Supplementary tables
Regression and bootstrap model estimates for the effects of overall behavioural determinants and intentions on caregiver’s sustained engagement with ParentText across 20 imputed datasets.

Table S1. Imputation 1
	
	Behavioural determinants
	Intention to use in the future
	Intention to spend mobile data

	  
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	Engagement Outcomes
	OR / β
	CI
	p
	OR / β
	CI
	p
	OR / β
	CI
	p

	Point of Engagement a

	Enrolment
	1.10 (0.03)
	1.05 – 1.19
	0.002
	1.21 (0.10)
	1.00 – 1.43
	0.109
	1.14 (0.10)
	1.03 – 1.34
	0.234

	Sustained Engagement b

	Modules completed 
	1.68 (0.61)
	0.90 – 2.51
	0.010
	1.29 (1.84)
	1.80 – 4.65
	0.489
	3.85 (1.88)
	1.22 – 6.39
	0.049

	Goals completed 
	1.33 (0.45)
	0.69 – 1.97
	0.006
	1.22 (1.48)
	1.49 – 3.64
	0.416
	3.43 (1.45)
	1.40 – 5.45
	0.024

	Home activity completed 
	0.14 (0.07)
	-0.01 – 0.31
	0.054
	0.03 (0.26)
	0.53 – 0.61
	0.888
	0.20 (0.24)
	-0.29 – 0.66
	0.403

	Number of days interacting 
	1.45 (0.51)
	0.52 – 2.29
	0.008
	2.97 (1.77)
	0.67 – 6.14
	0.105
	4.03 (1.65)
	1.24 – 6.57
	0.021


Note: Regression coefficients with bootstrap percentile 95% CI. Standard errors in brackets. All models are adjusted for age, gender and financial efficacy and engagement boosters; a) Odds ratio coefficient; b) β coefficient. 

Table S2. Imputation 2
	
	Behavioural determinants
	Intention to use in the future
	Intention to spend mobile data

	  
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	Engagement Outcomes
	OR / β
	CI
	p
	OR / β
	CI
	p
	OR / β
	CI
	p

	Point of Engagement a

	Enrolment
	1.10 (0.03)
	1.05 – 1.17
	0.002
	1.21 (0.10)
	1.00 – 1.48
	0.070
	1.14 (0.10)
	0.97 – 1.35
	0.21

	Sustained Engagement b

	Modules completed 
	1.66 (0.61)
	0.89 – 2.52
	0.011
	1.19 (1.95)
	-2.10 – 4.62
	0.545
	3.68 (1.89)
	0.85 – 6.40
	0.062

	Goals completed 
	1.33 (0.45)
	0.68 – 1.95
	0.007
	1.25 (1.50)
	-1.55 – 3.78
	0.409
	3.33 (1.41)
	1.22 – 5.42
	0.025

	Home activity completed 
	0.14 (0.07)
	-0.02 – 0.31
	0.055
	-0.00 (0.30)
	-0.59 – 0.62
	0.996
	0.18 (0.25)
	-0.35 – 0.66
	0.467

	Number of days interacting 
	1.42 (0.51)
	0.50 – 2.27
	0.009
	2.03 (2.14)
	-1.84 – 5.24
	0.350
	3.18 (1.79)
	0.24 – 5.89
	0.086


Note: Regression coefficients with bootstrap percentile 95% CI. Standard errors in brackets. All models are adjusted for age, gender and financial efficacy and engagement boosters; a) Odds ratio coefficient; b) β coefficient. 

Table S3. Imputation 3
	
	Behavioural determinants
	Intention to use in the future
	Intention to spend mobile data

	  
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	Engagement Outcomes
	OR / β
	CI
	p
	OR / β
	CI
	p
	OR / β
	CI
	p

	Point of Engagement a

	Enrolment
	1.10 (0.03)
	1.05 – 1.16
	0.002
	1.23 (0.10)
	1.03 – 1.49
	0.045
	1.15 (0.10)
	0.98 	– 1.35
	0.171

	Sustained Engagement b

	Modules completed 
	1.65 (0.61)
	0.88 – 2.48
	0.011
	1.25 (1.85)
	-1.71 – 4.55
	0.504
	3.59 (1.83)
	0.90 – 6.23
	0.059

	Goals completed 
	1.31 (0.45)
	0.67 – 1.95
	0.007
	0.89 (1.46)
	-1.62 – 3.33
	0.548
	3.16 (1.36)
	1.10 – 5.23
	0.027

	Home activity completed 
	0.14 (0.07)
	-0.02 – 0.31
	0.058
	0.09 (0.27)
	-0.48 – 0.68
	0.731
	0.19 (0.24)
	-0.31 – 0.67
	0.421

	Number of days interacting 
	1.43 (0.51)
	0.50 – 2.27
	0.008
	2.32 (2.12)
	-1.24 – 5.49
	0.283
	3.85 (1.64)
	0.98 – 6.45
	0.025


Note: Regression coefficients with bootstrap percentile 95% CI. Standard errors in brackets. All models are adjusted for age, gender and financial efficacy and engagement boosters; a) Odds ratio coefficient; b) β coefficient. 


Table S4. Imputation 4
	
	Behavioural determinants
	Intention to use in the future
	Intention to spend mobile data

	  
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	Engagement Outcomes
	OR / β
	CI
	p
	OR / β
	CI
	p
	OR / β
	CI
	p

	Point of Engagement a

	Enrolment
	1.10 (0.03)
	1.05 – 1.17
	0.002
	1.28 (0.10)
	1.05 – 1.54
	0.025
	1.20 (0.10)
	1.01 – 1.39
	0.107

	Sustained Engagement b

	Modules completed 
	1.66 (0.61)
	0.88 – 2.48
	0.010
	0.96 (1.92)
	-2.15 – 4.24
	0.617
	3.59 (1.87)
	0.89 – 6.36
	0.065

	Goals completed 
	1.32 (0.45)
	0.68 – 1.94
	0.006
	0.80 (1.51)
	 -1.91 – 3.25
	0.598
	3.31 (1.40)
	1.27 – 5.29
	0.024

	Home activity completed 
	0.15 (0.07)
	-0.01 – 0.31
	0.056
	0.06 (0.28)
	-0.52 – 0.65
	0.815
	0.16 (0.26)
	-0.35 – 0.66
	0.550

	Number of days interacting 
	1.45 (0.50)
	0.54 – 2.30
	0.007
	2.44 (1.89)
	-1.26 – 5.82
	0.205
	4.14 (1.56)
	1.33 – 6.75
	0.012


Note: Regression coefficients with bootstrap percentile 95% CI. Standard errors in brackets. All models are adjusted for age, gender and financial efficacy and engagement boosters; a) Odds ratio coefficient; b) β coefficient. 


Table S5. Imputation 5
	
	Behavioural determinants
	Intention to use in the future
	Intention to spend mobile data

	  
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	Engagement Outcomes
	OR / β
	CI
	p
	OR / β
	CI
	p
	OR / β
	CI
	p

	Point of Engagement a

	Enrolment
	1.10 (0.03)
	1.05 – 1.17
	0.002
	1.20 (0.10)
	0.98 – 1.42
	0.087
	1.13 (0.10)
	0.97 – 1.34
	0.248

	Sustained Engagement b

	Modules completed 
	1.65 (0.60)
	0.85 – 2.48
	0.010
	0.70 (2.03)
	-2.58 – 4.15
	0.732
	3.68 (1.87)
	0.83 – 6.37
	0.059

	Goals completed 
	1.31 (0.45)
	0.69 – 1.94
	0.006
	0.63 (1.63)
	-2.27 – 3.21
	0.701
	3.40 (1.39)
	1.34 – 5.50
	0.021

	Home activity completed 
	0.14 (0.07)
	-0.02 – 0.30
	0.053
	0.01 (0.28)
	-0.57 – 0.62
	0.945
	0.17 (0.24)
	-0.37 – 0.64
	0.500

	Number of days interacting 
	1.43 (0.50)
	0.52 – 2.29
	0.008
	2.09 (2.11)
	-1.67 – 5.30
	0.330
	3.82 (1.56)
	0.90 – 6.54
	0.020


Note: Regression coefficients with bootstrap percentile 95% CI. Standard errors in brackets. All models are adjusted for age, gender and financial efficacy and engagement boosters; a) Odds ratio coefficient; b) β coefficient. 

