Table 1. Descriptive statistics on participants and purchase behavior (N = 467)
	Variable
	Category
	n
	%

	Age
	18-29
	124
	26,6

	
	30-44
	329
	70,4

	
	45-59
	14
	3,0

	Gender
	Male
	436
	93,4

	
	Female
	31
	6,6

	Vehicle ownership
	Yes (owned by participant)
	414
	88,7

	
	No (family/institution/rental)
	53
	11,3

	Duration of use
	Less than 1 year
	114
	24,4

	
	1-3 years
	248
	53,1

	
	3-5 years
	50
	10,7

	
	5 years and over
	55
	11,8

	Frequency of use
	Every day
	327
	70,0

	
	A few days a week
	111
	23,8

	
	A few times a month
	8
	1,7

	
	Rarely
	21
	4,5

	Chose the brand personally
	Yes
	383
	82,0

	
	No
	84
	18,0

	Brand used
	Ford
	54
	11,6

	
	Renault
	48
	10,3

	
	Toyota
	47
	10,1

	
	Volkswagen
	43
	9,2

	
	Fiat
	40
	8,6

	
	Hyundai
	34
	7,3

	
	Honda
	34
	7,3

	
	Opel
	28
	6,0

	
	Peugeot
	19
	4,1

	
	Chery
	15
	3,2

	
	Skoda
	14
	3,0

	
	Seat
	12
	2,6

	
	BMW
	10
	2,1

	
	Dacia
	10
	2,1

	
	Mercedes
	10
	2,1

	
	Citroën
	9
	1,9

	
	Audi
	8
	1,7

	
	Diğer¹
	30
	6,4

	
	Araç kullanmıyor
	2
	0,4




Table 2. Scales Used in the Study
	Variable
	Source
	Number of Items
	Scale

	Brand Authenticity (BA)
	Morhart et al. (2015)
	4
	5-Point Likert

	Risk Aversion (RA)
	Weber et al. (2002)
	3
	5-Point Likert

	Discipline (DI)
	Tangney et al. (2004)
	3
	5-Point Likert

	Brand Trust (BT)
	Gurviez & Korchia (2003)
	3
	5-Point Likert

	Brand Loyalty (BL)
	Chaudhuri & Holbrook (2001)
	4
	5-Point Likert

	Total
	
	17
	


Note. The item counts indicate the final items retained in the analysis. The risk aversion scale was administered with five items and the discipline scale with four items; items with low factor loadings were removed from the analysis.
Table 3. Measurement Models and Reliability/Validity Results
	Yapı
	Madde Sayısı
	λ (min-maks)
	CR
	AVE
	√AVE
	χ²
	df
	CFI
	TLI
	RMSEA

	BA
	4
	0,890-0,921
	0.95
	0.84
	0.92
	0.451
	2
	1.000
	1.000
	0.000

	RA
	3
	0.863-0.967
	0.91
	0.76
	0.87
	—
	—
	—
	—
	—

	DI
	3
	0.574-0.896
	0.79
	0.56
	0.75
	—
	—
	—
	—
	—

	BT
	3
	0.870-1.000
	0.92
	0.80
	0.89
	—
	—
	—
	—
	—

	BL
	4
	0.848-1.000
	0.95
	0.83
	0.91
	1.65
	2
	1.000
	1.000
	0.000


Note: Fit indices (CFI, TLI, RMSEA) are not reported for just-identified models (df = 0).

Table 4. Discriminant Validity (Fornell-Larcker Matrix)
	
	BA
	RA
	DI
	BT
	BL

	BA
	0.92
	
	
	
	

	RA
	0.619
	0.87
	
	
	

	DI
	0.521
	0.703
	0.75
	
	

	BT
	0.759
	0.644
	0.593
	0.89
	

	BL
	0.753
	0.594
	0.526
	0.715
	0.91


Note. Diagonal values represent the square root of AVE (√AVE); off-diagonal values represent inter-construct correlations.
Table 5. Direct Effects and Hypothesis Testing
	H
	Path
	β
	SE
	95% CI
	z
	p
	Result

	H1
	BA → RA
	0.737
	0.0597
	[0.488, 0.723]
	10.16
	< .001
	Supported

	H2
	RA → DI
	0.896
	0.1117
	[0.767, 1.212]
	8.67
	< .001
	Supported

	H3
	DI → BT
	0.793
	0.0724
	[0.753, 1.045]
	12.28
	< .001
	Supported

	H4
	BT → BL
	0.280
	0.1062
	[0.130, 0.545]
	3.09
	.002
	Supported

	H5
	BA → BL
	0.629
	0.0896
	[0.557, 0.912]
	8.22
	< .001
	Supported


Note. β = standardized path coefficient; SE = standard error; CI = 95% confidence interval; ML estimation; n = 467.

Table 6. Indirect Effects and Hypothesis Testing
	H
	Indirect Path
	β
	SE
	95% CI
	z
	p
	Result

	H6
	BA → RA → DI → BT → BL
	0.146
	0.058
	[0.070, 0.296]
	2.981
	.003
	Supported


Note. β = standardized indirect effect; SE = standard error; CI = 95% confidence interval; ML estimation; n = 467
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