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Appendix A: Comprehensive Data Tables

Table S1: Comparative Spending and Behavior Metrics (Cash vs. Digital Payment Systems)

	Metric Category	Cash Users	Digital Payment Users	Analytical Observations
(UPI / Wallets)

	Average Transactions
/ Week
	
8 – 10
	
18 – 22
	~100% increase in weekly transaction volume due to frictionless payments.

	Average Transaction Value (₹)
	₹500 –
₹1,200
	
₹150 – ₹350
	Digital systems unlock micro-transactions (< ₹100) previously constrained by physical cash.

	Average Monthly Spending (₹)
	₹16,000 –
₹24,000
	
₹22,000 – ₹33,000
	Net monthly outlay increases by 30% to 45% following digital adoption.

	Self-Reported Impulse Rate
	
28%
	
52%
	Reduced physical "pain of payment" significantly elevates unplanned purchases.



Table S2: Behavioral Variation Across Demographic Segments

	Demographic Group	Monthly Spending Change Post-	Impulse Purchase	Budget Tracking Rate Adoption	Susceptibility

	
Age 18 to 30 years
	
Increase of 45% – 55%
	65% report frequent impulse buying
	25% practice regular tracking

	
Age 31 to 50 years
	
Increase of 30% – 40%
	48% report frequent impulse buying
	45% practice regular tracking

	
Age 51+ years
	
Increase of 15% – 25%
	25% report frequent impulse buying
	70% practice regular tracking

	Urban Location Residents
	
Increase of 40% – 50%
	58% report frequent impulse buying
	35% practice regular tracking



Appendix B: Methodological Summary & Secondary Sources
Data Synthesis Note: Secondary data compiled from peer-reviewed journals, institutional reports (NPCI, RBI), and industry benchmarks (PwC, KPMG, Deloitte, IAMAI) published between 2019 and 2025.
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