Table S6. Imputation 6
	
	Behavioural determinants
	Intention to use in the future
	Intention to spend mobile data

	  
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	Engagement Outcomes
	OR / β
	CI
	p
	OR / β
	CI
	p
	OR / β
	CI
	p

	Point of Engagement a

	Enrolment
	1.10 (0.03)
	1.05 – 1.17
	0.001
	1.19 (0.10)
	1.00 – 1.42
	0.099
	1.10 (0.10)
	0.95 – 1.28
	0.322

	Sustained Engagement b

	Modules completed 
	1.693 (0.61)
	0.90 – 2.53
	0.010
	0.972
	-2.21 – 4.18
	0.553
	3.09 (1.63)
	0.48 – 5.58
	0.069

	Goals completed 
	1.347 (0.45)
	0.69 – 1.97
	0.006
	0.811
	-1.74 – 3.12
	0.538
	2.57 (1.25)
	 0.48 – 4.57
	0.048

	Home activity completed 
	0.151 (0.07)
	-0.01 – 0.31
	0.054
	0.036
	-0.53 – 0.58
	0.883
	0.22 (0.22)
	-0.26 – 0.67
	0.345

	Number of days interacting 
	1.462 (0.50)
	0.51 – 2.30
	0.007
	2.003
	-1.59 – 5.40
	0.400
	3.16 (1.60)
	0.15 – 6.05
	0.058


Note: Regression coefficients with bootstrap percentile 95% CI. Standard errors in brackets. All models are adjusted for age, gender and financial efficacy and engagement boosters; a) Odds ratio coefficient; b) β coefficient. 


Table S7. Imputation 7
	
	Behavioural determinants
	Intention to use in the future
	Intention to spend mobile data

	  
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	Engagement Outcomes
	OR / β
	CI
	p
	OR / β
	CI
	p
	OR / β
	CI
	p

	Point of Engagement a

	Enrolment
	1.10 (0.03)
	1.05 – 1.16
	0.002
	1.21 (0.09)
	1.01 – 1.48
	0.041
	1.13 (0.10)
	0.96 – 1.31
	0.259

	Sustained Engagement b

	Modules completed 
	1.66 (0.61)
	0.88 – 2.49
	0.011
	0.96 (1.73)
	-2.23 – 4.35
	0.580
	3.44 (1.95)
	0.72 – 6.15
	0.089

	Goals completed 
	1.32 (0.45)
	0.68 – 1.94
	0.007
	0.83 (1.33)
	-1.87 – 3.34
	0.536
	3.18 (1.47)
	1.01 – 5.33
	0.039

	Home activity completed 
	0.14 (0.07)
	-0.02 – 0.31
	0.058
	0.04 (0.28)
	-0.52 – 0.62
	0.869
	0.16 (0.25)
	-0.33 – 0.61
	0.527

	Number of days interacting 
	1.43 (0.51)
	0.50 – 2.28
	0.009
	2.65 (1.96)
	-1.07 – 5.93
	0.188
	3.46 (1.51)
	0.57 – 6.27
	0.029


Note: Regression coefficients with bootstrap percentile 95% CI. Standard errors in brackets. All models are adjusted for age, gender and financial efficacy and engagement boosters; a) Odds ratio coefficient; b) β coefficient. 


Table S8. Imputation 8
	
	Behavioural determinants
	Intention to use in the future
	Intention to spend mobile data

	  
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	Engagement Outcomes
	OR / β
	CI
	p
	OR / β
	CI
	p
	OR / β
	CI
	p

	Point of Engagement a

	Enrolment
	1.10 (0.03)
	1.05 – 1.17
	0.001
	1.25 (0.09)
	1.03 – 1.51
	0.028
	1.15 (0.11)
	0.98 – 1.35
	0.213

	Sustained Engagement b

	Modules completed 
	1.69 (0.60)
	0.89 – 2.53
	0.009
	0.96 (2.02)
	-2.25 – 4.25
	0.639
	3.45 (1.96)
	0.69 – 6.20
	0.090

	Goals completed 
	1.34 (0.45)
	0.70 – 1.97
	0.005
	0.95 (1.58)
	-1.89 – 3.52
	0.550
	3.46 (1.37)
	1.38 – 5.53
	0.017

	Home activity completed 
	0.15 (0.07)
	-0.02 – 0.32
	0.050
	0.00 (0.30)
	-0.57 – 0.60
	0.994
	0.06 (0.27)
	-0.43 – 0.54
	0.822

	Number of days interacting 
	1.45 (0.51)
	0.53 – 2.29
	0.007
	2.06 (1.93)
	-1.56 – 5.38
	0.292
	3.06 (1.60)
	0.16 – 5.91
	0.065


Note: Regression coefficients with bootstrap percentile 95% CI. Standard errors in brackets. All models are adjusted for age, gender and financial efficacy and engagement boosters; a) Odds ratio coefficient; b) β coefficient. 

Table S9. Imputation 9
	
	Behavioural determinants
	Intention to use in the future
	Intention to spend mobile data

	  
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	Engagement Outcomes
	OR / β
	CI
	p
	OR / β
	CI
	p
	OR / β
	CI
	p

	Point of Engagement a

	Enrolment
	1.10 (0.03)
	1.05 – 1.17
	0.001
	1.17 (0.09)
	0.98 – 1.42
	0.104
	1.14 (0.11)
	0.97 – 1.32
	0.252

	Sustained Engagement b

	Modules completed 
	1.67 (0.60)
	0.90 – 2.49
	0.009
	0.89 (1.79)
	-2.32 – 4.25
	0.622
	3.56 (1.86)
	0.77 – 6.25
	0.065

	Goals completed 
	1.33 (0.45)
	0.70 – 1.96
	0.006
	0.85 (1.44)
	-1.88 – 3.25
	0.557
	3.30 (1.37)
	1.24 – 5.24
	0.022

	Home activity completed 
	0.14 (0.07)
	-0.02 – 0.31
	0.050
	0.01 (0.26)
	-0.56 – 0.60
	0.952
	0.16 (0.25)
	-0.35 – 0.65
	0.528

	Number of days interacting 
	1.45 (0.50)
	0.54 – 2.31
	0.007
	2.24 (2.01)
	-1.40 – 5.51
	0.274
	3.34 (1.72)
	0.51 – 5.97
	0.061


Note: Regression coefficients with bootstrap percentile 95% CI. Standard errors in brackets. All models are adjusted for age, gender and financial efficacy and engagement boosters; a) Odds ratio coefficient; b) β coefficient. 

Table S10. Imputation 10
	
	Behavioural determinants
	Intention to use in the future
	Intention to spend mobile data

	  
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	Engagement Outcomes
	OR / β
	CI
	p
	OR / β
	CI
	p
	OR / β
	CI
	p

	Point of Engagement a

	Enrolment
	1.10 (0.03)
	1.05 – 1.16
	0.002
	1.16 (0.10)
	0.98 – 1.43
	0.132
	1.08 (0.11)
	0.93 – 1.28
	0.447

	Sustained Engagement b

	Modules completed 
	1.66 (0.61)
	0.88 – 2.50
	0.011
	0.25 (2.30)
	-3.09 – 3.59
	0.913
	2.90 (1.89)
	0.17 – 5.55
	0.136

	Goals completed 
	1.32 (0.45)
	0.67 – 1.94
	0.006
	0.00 (1.93)
	-2.95 – 2.71
	0.997
	2.59 (1.41)
	0.39 – 4.72
	0.076

	Home activity completed 
	0.14 (0.07)
	-0.02 – 0.31
	0.055
	0.05 (0.29)
	-0.51 – 0.63
	0.862
	0.15 (0.26)
	-0.36 – 0.63
	0.569

	Number of days interacting 
	1.44 (0.51)
	0.52 – 2.29
	0.008
	1.47 (2.27)
	-2.12 – 4.75
	0.520
	3.19 (1.63)
	0.39 – 5.78
	0.059


Note: Regression coefficients with bootstrap percentile 95% CI. Standard errors in brackets. All models are adjusted for age, gender and financial efficacy and engagement boosters; a) Odds ratio coefficient; b) β coefficient. 


