Table 3B. Video characteristics and quality according to presentation format
	Variable
	Scientific popularization
(n=170)
	Professional courses/lectures
(n=29)
	Personal experience sharing
(n=12)
	P value

	Video characteristics

	Video duration, s
	82.5 (56.2, 116.2)
	495.0 (288.0, 1582.0)
	189.0 (42.0, 459.5)
	<0.001

	Days online
	263.0 (94.2, 451.0)
	473.0 (223.0, 1130.0)
	561.5 (151.2, 1865.0)
	0.001

	Engagement metrics

	Likes
	31.0 (7.0, 62.8)
	11.0 (4.0, 39.0)
	15.5 (4.8, 45.2)
	0.105

	Comments
	2.0 (0.0, 8.0)
	0.0 (0.0, 1.0)
	1.0 (0.0, 3.5)
	0.003

	Favorites/collections
	7.0 (3.0, 16.8)
	13.0 (5.0, 31.0)
	4.0 (1.0, 9.2)
	0.063

	Shares
	5.0 (1.0, 18.0)
	2.0 (0.8, 10.8)
	0.0 (0.0, 6.0)
	0.023

	Standardized engagement metrics

	Likes per 30 days
	4.32 (0.86, 19.21)
	0.67 (0.24, 2.95)
	0.45 (0.09, 20.34)
	<0.001

	Comments per 30 days
	0.29 (0.00, 1.92)
	0.00 (0.00, 0.11)
	0.01 (0.00, 3.07)
	<0.001

	Favorites/collections per 30 days
	1.33 (0.44, 4.41)
	0.81 (0.38, 1.94)
	0.18 (0.04, 2.28)
	0.074

	Shares per 30 days
	0.97 (0.21, 4.29)
	0.09 (0.03, 0.51)
	0.00 (0.00, 0.09)
	<0.001

	Quality scores

	GQS
	3.00 (2.00, 3.00)
	3.00 (3.00, 4.00)
	2.00 (2.00, 2.25)
	<0.001

	mDISCERN
	3.00 (3.00, 3.00)
	3.00 (3.00, 4.00)
	2.00 (1.00, 3.00)
	<0.001

	JAMA
	2.00 (2.00, 2.00)
	2.00 (2.00, 2.00)
	1.00 (1.00, 1.00)
	<0.001

	PEMAT-U, %
	73.00 (70.00, 80.00)
	92.00 (73.00, 92.00)
	54.00 (50.50, 68.50)
	<0.001

	PEMAT-A, %
	25.00 (0.00, 50.00)
	0.00 (0.00, 25.00)
	25.00 (0.00, 25.00)
	0.004

	Number of topics covered
	3.0 (2.0, 4.0)
	3.0 (2.0, 4.0)
	3.0 (2.0, 3.0)
	0.358


Note. Data are median (interquartile range). Three videos categorized as “Other” were excluded from inferential comparisons. P values: Kruskal-Wallis H test. Pairwise results appear in Supplementary Table S3.



