Table 1. Feasibility quantitative outcomes 
	Area of focus1
	Outcome
	Assessment
	Analysis metric
	Aggregation method
	Assessment time

	
	Primary
	
	
	
	

	Acceptability
	Satisfaction
	4-points 
Likert scale

“Overall, I'm satisfied with the app!”
	Scores
	Mean
(95% CI)
	First access

	
	Secondary
	
	
	
	

	Demand
	Intention to 
continuing to use
	4-points 
Likert scale

“I’d like to access the app again!”
	Scores
	Mean
(95% CI)
	First access

	Acceptability
	Perceive appropriateness
	4-points 
Likert scale

“The app seems to be useful 
for my clinical practice”
	Scores
	Mean
(95% CI)
	First access

	Acceptability
	Perceive difficulties
	4-points 
Likert scale

“Overall, how difficult was 
it to use the app?”
	Scores
	Mean
(95% CI)
	First access

	Demand
	Actual use
	Metrics from Google analytics
	
	
	

	
	mApp Reach
	Number of 
individual accesses
(all users)
	Count
	Mean
(95% CI)
	1 month

	
	Frequency of use
	Accesses/month
(per active users)
	Count
	Mean
(95% CI)
	1 month

	
	Average 
engagement time
	Average usage time/
active user over a period
	Proportion
	Proportion
(95% CI)
	1 month

	
	User loyalty
	Daily Active Users(DAU)/
Monthly Active Users(MAU)
	Proportion
	Proportion
(95% CI)
	1 month

	
	Clicks to access the articles
	Number of clicks on the button 
to access the main article
	Count
	Mean
(95% CI)
	1 month

	
	Clicks to access 
each post
	Number of clicks on the button 
to access the posts
	Count
	Mean
(95% CI)
	1 month

	
	Second infographic access 
	Number of accesses of the second infographics at the carrousel
	Count
	Mean
(95% CI)
	1 month

	
	Involvement
	Sum of all reactions divided by 
the sum of all access of a post
	Proportion
	Proportion
(95% CI)
	1 month

	
	Events
	Events/active users
	Count
	Mean
(95% CI)
	1 month



1Based on Bowen, D. J., et al. (2009). "How we design feasibility studies." American journal of preventive medicine 36(5): 452-457.