Table S11. Imputation 11
	
	Behavioural determinants
	Intention to use in the future
	Intention to spend mobile data

	  
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	Engagement Outcomes
	OR / β
	CI
	p
	OR / β
	CI
	p
	OR / β
	CI
	p

	Point of Engagement a

	Enrolment
	1.10 (0.03)
	1.05 – 1.17
	0.001
	1.25 (0.07)
	1.04 – 1.51
	0.007
	1.14 (0.10)
	0.98 – 1.34
	0.193

	Sustained Engagement b

	Modules completed 
	1.67 (0.61)
	0.88 – 2.51
	0.010
	1.34 (1.58)
	-1.84 – 4.60
	0.4003
	3.83 (1.89)
	1.14 – 6.58
	0.051

	Goals completed 
	1.33 (0.45)
	0.69 – 1.94
	0.006
	1.19 (1.26)
	-1.44 – 3.62
	0.354
	3.37 (1.45)
	1.31 – 5.43
	0.027

	Home activity completed 
	0.14 (0.07)
	-0.02 – 0.31
	0.052
	0.06 (0.24)
	-0.53 – 0.64
	0.783
	0.21 (0.25)
	-0.28 – 0.69
	0.390

	Number of days interacting 
	1.44 (0.50)
	0.53 – 2.28
	0.007
	2.93 (1.48)
	-0.98 – 6.01
	0.058
	3.58 (1.62)
	0.75 – 6.36
	0.035


Note: Regression coefficients with bootstrap percentile 95% CI. Standard errors in brackets. All models are adjusted for age, gender and financial efficacy and engagement boosters; a) Odds ratio coefficient; b) β coefficient. 

Table S12. Imputation 12
	
	Behavioural determinants
	Intention to use in the future
	Intention to spend mobile data

	  
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	Engagement Outcomes
	OR / β
	CI
	p
	OR / β
	CI
	p
	OR / β
	CI
	p

	Point of Engagement a

	Enrolment
	1.10 (0.03)
	1.05 – 1.17
	0.001
	1.19 (0.09)
	1.00 – 1.45
	0.063
	1.10 (0.10)
	0.96 – 1.30
	0.304

	Sustained Engagement b

	Modules completed 
	1.67 (0.61)
	0.89 – 2.53
	0.010
	0.74 (1.91)
	-2.60 – 3.93
	0.699
	2.81 ()
	0.23 – 5.39
	0.121

	Goals completed 
	1.33 (0.45)
	0.70 – 1.96
	0.006
	0.80 (1.43)
	-1.96 – 3.28
	0.579
	2.62 ()
	0.47 – 4.67
	0.039

	Home activity completed 
	0.14 (0.07)
	-0.01 – 0.31
	0.055
	-0.01 (0.29)
	-0.56 – 0.56
	0.964
	0.11 ()
	-0.41 –0.58 
	0.665

	Number of days interacting 
	1.45 (0.50)
	0.52 – 2.29
	0.007
	2.38 (2.02)
	-1.38 – 5.64
	0.246
	3.53 ()
	0.72 – 6.22
	0.031


Note: Regression coefficients with bootstrap percentile 95% CI. Standard errors in brackets. All models are adjusted for age, gender and financial efficacy and engagement boosters; a) Odds ratio coefficient; b) β coefficient. 

Table S13. Imputation 13
	
	Behavioural determinants
	Intention to use in the future
	Intention to spend mobile data

	  
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	Engagement Outcomes
	OR / β
	CI
	p
	OR / β
	CI
	p
	OR / β
	CI
	p

	Point of Engagement a

	Enrolment
	1.10 (0.03)
	1.05 – 1.16
	0.001
	1.17 (0.10)
	1.00 – 1.42
	0.133
	1.15 (0.10)
	0.98 – 1.34
	0.190

	Sustained Engagement b

	Modules completed 
	1.65 (0.60)
	0.85 – 2.48
	0.010
	0.65 ()
	-2.53 – 3.90
	0.737
	3.61 (1.81)
	0.87 – 6.30
	0.055

	Goals completed 
	1.31 (0.45)
	0.66 – 1.94
	0.006
	1.06 ()
	-1.60 – 3.47
	0.474
	3.68 (1.31)
	1.63 – 5.70
	0.008

	Home activity completed 
	0.14 (0.07)
	-0.02 – 0.31
	0.055
	-0.11 ()
	-0.71 – 0.48
	0.708
	0.06 (0.25)
	-0.46 – 0.56
	0.786

	Number of days interacting 
	1.43 (0.50)
	0.51 – 2.27
	0.007
	1.79 ()
	-1.91 – 4.99
	0.386
	3.74 (1.53)
	0.87 – 6.46
	0.021


Note: Regression coefficients with bootstrap percentile 95% CI. Standard errors in brackets. All models are adjusted for age, gender and financial efficacy and engagement boosters; a) Odds ratio coefficient; b) β coefficient. 

Table S14. Imputation 14
	
	Behavioural determinants
	Intention to use in the future
	Intention to spend mobile data

	  
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	Engagement Outcomes
	OR / β
	CI
	p
	OR / β
	CI
	p
	OR / β
	CI
	p

	Point of Engagement a

	Enrolment
	1.10 (0.03)
	1.05 – 1.17
	0.001
	1.22 (0.09)
	1.01 – 1.48
	0.033
	1.17 (0.10)
	1.00 – 1.38
	0.137

	Sustained Engagement b

	Modules completed 
	1.67 (0.61)
	0.89 – 2.52
	0.010
	0.89 (1.82)
	-2.27 – 4.20
	0.629
	3.57 (1.95)
	0.82 – 6.36
	0.077

	Goals completed 
	1.33 (0.45)
	0.67 – 1.97
	0.006
	0.88 (1.42)
	-1.75 – 3.42
	0.540
	3.16 (1.47)
	1.04 – 5.25
	0.039

	Home activity completed 
	0.14 (0.07)
	-0.02 – 0.31
	0.053
	-0.00 (0.28)
	-0.57 – 0.59
	0.998
	0.19 (0.26)
	-0.31 – 0.6
	0.466

	Number of days interacting 
	1.44 (0.50)
	0.50 – 2.29
	0.008
	2.51 (1.71)
	-1.45 – 5.76
	0.152
	3.74 (1.66)
	0.80 – 6.51
	0.031


Note: Regression coefficients with bootstrap percentile 95% CI. Standard errors in brackets. All models are adjusted for age, gender and financial efficacy and engagement boosters; a) Odds ratio coefficient; b) β coefficient. 

