Appendix 1: SURVEY QUESTIONNAIRE
Title: Political Communication, Voter Perception, and Electoral Success in Ghana
SURVEY DESCRIPTION 
Description / Consent Statement
You are invited to participate in a research study examining how political communication influences voter perception, trust, and electoral success in Ghana. Participation is voluntary, and you may withdraw at any time. Your responses are anonymous and will be used solely for academic research purposes. No personally identifiable information will be collected.
By proceeding with this questionnaire, you indicate your informed consent to participate in the study.
RESPONSE SCALE (FOR SECTIONS B–F)
Likert Scale (Single Choice):
1. Strongly Disagree
2. Disagree
3. Neutral
4. Agree
5. Strongly Agree
SECTION A: DEMOGRAPHIC INFORMATION
Q1. Gender
· Male
· Female
· Prefer not to say
Q2. Age Group
· 18–25
· 26–35
· 36–45
· 46–55
· 56 and above
Q3. Highest Level of Education
· Basic education
· Secondary education
· Tertiary education
Q4. Have you voted in a national election before?
· Yes
· No
SECTION B: CAMPAIGN MESSAGING
(Likert scale: 1–5)
Q5. Political parties clearly communicate their campaign promises.
Q6. Campaign messages focus on issues that matter to citizens.
Q7. Repeated campaign messages make certain issues seem more important.
Q8. Campaign promises influence my expectations of political leaders.
SECTION C: MEDIA FRAMING
(Likert scale: 1–5)
Q9. Media portrayal of political candidates affects how I perceive them.
Q10. Media emphasis influences which political issues I consider important.
Q11. News headlines shape my understanding of political issues.
Q12. Media framing affects my trust in political leaders.
SECTION D: DIGITAL POLITICAL COMMUNICATION
(Likert scale: 1–5)
Q13. Social media makes political information more accessible.
Q14. Politicians who are active on social media appear more relatable.
Q15. Digital campaigns influence my perception of political candidates.
Q16. Social media increases the spread of misinformation during elections.
SECTION E: VOTER PERCEPTION AND TRUST
(Likert scale: 1–5)
Q17. Political communication influences my trust in political parties.
Q18. Broken campaign promises reduce my trust in political leaders.
Q19. Political communication in Ghana is more persuasive than truthful.
Q20. Effective communication increases my confidence in elections.
SECTION F: VOTER BEHAVIOUR 
(Likert scale: 1–5)
Q21. Political communication influences my voting decision.
Q22. Media visibility increases a candidate’s chances of winning elections.
Q23. Campaign promises influence how I vote.
Q24. Communication strategies matter more than party ideology in elections.


