	
Annexure-1: Normality Test of Questionnaire Items to the Customers of Business Correspondents
 

	Descriptive Statistics of Questionnaire to the customers of BCs

	Sl. No
	Questionnaire Items
	Mean
	Std. Dev
	Skewness
	Kurtosis

	
	
	Statistic
	Statistic
	Statistic
	Std. Error
	Z Value
	Statistic
	Std. Error
	Z Value

	1
	Q1-BC services are useful for making awareness of banking among local people
	3.563
	1.043
	-.153
	.122
	-1.25
	-.230
	.243
	-0.95

	2
	Q2- BCs conduct financial literacy programs and actively disseminate information about financial products and services
	3.223
	0.995
	.017
	.122
	0.14
	-.320
	.243
	-1.31

	3
	Q3- BCs engage in promotional activities through door-to-door outreach, distribution of leaflets, and similar methods
	3.368
	1.063
	-.215
	.122
	-1.76
	-.070
	.243
	-0.29

	4
	Q4-Cognitive changes are low
	3.443
	0.979
	-.157
	.122
	-1.28
	-.408
	.243
	-1.68

	5
	Q5- You are aware of all products and services offered by the BCs
	3.113
	1.135
	.036
	.122
	0.30
	-.474
	.243
	-1.95

	6
	Q5.1.Transfer of money
	3.328
	1.004
	-.095
	.122
	-0.78
	-.819
	.243
	-3.37

	7
	Q5.2.Remittance of savings
	2.548
	1.073
	.378
	.122
	3.10
	-.494
	.243
	-2.03

	8
	Q5.3.Loans and advances
	2.540
	1.268
	.232
	.122
	1.90
	-1.065
	.243
	-4.37

	9
	Q5.4.Financial education
	2.935
	1.090
	-.115
	.122
	-0.95
	-.595
	.243
	-2.44

	10
	Q5.5.Insurance
	2.333
	1.237
	.464
	.122
	3.80
	-.863
	.243
	-3.55

	11
	Q5.6.Bills and tax payment services
	2.710
	1.157
	.115
	.122
	0.94
	-.785
	.243
	-3.22

	12
	Q5.7.Government grants
	3.510
	1.115
	-.505
	.122
	-4.14
	-.662
	.243
	-2.72

	13
	Q5.8.Technology enabled transactions
	3.385
	0.908
	.032
	.122
	0.26
	-.278
	.243
	-1.14

	14
	Q5.9.Opening bank Account
	2.515
	1.206
	.144
	.122
	1.18
	-.785
	.243
	-3.22

	15
	Q5.10.Advisory and financial counseling services
	3.213
	1.037
	-.218
	.122
	-1.79
	-.365
	.243
	-1.50

	16
	Q6- You are getting customer-friendly banking and financial services
	3.505
	1.090
	-.232
	.122
	-1.90
	.020
	.243
	0.08

	17
	Q7-No hassles for money transactions
	3.273
	0.980
	-.087
	.122
	-0.71
	-.477
	.243
	-1.96

	18
	Q8-Know Your Customer (KYC) procedures are simple for opening the bank accounts
	3.358
	1.076
	-.218
	.122
	-1.78
	-.428
	.243
	-1.76

	19
	Q9- Providing services at an affordable cost
	3.600
	0.973
	-.228
	.122
	-1.87
	-.067
	.243
	-0.27

	20
	Q10- The terms and conditions are highly transparent and well aligned with the requirements
	3.238
	1.034
	-.217
	.122
	-1.78
	-.361
	.243
	-1.48

	21
	Q11- This model encourages rural development and industrial growth
	3.618
	0.971
	-.458
	.122
	-3.75
	-.253
	.243
	-1.04

	22
	Q12- BCs utilize technological devices to facilitate and streamline the transaction process
	3.528
	0.991
	-.218
	.122
	-1.79
	.042
	.243
	0.17

	23
	Q13-Offering secure saving options for bank accounts and better investment
	3.510
	0.950
	-.194
	.122
	-1.59
	.005
	.243
	0.02

	24
	Q14-BCs Play mediatory role between have and have not
	3.428
	1.021
	-.163
	.122
	-1.34
	-.311
	.243
	-1.28

	25
	Q15- Providing proper banking services and finance information
	3.450
	1.100
	-.115
	.122
	-0.94
	-.116
	.243
	-0.48

	26
	Q16- Easy clearance of doubts and ambiguities in filling the documents
	3.495
	0.918
	-.235
	.122
	-1.93
	.035
	.243
	0.14

	27
	Q17- The effective mechanism for fulfilling the basic needs of needy and destitute people
	3.388
	0.908
	.025
	.122
	0.20
	-.281
	.243
	-1.16

	28
	Q18- Easier to carry out financial transactions through agents than the banks
	3.658
	1.036
	-.196
	.122
	-1.61
	-.132
	.243
	-0.54

	29
	Q19- It serves as a convenient channel for investing and accessing credit when needed.
	3.480
	0.952
	-.161
	.122
	-1.32
	-.267
	.243
	-1.10

	30
	Q20-Access to Biometric / ATM in your area
	3.550
	1.030
	-.223
	.122
	-1.82
	-.121
	.243
	-0.50

	31
	Q21-e-payment option is available through kiosk banking
	3.500
	0.971
	-.214
	.122
	-1.75
	-.393
	.243
	-1.61

	32
	Q22- Convenience and Interoperability
	3.448
	1.022
	-.172
	.122
	-1.41
	-.016
	.243
	-0.07

	33
	Q23- Providing vernacularized materials and documents
	3.378
	1.006
	-.322
	.122
	-2.63
	-.452
	.243
	-1.86

	Questionnaire Statements Based on Reverse Likert Five Point Scale

	34
	N1-Inactive agents
	3.043
	1.065
	-.110
	.122
	-0.90
	-.349
	.243
	-1.44

	35
	N2-Lack of instant responses for queries
	3.323
	1.192
	-.038
	.122
	-0.31
	-1.126
	.243
	-4.63

	36
	N3-Delay of remittance
	3.013
	1.136
	-.159
	.122
	-1.30
	-.435
	.243
	-1.79

	37
	N4-Misbehavior of agents
	3.180
	1.032
	-.119
	.122
	-0.97
	-.483
	.243
	-1.98

	38
	N5-Technological facility for making transactions is not available properly
	3.158
	1.037
	.115
	.122
	0.94
	-.431
	.243
	-1.77

	39
	N6-Loans for limited purposes
	2.813
	1.032
	.341
	.122
	2.79
	-.402
	.243
	-1.65

	40
	N7-BC services are not in vicinity
	3.083
	1.102
	-.096
	.122
	-0.79
	-.470
	.243
	-1.93

	41
	N8-Overcharging by Agents
	3.140
	1.046
	-.177
	.122
	-1.45
	-.411
	.243
	-1.69

	42
	N9-Marginalization of remote villages
	3.538
	1.230
	-.266
	.122
	-2.18
	-1.139
	.243
	-4.68

	43
	N10-Poor quality of services
	3.235
	1.062
	-.354
	.122
	-2.90
	-.718
	.243
	-2.95

	44
	N11- Lack of awareness regarding products and services
	2.815
	1.239
	.030
	.122
	0.24
	-.474
	.243
	-1.95

	Valid N (listwise)
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