Appendix A：Sample demographics
Table 1 Sample demographics.
	Demographics of the samples
	Pretest
	Study 1
	Study 2
	Study 3

	
	N=60
	N=202
	N=264
	N=244

	
	N
	%
	N
	%
	N
	%
	N
	%

	Gender
	
	
	
	
	
	
	
	

	Male
	24
	40.0
	72
	35.6
	113
	42.8
	96
	39.3

	Female
	36
	60.0
	130
	64.4
	151
	57.2
	148
	60.7

	Age
	
	
	
	
	
	
	
	

	Mage
	25.98
	31.73
	31.08
	30.40

	SD
	8.458
	9.450
	8.799
	8.893

	Education
	
	
	
	
	
	
	
	

	High school or below
	4
	6.7
	12
	5.9
	12
	4.5
	19
	7.8

	Associate degree
	4
	6.7
	18
	8.9
	25
	9.5
	25
	10.2

	Bachelor’s degree
	44
	73.3
	139
	68.8
	178
	67.4
	163
	66.8

	Master’s degree or higher
	8
	13.3
	33
	16.3
	49
	18.6
	37
	15.2

	Income
	
	
	
	
	
	
	
	

	less than ¥5,000
	32
	53.3
	51
	25.2
	65
	24.6
	73
	29.9

	between ¥5,000 and ¥10,000
	22
	36.7
	81
	40.1
	107
	40.5
	108
	44.3

	between ¥10,001 and ¥15,000
	4
	6.7
	44
	21.8
	59
	22.3
	38
	15.6

	between ¥15,001 and ¥20,000
	1
	1.7
	20
	9.9
	19
	7.2
	13
	5.3

	More than ¥20,000
	1
	1.7
	6
	3.0
	14
	5.3
	12
	4.9







Appendix B: Measures

Table 2 Measures.
	Construct
	　
	Items

	Purchase intentions
	How likely are you to buy the shoes? (1 = not at all likely, 7 = very likely)

	
	My willingness to purchase the shoes is (1 = very low, 7 = very high)

	
	The probability that I would consider buying the shoes is (1 = very low, 7 = very high)

	Perceived brand essence
(1 = strongly disagree, 7 = strongly agree)
	I believe the brand embodies its enduring core essence.

	
	I believe the brand is consistent with its original identity.

	
	I believe the brand continues its heritage.

	
	I believe the brand maintains high credibility.

	
	I believe the brand possesses authentic and reliable qualities.

	Brand status
(1 = strongly disagree, 7 = strongly agree)
	Do you perceive this brand as high status?

	
	Do you consider this brand to be respected?

	
	Do you perceive this brand as prestigious?




