Supplementary Material
Understanding Adults' Acceptance of AI-Enabled Physician Chatbots for Self-Diagnosis (DHVAT Framework)
This file reports, in full, the analyses that are summarised in Section 4.6 of the main text: the complete results of the 56 demographic/digital-context subgroup comparisons (Table S1) and the Spearman trend-test results (Table S2), both computed directly from the study dataset. Table S3 reproduces the item-level descriptive statistics displaced from the main text to keep the manuscript within five tables.
Table S1. Full results of the 56 demographic/digital-context subgroup comparisons on the eight DHVAT/MOH outcome measures (Benjamini-Hochberg corrected).
	Outcome
	Variable
	Test
	Statistic
	df
	p (raw)
	p (BH-adjusted)
	η²
	Significant (adj.)

	Perceived diagnostic support
	Gender
	t-test
	t = 0.21
	737
	0.833
	0.953
	0.000
	No

	Perceived diagnostic support
	Age group
	ANOVA
	F = 0.68
	5, 734
	0.641
	0.92
	0.005
	No

	Perceived diagnostic support
	Education
	ANOVA
	F = 0.42
	3, 736
	0.737
	0.953
	0.002
	No

	Perceived diagnostic support
	Employment
	ANOVA
	F = 1.76
	3, 736
	0.153
	0.764
	0.007
	No

	Perceived diagnostic support
	Preferred language
	t-test
	t = -0.53
	738
	0.594
	0.899
	0.000
	No

	Perceived diagnostic support
	Daily internet use
	ANOVA
	F = 1.81
	4, 735
	0.125
	0.764
	0.010
	No

	Perceived diagnostic support
	Computer literacy
	ANOVA
	F = 2.72
	3, 734
	0.044
	0.385
	0.011
	No

	Trust and safety
	Gender
	t-test
	t = 0.60
	737
	0.546
	0.874
	0.000
	No

	Trust and safety
	Age group
	ANOVA
	F = 0.26
	5, 734
	0.933
	0.953
	0.002
	No

	Trust and safety
	Education
	ANOVA
	F = 0.11
	3, 736
	0.953
	0.953
	0.000
	No

	Trust and safety
	Employment
	ANOVA
	F = 0.33
	3, 736
	0.802
	0.953
	0.001
	No

	Trust and safety
	Preferred language
	t-test
	t = 0.17
	738
	0.869
	0.953
	0.000
	No

	Trust and safety
	Daily internet use
	ANOVA
	F = 0.72
	4, 735
	0.581
	0.899
	0.004
	No

	Trust and safety
	Computer literacy
	ANOVA
	F = 1.45
	3, 734
	0.227
	0.812
	0.006
	No

	Accountability and risk
	Gender
	t-test
	t = 1.09
	737
	0.276
	0.812
	0.002
	No

	Accountability and risk
	Age group
	ANOVA
	F = 0.30
	5, 734
	0.912
	0.953
	0.002
	No

	Accountability and risk
	Education
	ANOVA
	F = 0.14
	3, 736
	0.934
	0.953
	0.001
	No

	Accountability and risk
	Employment
	ANOVA
	F = 1.17
	3, 736
	0.319
	0.812
	0.005
	No

	Accountability and risk
	Preferred language
	t-test
	t = -0.72
	738
	0.475
	0.812
	0.001
	No

	Accountability and risk
	Daily internet use
	ANOVA
	F = 0.57
	4, 735
	0.685
	0.935
	0.003
	No

	Accountability and risk
	Computer literacy
	ANOVA
	F = 6.09
	3, 734
	< .001
	0.024
	0.024
	Yes

	Self-management benefit
	Gender
	t-test
	t = 1.08
	737
	0.278
	0.812
	0.002
	No

	Self-management benefit
	Age group
	ANOVA
	F = 0.68
	5, 734
	0.637
	0.92
	0.005
	No

	Self-management benefit
	Education
	ANOVA
	F = 0.78
	3, 736
	0.504
	0.83
	0.003
	No

	Self-management benefit
	Employment
	ANOVA
	F = 2.65
	3, 736
	0.048
	0.385
	0.011
	No

	Self-management benefit
	Preferred language
	t-test
	t = 1.00
	738
	0.320
	0.812
	0.001
	No