Table S15. Imputation 15
	
	Behavioural determinants
	Intention to use in the future
	Intention to spend mobile data

	  
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	Engagement Outcomes
	OR / β
	CI
	p
	OR / β
	CI
	p
	OR / β
	CI
	p

	Point of Engagement a

	Enrolment
	1.10 (0.03)
	1.05 – 1.16
	0.002
	1.22 (0.10)
	1.02 – 1.46
	0.063
	1.13 (0.12)
	0.97	– 1.31
	0.307

	Sustained Engagement b

	Modules completed 
	1.66 (0.61)
	0.89 – 2.49
	0.011
	0.95 (1.93)
	-2.12 – 4.31
	0.624
	3.17 (1.79)
	0.42 – 5.86
	0.087

	Goals completed 
	1.32 (0.45)
	0.68 – 1.94
	0.006
	0.73 (1.55)
	-1.96 – 3.24
	0.639
	2.82 (1.38)
	0.74 – 4.89
	0.050

	Home activity completed 
	0.14 (0.07)
	-0.01 – 0.31
	0.057
	0.09 (0.26)
	-0.45 – 0.65
	0.733
	0.19 (0.24)
	-0.33 – 0.64
	0.432

	Number of days interacting 
	1.43 (0.51)
	0.51 – 2.27
	0.008
	2.12 (2.02)
	-1.29 – 5.44
	0.303
	2.82 (1.53)
	-0.05 – 5.77
	0.076


Note: Regression coefficients with bootstrap percentile 95% CI. Standard errors in brackets. All models are adjusted for age, gender and financial efficacy and engagement boosters; a) Odds ratio coefficient; b) β coefficient. 

Table S16. Imputation 16
	
	Behavioural determinants
	Intention to use in the future
	Intention to spend mobile data

	  
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	Engagement Outcomes
	OR / β
	CI
	p
	OR / β
	CI
	p
	OR / β
	CI
	p

	Point of Engagement a

	Enrolment
	1.10 (0.03)
	1.05 – 1.17
	0.002
	1.28 (0.10)
	1.07 – 1.57
	0.019
	1.16 (0.11)
	0.99 – 1.35
	0.182

	Sustained Engagement b

	Modules completed 
	1.64 (0.61)
	0.88 – 2.47
	0.011
	1.44 (1.98)
	-1.71 – 4.73
	0.472
	3.52 (1.90)
	0.85 – 6.28
	0.075

	Goals completed 
	1.31 (0.45)
	0.68 – 1.94
	0.007
	1.07 (1.49)
	-1.63 – 3.49
	0.475
	3.26 (1.37)
	1.21 – 5.26
	0.023

	Home activity completed 
	0.14 (0.07)
	-0.02 – 0.31
	0.057
	0.11 (0.30)
	-0.46 – 0.68
	0.720
	0.14 (0.25)
	-0.33 – 0.64
	0.570

	Number of days interacting 
	1.43 (0.51)
	0.49 – 2.27
	0.009
	3.08 (2.11)
	-0.71 – 6.34
	0.154
	3.84 (1.70)
	0.99 – 6.38
	0.031


Note: Regression coefficients with bootstrap percentile 95% CI. Standard errors in brackets. All models are adjusted for age, gender and financial efficacy and engagement boosters; a) Odds ratio coefficient; b) β coefficient. 

Table S17. Imputation 17
	
	Behavioural determinants
	Intention to use in the future
	Intention to spend mobile data

	  
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	Engagement Outcomes
	OR / β
	CI
	p
	OR / β
	CI
	p
	OR / β
	CI
	p

	Point of Engagement a

	Enrolment
	1.10 (0.03)
	1.05 – 1.17
	0.002
	1.22 (0.10)
	1.01 – 1.48
	0.052
	1.15 (0.11)
	0.99	– 1.35
	0.197

	Sustained Engagement b

	Modules completed 
	1.67 (0.61)
	0.89 – 2.50
	0.010
	1.13 (2.04)
	-2.11 – 4.52
	0.583
	3.26 (1.99)
	0.46 – 6.18
	0.113

	Goals completed 
	1.33 (0.45)
	0.70 – 1.95
	0.006
	0.65 (1.63)
	-2.13 – 3.26
	0.689
	2.84 (1.49)
	0.70 – 5.17
	0.066

	Home activity completed 
	0.14 (0.07)
	-0.02 – 0.31
	0.056
	0.12 (0.29)
	-0.41 – 0.70
	0.660
	0.18 (0.26)
	-0.31 – 0.68
	0.495

	Number of days interacting 
	1.44 (0.50)
	0.51 – 2.28
	0.008
	2.46 (2.04)
	-0.98 – 5.72
	0.238
	3.74 (1.74)
	0.90 – 6.46
	0.040


Note: Regression coefficients with bootstrap percentile 95% CI. Standard errors in brackets. All models are adjusted for age, gender and financial efficacy and engagement boosters; a) Odds ratio coefficient; b) β coefficient. 

Table S18. Imputation 18
	
	Behavioural determinants
	Intention to use in the future
	Intention to spend mobile data

	  
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	Engagement Outcomes
	OR / β
	CI
	p
	OR / β
	CI
	p
	OR / β
	CI
	p

	Point of Engagement a

	Enrolment
	1.10 (0.03)
	1.04 – 1.16
	0.002
	1.21 (0.11)
	1.01 – 1.48
	0.093
	1.14 (0.11)
	0.98 	– 1.34
	0.228

	Sustained Engagement b

	Modules completed 
	1.64 (0.61)
	0.88 – 2.47
	0.011
	0.70 (1.99)
	-2.45 – 4.05
	0.725
	3.58 (1.83)
	0.84 – 6.32
	0.060

	Goals completed 
	1.31 (0.45)
	0.68 – 1.94
	0.007
	0.78 (1.57)
	-1.95 – 3.26
	0.622
	3.17 (1.43)
	1.08 – 5.33
	0.035

	Home activity completed 
	0.14 (0.07)
	-0.02 – 0.30
	0.058
	0.01 (0.29)
	-0.54 – 0.63
	0.954
	0.22 (0.25)
	-0.31 – 0.70
	0.392

	Number of days interacting 
	1.42 (0.50)
	0.50 – 2.25
	0.008
	2.13 (2.22)
	-1.49 – 5.44
	0.346
	4.02 (1.67)
	1.08 – 6.68
	0.023


Note: Regression coefficients with bootstrap percentile 95% CI. Standard errors in brackets. All models are adjusted for age, gender and financial efficacy and engagement boosters; a) Odds ratio coefficient; b) β coefficient. 

Table S19. Imputation 19
	
	Behavioural determinants
	Intention to use in the future
	Intention to spend mobile data

	  
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	Engagement Outcomes
	OR / β
	CI
	p
	OR / β
	CI
	p
	OR / β
	CI
	p

	Point of Engagement a

	Enrolment
	1.10 (0.03)
	1.05 – 1.17
	0.002
	1.23 (0.09)
	1.03 – 1.49
	0.032
	1.20 (0.11)
	1.02 – 1.40
	0.114

	Sustained Engagement b

	Modules completed 
	1.64 (0.61)
	0.86 – 2.47
	0.011
	1.20 (1.93)
	-2.00 – 4.59
	0.538
	4.22 (1.96)
	1.47 – 6.86
	0.039

	Goals completed 
	1.30 (0.45)
	0.64 – 1.92
	0.007
	1.11 (1.45)
	-1.65 – 3.73
	0.449
	3.96 (1.38)
	1.85 – 6.05
	0.007

	Home activity completed 
	0.14 (0.07)
	-0.02 – 0.30
	0.059
	0.02 (0.29)
	-0.55 – 0.61
	0.935
	0.17 (0.27)
	-0.35 – 0.64
	0.531

	Number of days interacting 
	1.42 (0.51)
	0.49 – 2.27
	0.009
	1.74 (2.24)
	-2.17 – 5.31
	0.441
	3.70 (1.67)
	0.72 – 6.45
	0.034


Note: Regression coefficients with bootstrap percentile 95% CI. Standard errors in brackets. All models are adjusted for age, gender and financial efficacy and engagement boosters; a) Odds ratio coefficient; b) β coefficient. 

