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This document provides detailed definitions, coding schemes, and transformation
procedures for all variables used in the analyses.
==================================================================
1. DEPENDENT VARIABLE: PUBLIC TRUST
==================================================================
Variable name in constructed dataset: public_trust

Source variables (CFPS):
- qn10024: Trust in strangers (0-10 scale)
- qn10025: Trust in local government officials (0-10 scale)
- qn10026: Trust in doctors (0-10 scale)

Construction:
1. Raw total = qn10024 + qn10025 + qn10026 (range: 0-30)
2. Min-Max normalization to 0-10 scale:
   public_trust = (raw_total - 0) / (30 - 0) * 10

Interpretation: Higher values indicate higher levels of public trust.

Cronbach's alpha (internal consistency):
- 2016: 0.78-0.82 (range across waves)

==================================================================
2. INDEPENDENT VARIABLE: INTERNET VALUE PERCEPTION
==================================================================

Variable name in constructed dataset: internet_total

Source variables (CFPS):
2016 wave (ku301-ku305):
- ku301: Internet is an important channel for obtaining information
- ku302: Internet is an important tool for socializing
- ku303: Internet is helpful for learning
- ku304: Internet is helpful for work
- ku305: Internet is helpful for daily life

2018 wave (qu301-qu305): Same item wording as 2016
2020 wave (qu951-qu955): Same item wording as 2016
2022 wave (qu951-qu955): Same item wording as 2016

All items use a 5-point Likert scale:
1 = Strongly disagree
2 = Disagree
3 = Neither agree nor disagree
4 = Agree
5 = Strongly agree

Construction:
1. Raw total = sum of five items (range: 5-25)
2. Min-Max normalization to 0-10 scale:
   internet_total = (raw_total - 5) / (25 - 5) * 10

Interpretation: Higher values indicate stronger perceived value of the Internet.

Cronbach's alpha (internal consistency):
- 2016: 0.890
- 2018: 0.995
- 2020: 0.984
- 2022: 0.980

==================================================================
3. MEDIATOR: LIFE SATISFACTION
==================================================================

Variable name in constructed dataset: life_satisfaction

Source variable (CFPS):
- qn12012: "How satisfied are you with your life?"

Scale:
1 = Very dissatisfied
2 = Dissatisfied
3 = Neither satisfied nor dissatisfied
4 = Satisfied
5 = Very satisfied

Construction: No transformation applied; original 1-5 scale retained.

Interpretation: Higher values indicate higher life satisfaction.

==================================================================
4. CONTROL VARIABLES
==================================================================

4.1 Age
Variable name: age
Source: CFPS (actual age in years)
Construction: No transformation

4.2 Marital Status
Variable name: married
Source variable: qea0
Coding:
0 = Other (unmarried, divorced, widowed, etc.)
1 = Married or cohabiting (qea0 == 2 or qea0 == 3)

4.3 Years of Education
Variable name: edu
Source variable: cfps_latest_edu (2016) / edu_last (2018-2022)
Coding:
0 = Illiterate / No schooling
6 = Primary school
9 = Junior high school
12 = Senior high school
15 = Junior college
16 = Bachelor's degree
19 = Master's degree
22 = Doctorate

4.4 Online Learning
Variable name: online_learning
Source variables:
- 2016: ku701 (frequency of using Internet for learning)
- 2018: qu701 (frequency of using Internet for learning)
- 2020: qu94 (whether used Internet for learning)
- 2022: qu94 (whether used Internet for learning)

Coding (harmonized across waves):
0 = Not participated in online learning
1 = Participated in online learning

For 2016 and 2018: ku701/qu701 values 1-6 (almost every day to once every few
months) coded as 1; value 7 (never) coded as 0.
For 2020 and 2022: qu94 == 1 coded as 1; qu94 == 0 coded as 0.

4.5 Self-Rated Health
Variable name: health
Source variable: qp201 (2016-2022)
Original coding:
1 = Very good
2 = Good
3 = Fair
4 = Poor
5 = Very poor

Reverse coding applied:
health = 6 - qp201
Thus: 5 = Very good, 4 = Good, 3 = Fair, 2 = Poor, 1 = Very poor

4.6 Exercise Frequency
Variable name: exercise
Source variables:
- 2016: qp701
- 2018: qp701
- 2020: qp701n
- 2022: qp701n

Definition: Number of exercise sessions in the past week
Range: 0-30 (values >30 treated as missing)
Interpretation: Higher values indicate more frequent exercise.

4.7 Urban Hukou
Variable name: urban
Source variables:
- 2016: pa301
- 2018-2022: qa301

Original coding:
1 = Agricultural hukou
3 = Non-agricultural hukou
5 = No hukou
7 = Resident hukou (2020-2022 only)

Coding applied:
0 = Agricultural hukou (pa301/qa301 == 1)
1 = Urban hukou (pa301/qa301 == 3; or qa301 in {3, 7} for 2020-2022)

Values 5 (no hukou) and missing values (-8, -2, -1, 79) are excluded.

==================================================================
5. INSTRUMENTAL VARIABLE
==================================================================

Variable name in constructed dataset: ln_traffic_iv

Definition: Natural logarithm of provincial per capita mobile data traffic

Unit: MB per person per month

Source: China Statistical Yearbooks (various years), Ministry of Industry and
Information Technology

Construction:
ln_traffic_iv = ln(per_traffic)

==================================================================
6. REGIONAL CLASSIFICATION
==================================================================

Variable name: region
Source: provcd (province code)

Coding:
1 = Eastern region: 11, 12, 13, 31, 32, 33, 35, 37, 44, 46
2 = Central region: 14, 34, 36, 41, 42, 43
3 = Western region: 15, 45, 50, 51, 52, 53, 54, 61, 62, 63, 64, 65
4 = Northeastern region: 21, 22, 23

==================================================================