	Self-management benefit
	Daily internet use
	ANOVA
	F = 0.92
	4, 735
	0.453
	0.812
	0.005
	No

	Self-management benefit
	Computer literacy
	ANOVA
	F = 2.96
	3, 734
	0.031
	0.352
	0.012
	No

	Behavioural intention
	Gender
	t-test
	t = 1.26
	737
	0.208
	0.812
	0.002
	No

	Behavioural intention
	Age group
	ANOVA
	F = 0.96
	5, 734
	0.442
	0.812
	0.006
	No

	Behavioural intention
	Education
	ANOVA
	F = 0.31
	3, 736
	0.819
	0.953
	0.001
	No

	Behavioural intention
	Employment
	ANOVA
	F = 1.05
	3, 736
	0.369
	0.812
	0.004
	No

	Behavioural intention
	Preferred language
	t-test
	t = -1.40
	738
	0.162
	0.764
	0.003
	No

	Behavioural intention
	Daily internet use
	ANOVA
	F = 1.26
	4, 735
	0.284
	0.812
	0.007
	No

	Behavioural intention
	Computer literacy
	ANOVA
	F = 3.58
	3, 734
	0.014
	0.253
	0.014
	No

	MOH awareness
	Gender
	t-test
	t = -0.71
	736
	0.479
	0.812
	0.001
	No

	MOH awareness
	Age group
	ANOVA
	F = 1.04
	5, 733
	0.391
	0.812
	0.007
	No

	MOH awareness
	Education
	ANOVA
	F = 0.23
	3, 735
	0.874
	0.953
	0.001
	No

	MOH awareness
	Employment
	ANOVA
	F = 0.12
	3, 735
	0.947
	0.953
	0.000
	No

	MOH awareness
	Preferred language
	t-test
	t = 1.40
	737
	0.164
	0.764
	0.003
	No

	MOH awareness
	Daily internet use
	ANOVA
	F = 1.52
	4, 734
	0.194
	0.812
	0.008
	No

	MOH awareness
	Computer literacy
	ANOVA
	F = 0.90
	3, 733
	0.442
	0.812
	0.004
	No

	MOH decision support
	Gender
	t-test
	t = -0.12
	736
	0.904
	0.953
	0.000
	No

	MOH decision support
	Age group
	ANOVA
	F = 3.30
	5, 733
	0.006
	0.166
	0.022
	No

	MOH decision support
	Education
	ANOVA
	F = 1.43
	3, 735
	0.232
	0.812
	0.006
	No

	MOH decision support
	Employment
	ANOVA
	F = 0.41
	3, 735
	0.743
	0.953
	0.002
	No

	MOH decision support
	Preferred language
	t-test
	t = 0.81
	737
	0.421
	0.812
	0.001
	No

	MOH decision support
	Daily internet use
	ANOVA
	F = 0.60
	4, 734
	0.660
	0.924
	0.003
	No

	MOH decision support
	Computer literacy
	ANOVA
	F = 1.80
	3, 733
	0.145
	0.764
	0.007
	No

	MOH impact/reassurance
	Gender
	t-test
	t = 0.94
	736
	0.350
	0.812
	0.001
	No

	MOH impact/reassurance
	Age group
	ANOVA
	F = 1.08
	5, 733
	0.371
	0.812
	0.007
	No

	MOH impact/reassurance
	Education
	ANOVA
	F = 0.17
	3, 735
	0.915
	0.953
	0.001
	No

	MOH impact/reassurance
	Employment
	ANOVA
	F = 1.11
	3, 735
	0.343
	0.812
	0.005
	No

	MOH impact/reassurance
	Preferred language
	t-test
	t = -0.11
	737
	0.915
	0.953
	0.000
	No

	MOH impact/reassurance
	Daily internet use
	ANOVA
	F = 0.99
	4, 734
	0.411
	0.812
	0.005
	No

	MOH impact/reassurance
	Computer literacy
	ANOVA
	F = 3.21
	3, 733
	0.022
	0.314
	0.013
	No


