348, 281

Step 2 
Remove non-consenting participants 
WAVE1CLEAN, WAVE2CLEAN, WAVE3CLEAN
1518, 325, 267

Step 3
Remove participants that have not gone past age/gender questions (e.g., not completed the first question of the main survey which is Life Satisfaction) 
WAVE1CLEAN, WAVE2CLEAN, WAVE3CLEAN
1097, 325, 267

Step 4
Combine with Approach Avoidance data file (only 35% sample from wave 1 remained)
WAVE1FULL, WAVE2FULL, WAVE3FULL
383, 289, 241

Step 5
Remove participants that took less than 10 minutes to complete the survey (median survey completion time was 15, 14, 14 for each wave) 
WAVE1FULL, WAVE2FULL, WAVE3FULL
374, 267, 228

Step 6
Remove participants with more than one ID in one wave 
WAVE1FULL_U, WAVE2FULL_U, WAVE3FULL_U
360, 259, 224 

Step 7 
Merge all three datasets keeping only people that completed all 3 waves
WAVE123FULL
218

Step  8 (occurs in long dataset that can be found in SadTenPLM_FINAL_dropna) 
Drop na cases and drop cases that don’t have an id match in all 3 waves when converted to long dataset (line 515)
174




Main analysis 

Approach:
· We conducted x3 fixed effects within people plm analyses using R with 7 key policy behaviours as predictors and Sad Tendency, Happy Tendency and Social Tendency as outcomes. ID and Time were kept constant. 
#two ways = interested in subject and time effects

R scripts:
· SadTemPLM_FINAL_dropna.condensed.R
· R scripts for non-significant results on Happy and Social Tendency available on request

Clean and long-format datasets used for main analysis:
· For Sad Tendency: (STLong_file_demographics_FULL)
· Datasets for Happy (HTLong_file_demographics_FUL) and Social Tendency (SocialTLong_file_demographics_FULL) available on request

Key input variables of interest
· Behaviours 1 = social distancing (keeping 2m apart from others)
· Behaviours 2 = self-isolating 
· Behaviours 3 = avoiding crowds 
· Behaviours 4 = avoiding small group face-to-face activities with friends and family
· Behaviours 5 = having less in person social interaction than before social distancing measures first introduced 
· Behaviours 6 = having less overall social interaction (digital or in person) than before social distancing measures were introduced 
· Behaviours 7 = been wearing a mask outdoors 
· Behaviours 8 = feel nervous about meeting other people 

Outcome variables
Sad tendency = mean sad images push (Avoid) – pull (approach) RT scores (positive scores = more approaching than avoiding)
Happy tendency = mean happy images push (Avoid) – pull (approach) RT scores (positive scores = more approaching than avoiding)
Social tendency = mean social images push (Avoid) – pull (approach) RT scores (positive scores = more approaching than avoiding)

