
	Characteristics
	Survey participants n (%)

	Country
   Canada
   USA
   Other
	
6 (4.0)
111 (74.5)
32 (21.5)

	Gender
   Men
   Women 
   Nonbinary 
	
48 (32.2)
100 (67.1)
1 (0.7)

	Age
   Under 25
   25-35
   36-45
   46-55
   56-65
   66+
	
3 (2.0)
84 (56.4)
35 (23.5)
13 (8.7)
12 (8.1)
2 (1.3) 

	Ethnicity
White
Black/African American
American Indian or Alaska Native
Asian 
  Non-white Hispanic/Latino
  Native Hawaiian or Pacific Islander
  Other 
	
78 (52.4)
1 (0.7)
0 (0.0)
48 (32.2)
7 (4.7)
0 (0.0)
15 (10.1)

	Career stage
Resident
Fellow
0-5 years in practice
6-10 years in practice
11-20 years in practice
20+ years in practice
	
37 (24.8)
16 (10.7)
38 (25.5)
20 (13.4)
19 (12.8)
19 (12.8)

	Type of practice
Academic
Private solo
Private group
Hospital based
Large HMO based
Not applicable
Other
	
34 (22.8)
10 (6.7)
53 (35.6)
9 (6.0)
3 (2.0)
35 (23.5)
5 (3.4)

	Subspecialty
In training 
Comprehensive 
Anterior segment, cornea, and refractive
Glaucoma
Low vision rehabilitation
Neuro-ophthalmology
Ocular oncology 
Oculoplastics 
Pediatric ophthalmology
  Retina/uveitis
	
38 (25.5)
17 (11.4)
38 (25.5)
15 (10.1)
1 (0.7)
2 (1.3)
0 (0.0)
13 (8.7)
6 (4.0)
19 (12.8)

	Marital status
   Married
   Divorced
   Never married 
   Widowed 
	
103 (69.1)
6 (4.0)
40 (26.9)
0 (0.0)

	Number of children
   Zero
   One
   Two
   Three
   Four
   Five
	
20 (51.0)	
30 (13.4)
15 (20.1)
7 (10.0)
1 (4.7)
1 (0.7)

	Professional social media platforms* 
   Instagram
   LinkedIn
   Facebook
   Twitter
   YouTube
   Other
   None
	
86 (25.2)	
77 (22.6)
67 (19.6)
53 (15.5)
32 (9.4)
5 (1.5)
21 (6.2)

	Time spent on social media 
   Less than 1 hour per week 
   Less than 1 hour per day 
   1-2 hours daily 
   3-4 hours daily
   4+ hours daily
	
6 (4.0)	
48 (32.2)
66 (44.3)
23 (15.4)
6 (4.0)


Table 1. Participant demographics. Various demographic characteristics of survey participants (n=149). (*Total exceeds 149 as respondents were directed to select all that apply; data reflects tallied responses.)