Table S20. Imputation 20
	
	Behavioural determinants
	Intention to use in the future
	Intention to spend mobile data

	  
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	Engagement Outcomes
	OR / β
	CI
	p
	OR / β
	CI
	p
	OR / β
	CI
	p

	Point of Engagement a

	Enrolment
	1.10 (0.03)
	1.05 – 1.16
	0.002
	1.25 (0.10)
	1.01 – 1.48
	0.061
	1.19 (0.10)
	1.00 – 1.48
	0.104

	Sustained Engagement b

	Modules completed 
	1.65 (0.61)
	0.87 – 2.47
	0.012
	0.73 (2.04)
	-2.52 – 4.10
	0.721
	3.43 (1.83)
	0.57 – 6.05
	0.071

	Goals completed 
	1.31 (0.45)
	0.65 – 1.93
	0.007
	0.61 (1.56)
	-2.14 – 3.11
	0.696
	3.14 (1.32)
	1.12 – 5.11
	0.024

	Home activity completed 
	0.14 (0.07)
	-0.02 – 0.31
	0.060
	0.02 (0.29)
	-0.54 – 0.61
	0.924
	0.15 (0.26)
	-0.36 – 0.62
	0.551

	Number of days interacting 
	1.43 (0.51)
	0.52 – 2.27
	0.009
	2.40 (2.12)
	-1.09 – 5.63
	0.265
	3.73 (1.47)
	0.84 – 6.27
	0.016


Note: Regression coefficients with bootstrap percentile 95% CI. Standard errors in brackets. All models are adjusted for age, gender and financial efficacy and engagement boosters; a) Odds ratio coefficient; b) β coefficient.




Path coefficients of behavioural determinants effects on engagement outcomes mediated by intention to use and spend mobile data on the chatbot ParentText across 20 imputations.

Table S21. Imputation 1

	
	Direct
	Total indirect
	Total direct

	
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE

	Point of Engagement a

	Enrolment Status
	I1
	1.07 (0.01)
	1.03 – 1.10
	0.000
	1.00 (0.00)
	 0.99 – 1.01
	0.759
	1.06 (0.01)
	1.03 – 1.10
	0.000

	Sustained engagement b

	Modules completed
	I2
	1.42 (0.69)
	  0.05 – 2.78
	0.041
	0.28 (0.35)
	-0.40 – 0.98
	0.416
	1.71 (0.61)
	0.49 – 2.92 
	0.005

	Goals completed
	I2
	0.99 (0.48)
	  0.03 – 1.95
	0.041
	0.32 (0.27)
	-0.22 – 0.87
	0.248
	1.31 (0.47)
	0.39 – 2.24
	0.005

	Number of days interacting
	I2
	0.92 (0.64)
	  -0.34 –2.19
	0.153
	0.46 (0.36)
	-0.23 – 1.17
	0.193
	1.39 (0.55)
	 0.31 – 2.47
	0.011


Note: Path coefficients of a combined model of sustained engagement outcomes and an individual model of point of engagement. Standard errors in brackets. All models are adjusted for age, gender, self-efficacy and engagement boosters. a) Odds Ratio. b) β coefficient. I1: intention to use. I2: intention to spend mobile data.

Table S22. Imputation 2

	
	Direct
	Total indirect
	Total direct

	
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE

	Point of Engagement a

	Enrolment Status
	I1
	1.06 (0.01)
	1.03 – 1.10
	0.000
	1.00 (0.00)
	0.99 – 1.01
	0.783
	1.06 (0.01)
	1.03 – 0.10
	0.000

	Sustained engagement b

	Modules completed
	I2
	1.46 (0.70)
	  0.08 – 2.85
	0.037
	0.22 (0.35)
	-0.46 – 0.92
	0.518
	1.69 (0.62)
	0.47 – 2.91
	0.006

	Goals completed
	I2
	1.02 (0.49)
	  0.05 – 1.99
	0.039
	0.28 (0.26)
	 -0.23 – 0.80
	0.280
	1.31 (0.47)
	 0.37 – 2.24
	0.005

	Number of days interacting
	I2
	1.12 (0.66)
	  -0.18 –2.42
	0.092
	0.25 (0.37)
	 -0.49 – 0.99
	0.508
	1.37 (0.55)
	 0.29 –2.45
	0.012


Note: Path coefficients of a combined model of sustained engagement outcomes and an individual model of point of engagement. Standard errors in brackets. All models are adjusted for age, gender, self-efficacy and engagement boosters. a) Odds Ratio. b) β coefficient. I1: intention to use. I2: intention to spend mobile data.


Table S23. Imputation 3

	
	Direct
	Total indirect
	Total direct

	
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE

	Point of Engagement a

	Enrolment Status
	I1
	1.06 (0.01)
	1.02 – 1.10
	0.000
	1.00 (0.00)
	0.99 – 1.01
	0.992
	1.06 (0.01)
	1.03 – 1.09
	0.000

	Sustained engagement b

	Modules completed
	I2
	1.45 (0.69)
	  0.10 – 2.81
	0.035
	0.22 (0.33)
	 -0.42 – 0.87
	0.491
	1.68 (0.62)
	0.46 – 2.90
	0.006

	Goals completed
	I2
	1.03 (0.47)
	 0.11 – 1.96
	0.027
	0.25 (0.24)
	-0.21 – 0.73
	0.288
	1.29 (0.47)
	 0.37 – 2.22
	0.006

	Number of days interacting
	I2
	0.94 (0.64)
	-0.31 – 2.21
	0.141
	0.42 (0.34)
	-0.25 – 1.10
	0.220
	1.37 (0.55)
	 0.29 – 2.45
	0.012


Note: Path coefficients of a combined model of sustained engagement outcomes and an individual model of point of engagement. Standard errors in brackets. All models are adjusted for age, gender, self-efficacy and engagement boosters. a) Odds Ratio. b) β coefficient. I1: intention to use. I2: intention to spend mobile data.


Table S24. Imputation 4

	
	Direct
	Total indirect
	Total direct

	
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE

	Point of Engagement a

	Enrolment Status
	I1
	1.06 (0.01)
	1.02 – 1.09
	0.001
	1.00 (0.00)
	0.99 – 1.01
	0.515
	1.06 (0.01)
	1.03 – 1.09
	0.000

	Sustained engagement b

	Modules completed
	I2
	1.46 (0.70)
	 0.07 – 2.84
	0.038
	0.23 (0.33)
	 -0.43 – 0.90
	0.490
	1.69 (0.62)
	0.47 – 2.91
	0.006

	Goals completed
	I2
	0.99 (0.48)
	 0.04 – 1.94
	0.040
	0.29 (0.25)
	-0.20 – 0.80
	0.243
	1.29 (0.46)
	 0.37 – 2.21
	0.005

	Number of days interacting
	I2
	0.89 (0.63)
	 -0.35 – 2.13
	0.159
	0.50 (0.32)
	-0.14 – 1.14
	0.126
	1.39 (0.55)
	 0.31 – 2.47
	0.011


Note: Path coefficients of a combined model of sustained engagement outcomes and an individual model of point of engagement. Standard errors in brackets. All models are adjusted for age, gender, self-efficacy and engagement boosters. a) Odds Ratio. b) β coefficient. I1: intention to use. I2: intention to spend mobile data.

Table S25. Imputation 5

	
	Direct
	Total indirect
	Total direct

	
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE

	Point of Engagement a

	Enrolment Status
	I1
	1.06 (0.01)
	1.03 – 1.10
	0.000
	1.00 (0.00)
	0.99 – 1.01
	0.751
	1.06 (0.01)
	1.03 – 1.10
	0.000

	Sustained engagement b

	Modules completed
	I2
	1.44 (0.67)
	0.11 – 2.77
	0.033
	0.23 (0.33)
	 -0.42 – 0.89
	0.484
	1.67 (0.61)
	 0.47 – 2.88
	0.006

	Goals completed
	I2
	0.99 (0.46)
	 0.07 – 1.90 
	0.033
	0.30 (0.24)
	 -0.18 – 0.78
	0.220
	1.29 (0.47)
	0.37  – 2.21
	0.005

	Number of days interacting
	I2
	0.97 (0.67)
	-0.34 – 2.30
	0.147
	0.39 (0.34)
	 -0.27 – 1.07
	0.245
	1.37 (0.54)
	0.30 – 2.45
	0.011


Note: Path coefficients of a combined model of sustained engagement outcomes and an individual model of point of engagement. Standard errors in brackets. All models are adjusted for age, gender, self-efficacy and engagement boosters. a) Odds Ratio. b) β coefficient. I1: intention to use. I2: intention to spend mobile data.

