Supplementary File S3: Full search strategies and inclusion/exclusion criteria
1. Search Period
Start date: January 1, 2015
End date: May 1, 2026 (for English databases) / May 2026 (for Chinese databases)
Date of final search execution: May 15,2016

2. Chinese Databases (CNKI and Wanfang Data)
	Database
	Platform
	Search Field
	Search Strategy (in Chinese)
	Filters/Limits

	CNKI
	CNKI Online
	Subject
	(Subject = “social media use” OR Subject = “social media software” OR Subject = “mobile applications” OR Subject = “social networking site use” OR Subject = “mobile phone use”) AND (Subject = “women” OR Subject = “female” OR Subject = “girls” OR Subject = “female adolescents”) AND (Subject = “happiness” OR Subject = “subjective well-being” OR Subject = “psychological well-being” OR Subject = “life satisfaction” OR Subject = “subjective satisfaction”)
	Peer-reviewed journals; Time: 2015–2026

	Wanfang Data
	Wanfang Online
	Subject
	(Subject: “social media use” + “social media software” + “mobile applications” + “social networking site use”+ “mobile phone use”) AND (Subject: “women”+ “female” + “girls” + “female adolescents”) AND (Subject: “happiness” + “subjective well-being” + “psychological well-being” + “life satisfaction” + “subjective satisfaction”)
	Peer-reviewed journals; Time: 2015–2026



3. English Databases (Web of Science, Scopus, Elsevier ScienceDirect)
	Database
	Platform
	Search Field
	Search Strategy
	Filters/Limits

	Web of Science Core Collection
	Clarivate
	Topic (TS)
	((TS=(Social media use OR “Social media usage”)) AND TS=(Happiness OR Wellbeing OR “Subjective well-being” OR “life satisfaction”)) AND TS=(Women OR Females)
	Time: 2015-01-01 to 2026-05-01; Document Types: Articles; Language: English

	Scopus
	Elsevier
	TITLE-ABS-KEY
	( TITLE-ABS-KEY ( “Social media use” OR “Social media usage” ) AND TITLE-ABS-KEY ( happiness OR wellbeing OR “subjective well-being” OR “life satisfaction”) AND TITLE-ABS-KEY ( women OR females ) )
	Time: 2015-2026; Document Types: Article; Language: English

	Elsevier ScienceDirect
	Elsevier
	TITLE-ABS-KEY
	( TITLE-ABS-KEY ( “Social media use”OR “Social media usage”) AND TITLE-ABS-KEY ( happiness OR wellbeing OR “subjective well-being” OR “life satisfaction” ) AND TITLE-ABS-KEY ( women OR females ) )
	Time: 2015-2026; Document Types: Article; Language: English



4.Inclusion/exclusion criteria
	Category
	Inclusion Criteria
	Exclusion Criteria

	Study Type
	empirical studies (cross-sectional, longitudinal, experimental studies) that report quantitative relationships between social media use and well-being.
	Theoretical analyses, literature reviews, commentaries, case reports, qualitative studies, or non-empirical research.

	Study Population
	Studies must explicitly target “female” populations.
	Studies focusing on special populations (individuals with psychiatric disorders, depression, anxiety).

	Research Variables
	Studies must measure both “social media use” and “well-being” .
	Studies that do not clearly measure the relationship between social media use and well-being.

	Data Reporting
	Studies must provide sufficient statistical data for effect size extraction (correlation coefficients r, standardized regression coefficients β, means, standard deviations).
	[bookmark: _GoBack]Studies that only provide qualitative descriptions, lack quantitative data, or report data that cannot be converted into effect sizes.

	Language and Time Frame
	Studies published in Chinese or English, with publication dates from 2015 to the present.
	Studies published in languages other than Chinese or English.

	Duplicate Data
	When multiple papers originate from the same study, the one with the most complete data and most transparent methodology is selected.
	Duplicate publication.



