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Supplementary information

Respondents | Influenza Vaccine | Influenza Vaccine
Hesitancy Hesitancy
Pre-intervention Post-intervention
frequencies frequencies (%) frequencies (%)
Total 1225 382 (31.2) 360 (29.4)
Indian 624 181 (29.0) 173 (27.7)
communicator
Dutch 601 201 (33.4) 187 (31.1)
communicator
AD
Total 266 45 (16.9) 35(13.2)
FB
Total 824 307 (37.3) 301 (36.5)
Indian radio
station
Total 135 30 (22.2) 24 (17.8)

Supplementary table 1: Influenza vaccine hesitancy pre- and post-intervention among all participants and

divided by different communicators and media outlets.
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24 Supplementary table 2: Improvement of vaccine willingness in the vaccine hesitant group and perspectives on
25 cultural tailoring of health care providers in all participants and divided by different media outlets.
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Improvement of vaccine

willingness OR Cl
Unadjusted

Communicator (Dutch vs. 1.183 0.693 - 2.017
Indian)

Unadjusted

Media outlet

Indian radio station vs. FB | 7.520 3.361 - 16.824
Dutch newspaper vs. FB 6.875 3.439-13.743
Indian radio station vs. 1.094 0.433 - 2.765
Dutch newspaper

Adjusted

Media outlet

Indian radio station vs. FB | 6.490 1.808 - 23.291
Dutch newspaper vs. FB 6.103 2.935-12.688
Indian radio station vs. 1.063 0.257 - 4.396
Dutch newspaper

Communicator (Dutch vs. 0.912 0.495 - 1.679
Indian)

Age 1.001 0.971 - 1.031
Gender (female vs. male) 1.579 0.787 -3.171
Migration background (non- |0.482 0.196 - 1.187
migrant vs. migrant)

Education (high vs. low) 1.033 0.563 - 1.896
Chronic disease (yes vs. no) |1.777 0.930 - 3.394

52
53 Supplementary table 3: Binary logistic regression of improvement of vaccine willingness in the vaccine hesitant
54 group (unadjusted) and controlled for different covariates (adjusted).
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Tailored |Non- Tailored |Non-
(n=194) |tailored (n=30) tailored
(n=184) (n=348)
freq(% |freq|% |p- |[OR |CI* [freq|% [freq|% [p- |OR CI*
uen uen val |(un uen uen val | (unad
cies cies ue |adj cies cies ue |justed
uste )*
d)*
Improve (27 |13. |38 |20. [0.0 |0.6 [0.3 |14 [46. |51 [14. |<0. [5.096 [2.344 -
ment of 7 83 |21 |62- 7% 7% 1001 11.076
vaccine 1.0
willingn 67
ess

Supplementary table 4: Cultural tailoring versus non-tailoring of communicators and media outlets concerning
improvement of vaccine willingness in the vaccine hesitant group.
*values (unadjusted) were assessed using binary logistic regressions.

Media outlet

Sentimen | Dutch newspaper FB Indian radio station | P-value
t

frequency | % frequency | % frequency | %
Negative |20 40.8 79 43.6 4 14.3
Neutral |28 57.1 92 50.8 17 60.7
Positive |1 2.0 10 5.5 7 25.0
Total 49 181 28 <0.001
reactions

Supplementary table 5: Sentiment analysis of 3 different media outlets, among all participants who gave
feedback during the campaign.