Table S26. Imputation 6

	
	Direct
	Total indirect
	Total direct

	
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE

	Point of Engagement a

	Enrolment Status
	I1
	1.07 (0.01)
	1.03 – 1.12
	0.000
	1.00 (0.00)
	0.99 – 1.00
	0.459
	1.07 (0.01)
	1.03 – 1.10 
	0.000

	Sustained engagement b

	Modules completed
	I2
	1.60 (0.70)
	0.21 – 2.98
	0.023
	0.12 (0.31)
	 -0.48 – 0.73
	0.692
	1.72 (0.62)
	 0.49 – 2.94
	0.005

	Goals completed
	I2
	1.19 (0.49)
	 0.23 – 2.16
	0.015
	0.13 (0.23)
	 -0.33 – 0.59
	0.582
	1.32 (0.47)
	 0.39 – 2.26
	0.005

	Number of days interacting
	I2
	1.15 (0.65)
	 -0.12 – 2.43 
	0.075
	0.25 (0.33)
	 -0.39 – 0.89
	0.447
	1.40 (0.54)
	 0.33 – 2.48
	0.010


Note: Path coefficients of a combined model of sustained engagement outcomes and an individual model of point of engagement. Standard errors in brackets. All models are adjusted for age, gender, self-efficacy and engagement boosters. a) Odds Ratio. b) β coefficient. I1: intention to use. I2: intention to spend mobile data.

Table S27. Imputation 7

	
	Direct
	Total indirect
	Total direct

	
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE

	Point of Engagement a

	Enrolment Status
	I1
	1.07 (0.01)
	1.03 – 1.10
	0.000
	1.00 (0.00)
	0.99 – 1.00
	0.689
	1.06 (0.01)
	1.03 – 1.10
	0.000

	Sustained engagement b

	Modules completed
	I2
	1.49 (0.73)
	 0.05 – 2.93
	0.041
	0.19 (0.37)
	 -0.54 – 0.93
	0.605
	1.69 (0.62)
	 0.46– 2.91 
	0.006

	Goals completed
	I2
	1.04 (0.52)
	 0.01  – 2.07
	0.047
	0.26 (0.28)
	 -0.30 – 0.82
	0.365
	1.30 (0.47)
	 0.37 – 2.23
	0.005

	Number of days interacting
	I2
	1.05 (0.73)
	 -0.38 – 2.49
	0.151
	0.32 (0.36)
	-0.38 – 1.03
	0.372
	1.37 (0.55)
	0.29  – 2.46
	0.012


Note: Path coefficients of a combined model of sustained engagement outcomes and an individual model of point of engagement. Standard errors in brackets. All models are adjusted for age, gender, self-efficacy and engagement boosters. a) Odds Ratio. b) β coefficient. I1: intention to use. I2: intention to spend mobile data.


Table S28. Imputation 8

	
	Direct
	Total indirect
	Total direct

	
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE

	Point of Engagement a

	Enrolment Status
	I1
	1.06 (0.01)
	1.03 – 1.10
	0.000
	1.00 (0.00)
	0.99 – 1.01 
	0.941
	1.06 (0.01)
	1.03 – 1.10
	0.000

	Sustained engagement b

	Modules completed
	I2
	1.53 (0.69)
	0.16 – 2.90
	0.028
	0.19 (0.35)
	-0.49 – 0.87
	0.585
	1.72 (0.61)
	 0.51 – 2.93
	0.005

	Goals completed
	I2
	1.00 (0.48)
	0.06 – 1.94
	0.036
	0.32 (0.24)
	 -0.15 – 0.80
	0.187
	1.32 (0.47)
	0.40 – 2.25
	0.004

	Number of days interacting
	I2
	1.16 (0.66)
	-0.13 – 2.46
	0.079
	0.23 (0.33)
	-0.43 – 0.89
	0.495
	1.39 (0.54)
	 0.32 – 2.46
	0.010


Note: Path coefficients of a combined model of sustained engagement outcomes and an individual model of point of engagement. Standard errors in brackets. All models are adjusted for age, gender, self-efficacy and engagement boosters. a) Odds Ratio. b) β coefficient. I1: intention to use. I2: intention to spend mobile data.

Table S29. Imputation 9

	
	Direct
	Total indirect
	Total direct

	
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE

	Point of Engagement a

	Enrolment Status
	I1
	1.07 (0.01)
	1.03 – 1.10
	0.000
	1.00 (0.00)
	0.99 – 1.00
	0.713
	1.06 (0.01)
	1.03 – 1.10
	0.000

	Sustained engagement b

	Modules completed
	I2
	1.48 (0.67)
	  0.15 – 2.81
	0.028
	0.21 (0.33)
	-0.42 – 0.86
	0.506
	1.70 (0.61)
	 0.49 – 2.91
	0.005

	Goals completed
	I2
	1.03 (0.46)
	  0.12 – 1.94
	0.025
	0.28 (0.24)
	 -0.18 – 0.75
	0.236
	1.31 (0.47)
	 0.39 – 2.24
	0.005

	Number of days interacting
	I2
	1.12 (0.67)
	 -0.19 – 2.44
	0.095
	0.27 (0.37)
	 -0.45 – 1.00
	0.454
	1.40 (0.54)
	0.33 – 2.46
	0.009


Note: Path coefficients of a combined model of sustained engagement outcomes and an individual model of point of engagement. Standard errors in brackets. All models are adjusted for age, gender, self-efficacy and engagement boosters. a) Odds Ratio. b) β coefficient. I1: intention to use. I2: intention to spend mobile data.


Table S30. Imputation 10

	
	Direct
	Total indirect
	Total direct

	
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE

	Point of Engagement a

	Enrolment Status
	I1
	1.07 (0.01)
	1.03 – 1.11
	0.000
	1.00 (0.00)
	0.99 – 1.00
	0.368
	1.07 (0.01)
	1.03 – 1.10
	0.000

	Sustained engagement b

	Modules completed
	I2
	1.63 (0.68)
	  0.28 – 2.98
	0.017
	0.05 (0.33)
	-0.59  – 0.70
	0.875
	1.68 (0.62)
	 0.47 – 2.90
	0.006

	Goals completed
	I2
	1.19 (0.47)
	  0.26 – 2.11
	0.012
	0.11 (0.25)
	-0.38 – 0.60
	0.658
	1.30 (0.47)
	0.37 – 2.22
	0.005

	Number of days interacting
	I2
	1.11 (0.65)
	 -0.17 – 2.40
	0.089
	0.26 (0.34)
	 -0.41 – 0.94
	0.445
	1.38 (0.54)
	0.30 – 2.45
	0.011


Note: Path coefficients of a combined model of sustained engagement outcomes and an individual model of point of engagement. Standard errors in brackets. All models are adjusted for age, gender, self-efficacy and engagement boosters. a) Odds Ratio. b) β coefficient. I1: intention to use. I2: intention to spend mobile data.



Table S31. Imputation 11
	
	Direct
	Total indirect
	Total direct

	
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE

	Point of Engagement a

	Enrolment Status
	I1
	1.07 (0.01)
	1.03 – 1.10
	0.000
	1.00 (0.00)
	1.01 – 1.01
	0.771
	1.06 (0.01)
	 1.03 – 1.10
	0.000

	Sustained engagement b

	Modules completed
	I2
	1.42 (0.70)
	 0.05 – 2.80
	0.042
	0.27 (0.35)
	-0.42 – 0.96
	0.441
	1.69 (0.61)
	0.48 – 2.91
	0.006

	Goals completed
	I2
	1.00 (0.47)
	0.07 – 1.94
	0.034
	0.30 (0.26)
	 -0.22 – 0.83
	0.258
	1.31 (0.47)
	 0.38 – 2.24
	0.005

	Number of days interacting
	I2
	1.02 (0.70)
	-0.35 – 2.41
	0.145
	0.35 (0.37)
	 -0.38 – 1.09
	0.343
	1.38 (0.54)
	0.31 – 2.45
	0.011


Note: Path coefficients of a combined model of sustained engagement outcomes and an individual model of point of engagement. Standard errors in brackets. All models are adjusted for age, gender, self-efficacy and engagement boosters. a) Odds Ratio. b) β coefficient. I1: intention to use. I2: intention to spend mobile data.