Note. Outcomes are construct mean scores (1-5): the five DHVAT constructs (perceived diagnostic support, trust and safety, accountability and risk, self-management benefit, behavioural intention) and three MOH factor scores derived from MOH1-MOH13 (awareness = mean of MOH1-5; decision support = mean of MOH6-10; impact/reassurance = mean of MOH11-13, with MOH12 reverse-scored). Two-level variables (gender, preferred language) were tested with Welch's t-test; variables with more than two levels were tested with one-way ANOVA. p-values were Benjamini-Hochberg corrected across all 56 tests; η² is eta-squared. One respondent (of 740) had MOH1-MOH13 cells containing item-wording text rather than numeric responses in the source file, a data-entry artifact; these 13 cells were set to missing for that respondent (n = 739 for MOH-based outcomes; n = 740 for DHVAT-based outcomes).
Table S2. Spearman trend-test results for ordered demographic/digital-context variables against the five DHVAT constructs.
	Ordinal variable
	Construct
	n
	ρ (rho)
	p

	Computer literacy
	Perceived diagnostic support
	738
	0.098
	0.007

	Computer literacy
	Trust and safety
	738
	0.073
	0.048

	Computer literacy
	Accountability and risk
	738
	0.155
	< .001

	Computer literacy
	Self-management benefit
	738
	0.103
	0.005

	Computer literacy
	Behavioural intention
	738
	0.110
	0.003

	Education
	Perceived diagnostic support
	740
	0.026
	0.481

	Education
	Trust and safety
	740
	0.011
	0.763

	Education
	Accountability and risk
	740
	0.024
	0.523

	Education
	Self-management benefit
	740
	-0.018
	0.631

	Education
	Behavioural intention
	740
	0.032
	0.382

	Age group
	Perceived diagnostic support
	740
	-0.024
	0.518

	Age group
	Trust and safety
	740
	0.014
	0.704

	Age group
	Accountability and risk
	740
	0.023
	0.539

	Age group
	Self-management benefit
	740
	0.058
	0.113

	Age group
	Behavioural intention
	740
	0.070
	0.055

	Daily internet use
	Perceived diagnostic support
	740
	0.043
	0.248

	Daily internet use
	Trust and safety
	740
	0.020
	0.579

	Daily internet use
	Accountability and risk
	740
	0.025
	0.492

	Daily internet use
	Self-management benefit
	740
	0.018
	0.628

	Daily internet use
	Behavioural intention
	740
	0.054
	0.143


Note. Ordinal codings: Computer literacy (beginner < elementary < advanced < professional); Education (primary/elementary < secondary < graduate < post-graduate); Age group (18-25 < 26-35 < 36-45 < 46-55 < 56-65 < 66-75); Daily internet use (less than 1 hour < 1-2 < 3-4 < 5-6 < more than 6 hours).
Table S3. Descriptive statistics for the fifteen DHVAT items (N = 740).
	Item
	Mean
	SD
	SD%
	D%
	N%
	A%
	SA%

	PDS1
	2.93
	1.20
	10.5
	35.8
	11.4
	34.5
	7.8

	PDS2
	3.11
	1.07
	5.8
	22.7
	38.0
	21.2
	12.3

	PDS3
	2.95
	1.14
	10.5
	24.1
	38.0
	15.0
	12.4

	TS1
	2.77
	1.07
	13.5
	24.9
	37.7
	18.6
	5.3

	TS2
	2.89
	1.20
	10.0
	37.4
	16.5
	25.5
	10.5

	TS3
	2.68
	1.04
	12.3
	30.9
	40.4
	9.3
	7.0

	AR1
	2.95
	1.15
	12.2
	25.5
	23.9
	32.0
	6.4

	AR2
	2.97
	1.25
	17.6
	16.2
	29.5
	25.5
	11.2

	AR3
	2.79
	1.19
	18.9
	16.8
	40.0
	14.6
	9.7

	SM1
	3.20
	1.14
	5.1
	20.7
	44.1
	9.5
	20.7

	SM2
	3.04
	1.26
	11.2
	27.7
	23.4
	21.8
	15.9

	SM3
	3.09
	1.23
	10.9
	23.6
	25.9
	24.6
	14.9

	BI1
	2.98
	1.15
	10.8
	28.0
	20.1
	34.2
	6.9

	BI2
	2.85
	1.15
	17.7
	15.7
	36.9
	23.6
	6.1

	BI3
	2.91
	1.43
	23.1
	23.8
	5.7
	33.8
	13.6


Note. SD% = strongly disagree, D% = disagree, N% = neutral, A% = agree, SA% = strongly agree.
