Appendix A. Proposed SEM questionnaire instrument
Instruction: Please think about a recent influencer advertisement you encountered on social media and indicate your agreement with each statement on a seven-point scale from 1 = strongly disagree to 7 = strongly agree.
	Construct
	Code
	Survey statement

	Networked Influence
	NI1
	The influencer has visible reach across relevant online communities.

	Networked Influence
	NI2
	The influencer's content frequently spreads beyond the immediate follower group.

	Networked Influence
	NI3
	The influencer appears structurally prominent in online conversations about the category.

	Contextual Fit
	CF1
	The influencer's usual content fits the advertised product category.

	Contextual Fit
	CF2
	The interests of the influencer's audience match the advertised product.

	Contextual Fit
	CF3
	The sponsored message is consistent with the influencer's normal content and identity.

	Influencer Credibility
	IC1
	The influencer appears trustworthy when recommending products.

	Influencer Credibility
	IC2
	The influencer demonstrates relevant expertise or knowledge.

	Influencer Credibility
	IC3
	The influencer appears authentic and sincere in sponsored communication.

	Consumer Engagement
	CE1
	The advertisement captures my attention.

	Consumer Engagement
	CE2
	I would be willing to like, comment on, share or otherwise interact with the advertisement.

	Consumer Engagement
	CE3
	The advertisement makes me want to seek more information about the product or brand.

	Advertising Effectiveness
	AE1
	The advertisement improves my attitude toward the advertised brand or product.

	Advertising Effectiveness
	AE2
	The advertisement increases my likelihood of considering the brand or product.

	Advertising Effectiveness
	AE3
	The advertisement increases my purchase or recommendation intention.
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