Table S32. Imputation 12
	
	Direct
	Total indirect
	Total direct

	
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE

	Point of Engagement a

	Enrolment Status
	I1
	1.07 (0.01)
	1.03 – 1.10
	0.000
	1.00 (0.00)
	0.99 – 1.00
	0.578
	1.06 (0.01)
	1.03 – 1.10
	0.000

	Sustained engagement b

	Modules completed
	I2
	1.64 (0.69)
	 0.28 – 3.00
	0.017
	0.06 (0.32)
	-0.56 – 0.69
	0.843
	1.70 (0.62)
	0.49 – 2.92
	0.005

	Goals completed
	I2
	1.17 (0.47)
	 0.23 – 2.11
	0.014
	0.14 (0.21)
	 -0.27 – 0.56
	0.499
	1.31 (0.47)
	0.39 – 2.24
	0.005

	Number of days interacting
	I2
	1.03 (0.62)
	-0.19 – 2.26
	0.099
	0.35 (0.31)
	-0.26 – 0.97
	0.259
	1.39 (0.54)
	0.31 – 2.46 
	0.011


Note: Path coefficients of a combined model of sustained engagement outcomes and an individual model of point of engagement. Standard errors in brackets. All models are adjusted for age, gender, self-efficacy and engagement boosters. a) Odds Ratio. b) β coefficient. I1: intention to use. I2: intention to spend mobile data.

Table S33. Imputation 13
	
	Direct
	Total indirect
	Total direct

	
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE

	Point of Engagement a

	Enrolment Status
	I1
	1.06 (0.01)
	1.02 – 1.10
	0.000
	1.00 (0.00)
	0.99 – 1.01
	0.796
	1.06
	1.03 – 1.09
	0.000

	Sustained engagement b

	Modules completed
	I2
	1.49 (0.69)
	0.12 – 2.85
	0.032
	0.21 (0.34)
	 -0.45 – 0.88
	0.536
	1.70 (0.62)
	0.48 – 2.92
	0.006

	Goals completed
	I2
	1.07 (0.48)
	0.12 – 2.01
	0.026
	0.24 (0.25)
	-0.26 – 0.74
	0.343
	1.31 (0.47)
	 0.38 – 2.24
	0.005

	Number of days interacting
	I2
	1.00 (0.65)
	-0.27 – 2.28
	0.123
	0.38 (0.34)
	 -0.29 – 1.05
	0.269
	1.38 (0.55)
	 0.30 – 2.46
	0.011


Note: Path coefficients of a combined model of sustained engagement outcomes and an individual model of point of engagement. Standard errors in brackets. All models are adjusted for age, gender, self-efficacy and engagement boosters. a) Odds Ratio. b) β coefficient. I1: intention to use. I2: intention to spend mobile data.

Table S34. Imputation 14

	
	Direct
	Total indirect
	Total direct

	
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE

	Point of Engagement a

	Enrolment Status
	I1
	1.06 (0.01)
	1.03 – 1.10
	0.000
	0.99 (0.00)
	0.99 – 1.00
	0.750
	1.06 (0.01)
	1.03 – 1.10
	0.000

	Sustained engagement b

	Modules completed
	I2
	1.56 (0.68)
	0.22 – 2.90
	0.022
	0.13 (0.31)
	 -0.48 – 0.74
	0.679
	1.69 (0.62)
	0.47 – 2.90
	0.006

	Goals completed
	I2
	1.12 (0.45)
	0.22 – 2.01
	0.013
	0.17 (0.23)
	 -0.28 – 0.64
	0.452
	1.30 (0.47)
	0.37 – 2.22
	0.005

	Number of days interacting
	I2
	1.19 (0.70)
	 -0.18 – 2.58 
	0.089
	0.17 (0.35)
	 -0.52 – 0.87
	0.615
	1.37 (0.55)
	0.29 – 2.45
	0.012


Note: Path coefficients of a combined model of sustained engagement outcomes and an individual model of point of engagement. Standard errors in brackets. All models are adjusted for age, gender, self-efficacy and engagement boosters. a) Odds Ratio. b) β coefficient. I1: intention to use. I2: intention to spend mobile data.


Table S35. Imputation 15
	
	Direct
	Total indirect
	Total direct

	
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE

	Point of Engagement a

	Enrolment Status
	I1
	1.06 (0.01)
	1.03 – 1.10
	0.000
	0.99 (0.00)
	0.99 – 1.01 
	0.867
	1.06 (0.01)
	1.03 – 1.10
	0.000

	Sustained engagement b

	Modules completed
	I2
	1.43 (0.68)
	 0.09 – 2.77
	0.035
	0.23 (0.34)
	 -0.43 – 0.91
	0.490
	1.67 (0.61)
	0.47 – 2.87
	0.006

	Goals completed
	I2
	0.90 (0.48)
	-0.04 – 1.86
	0.063
	0.38 (0.25)
	 -0.10 – 0.88
	0.122
	1.29 (0.46)
	0.37 – 2.21
	0.005

	Number of days interacting
	I2
	0.99 (0.64)
	-0.26 – 2.25
	0.123
	0.38 (0.33)
	 -0.25 – 1.03
	0.238
	1.38 (0.54)
	 0.31 – 2.44
	0.010


Note: Path coefficients of a combined model of sustained engagement outcomes and an individual model of point of engagement. Standard errors in brackets. All models are adjusted for age, gender, self-efficacy and engagement boosters. a) Odds Ratio. b) β coefficient. I1: intention to use. I2: intention to spend mobile data.

Table S36. Imputation 16

	
	Direct
	Total indirect
	Total direct

	
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE

	Point of Engagement a

	Enrolment Status
	I1
	1.06 (0.01)
	1.02 – 1.10
	0.000
	1.00 (0.00)
	0.99 – 1.01 
	0.913
	1.06 (0.01)
	1.03 – 1.10
	0.000

	Sustained engagement b

	Modules completed
	I2
	1.46 (0.69)
	0.09 – 2.83
	0.036
	0.21 (0.34)
	-0.46 – 0.89
	0.534
	1.67 (0.62)
	 0.46 – 2.89
	0.006

	Goals completed
	I2
	1.00 (0.47)
	0.07 – 1.93
	0.034
	0.28 (0.24)
	-0.19 – 0.76
	0.242
	1.29 (0.47)
	0.36 – 2.21
	0.006

	Number of days interacting
	I2
	0.93 (0.62)
	-0.29 – 2.16
	0.135
	0.43 (0.35)
	 -0.25 – 1.12
	0.220
	1.36 (0.55)
	0.28 – 2.44
	0.012


Note: Path coefficients of a combined model of sustained engagement outcomes and an individual model of point of engagement.  Standard errors in brackets. All models are adjusted for age, gender, self-efficacy and engagement boosters. a) Odds Ratio. b) β coefficient. I1: intention to use. I2: intention to spend mobile data.

Table S37. Imputation 17

	
	Direct
	Total indirect
	Total direct

	
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE

	Point of Engagement a

	Enrolment Status
	I1
	1.06 (0.01)
	1.02 – 1.10
	0.000
	1.00 (0.00)
	0.99 – 1.01 
	0.972
	1.06 (0.01)
	1.03 – 1.09
	0.000

	Sustained engagement b

	Modules completed
	I2
	1.55 (0.71)
	 0.16 – 2.95
	0.028
	0.14 (0.35)
	-0.55 – 0.84
	0.684
	1.70 (0.62)
	0.48 – 2.92
	0.006

	Goals completed
	I2
	1.13 (0.50)
	0.13 – 2.13
	0.025
	0.17 (0.27)
	-0.36 – 0.72
	0.524
	1.31 (0.47)
	 0.38 – 2.24
	0.005

	Number of days interacting
	I2
	0.98 (0.59)
	-0.18 – 2.16
	0.099
	0.39 (0.34)
	 -0.27 – 1.06
	0.251
	1.38 (0.54)
	 0.30 – 2.45
	0.011


Note: Path coefficients of a combined model of sustained engagement outcomes and an individual model of point of engagement. Standard errors in brackets. All models are adjusted for age, gender, self-efficacy and engagement boosters. a) Odds Ratio. b) β coefficient. I1: intention to use. I2: intention to spend mobile data.

Table S38. Imputation 18
	
	Direct
	Total indirect
	Total direct

	
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE

	Point of Engagement a

	Enrolment Status
	I1
	1.06 (0.01)
	1.02 – 1.10
	0.000
	0.99 (0.00)
	0.99 – 1.01 
	0.999
	1.06 (0.01)
	1.03 – 1.09
	0.000

	Sustained engagement b

	Modules completed
	I2
	1.45 (0.70)
	0.07 – 2.82
	0.038
	0.22 (0.33)
	-0.43 – 0.87
	0.510
	1.67 (0.62)
	0.45 – 2.88
	0.007

	Goals completed
	I2
	1.03 (0.47)
	0.09 – 1.96
	0.030
	0.25 (0.25)
	-0.25 – 0.76
	0.325
	1.28 (0.47)
	0.36 – 2.21
	0.006

	Number of days interacting
	I2
	0.90 (0.60)
	-0.28 – 2.09 
	0.136
	0.46 (0.33)
	 -0.19 – 1.12
	0.164
	1.37 (0.55)
	0.29 – 2.45
	0.012


Note: Path coefficients of a combined model of sustained engagement outcomes and an individual model of point of engagement. Standard errors in brackets. All models are adjusted for age, gender, self-efficacy and engagement boosters. a) Odds Ratio. b) β coefficient. I1: intention to use. I2: intention to spend mobile data.

Table S39. Imputation 19

	
	Direct
	Total indirect
	Total direct

	
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE

	Point of Engagement a

	Enrolment Status
	I1
	1.06 (0.01)
	1.02 – 1.09
	0.001
	1.00 (0.00)
	0.99 – 1.01 
	0.570
	1.06 (0.01)
	1.03 – 1.09
	0.000

	Sustained engagement b

	Modules completed
	I2
	1.28 (0.70)
	-0.09 – 2.65
	0.067
	0.38 (0.36)
	-0.33 – 1.10
	0.297
	1.66 (0.61)
	 0.45 – 2.87
	0.007

	Goals completed
	I2
	0.82 (0.49)
	 -0.13 – 1.78
	0.092
	0.45 (0.26)
	 -0.05 – 0.96
	0.082
	1.27 (0.46)
	 0.35 – 2.19
	0.006

	Number of days interacting
	I2
	0.98 (0.63)
	-0.26 – 2.23
	0.123
	0.38 (0.35)
	 -0.30 – 1.08
	0.273
	1.37 (0.55)
	0.29 – 2.45
	0.012


Note: Path coefficients of a combined model of sustained engagement outcomes and an individual model of point of engagement. Standard errors in brackets. All models are adjusted for age, gender, self-efficacy and engagement boosters. a) Odds Ratio. b) β coefficient. I1: intention to use. I2: intention to spend mobile data.

Table S40. Imputation 20

	
	Direct
	Total indirect
	Total direct

	
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE
	OR / β
	CI
	p-VALUE

	Point of Engagement a

	Enrolment Status
	I1
	1.06 (0.01)
	1.02 – 1.09
	0.001
	1.00 (0.00)
	0.99 – 1.01 
	0.562
	1.06 (0.01)
	1.03 – 1.09
	0.000

	Sustained engagement b

	Modules completed
	I2
	1.47 (0.68)
	0.13 – 2.82
	0.030
	0.20 (0.30)
	-0.40 – 0.81
	0.506
	1.68 (0.62)
	 0.46 – 2.90
	0.007

	Goals completed
	I2
	1.04 (0.47)
	0.11 – 1.96
	0.027
	0.25 (0.22)
	 -0.18 – 0.69
	0.253
	1.29 (0.47)
	 0.36 – 2.22
	0.006

	Number of days interacting
	I2
	0.98 (0.65)
	-0.29 – 2.27
	0.132
	0.39 (0.30)
	 -0.20 – 1.00 
	0.197
	1.38 (0.55)
	0.29 – 2.47
	0.012


Note: Path coefficients of a combined model of sustained engagement outcomes and an individual model of point of engagement. Standard errors in brackets. All models are adjusted for age, gender, self-efficacy and engagement boosters. a) Odds Ratio. b) β coefficient. I1: intention to use. I2: intention to spend mobile data.









Average model fit estimates for the bootstrapped regression models investigating the relationship between behavioural determinants and intention to use and spend mobile data on caregiver’s engagement with ParentText
Table S41. Imputation 1

	Model
	Behavioural determinants
	Intention to use
	Intention to spend mobile data

	Enrolment status a
	0.022
	0.013
	0.012

	Percentage of modules completed b
	0.025

	0.013

	0.020


	Percentage of goals completed b
	0.024

	0.013

	0.021


	Percentage of home activity completed b
	0.009
	0.006

	0.007


	Number of days interacting b
	0.015

	0.010

	0.014



McFadden; * non statistically significant results

Table S42. Imputation 2

	Model
	Behavioural determinants
	Intention to use
	Intention to spend mobile data 

	Enrolment status a
	 0.022
	0.015
	0.013

	Percentage of modules completed b
	0.026

	0.013

	0.020


	Percentage of goals completed b 
	0.024

	0.013

	0.020


	Percentage of home activity completed b
	0.010

	0.007

	0.007


	Number of days interacting b
	0.014

	0.007

	0.010




Table S43. Imputation 3
	Model
	Behavioural determinants
	Intention to use
	Intention to spend mobile data 

	Enrolment status a
	0.020
	0.014
	0.012

	Percentage of modules completed b
	0.025

	0.013

	0.019


	Percentage of goals completed b 
	0.023

	0.012

	0.019


	Percentage of home activity completed b
	0.010

	0.007

	0.007


	Number of days interacting b
	0.013

	0.008

	0.012





Table S44. Imputation 4

	Model
	Behavioural determinants
	Intention to use
	Intention to spend mobile data 

	Enrolment status a
	0.019
	0.013
	0.011

	Percentage of modules completed b
	0.024

	0.011

	0.017


	Percentage of goals completed b 
	0.023

	0.011

	0.019


	Percentage of home activity completed b
	0.010

	0.007

	0.007


	Number of days interacting b
	0.015

	0.010

	0.015




Table S45. Imputation 5

	Model
	Behavioural determinants
	Intention to use
	Intention to spend mobile data 

	Enrolment status a
	0.021
	0.013
	0.012

	Percentage of modules completed b
	0.026

	0.013

	0.020


	Percentage of goals completed b 
	0.024

	0.012

	0.020


	Percentage of home activity completed b
	0.009

	0.006

	0.007


	Number of days interacting b
	0.015

	0.009

	0.013




Table S46. Imputation 6

	Model
	Behavioural determinants
	Intention to use
	Intention to spend mobile data 

	Enrolment status a
	0.025
	0.016
	0.014

	Percentage of modules completed b
	0.026

	0.013

	0.018


	Percentage of goals completed b 
	0.024

	0.012

	0.017


	Percentage of home activity completed b
	0.010
	0.007

	0.008


	Number of days interacting b
	0.018

	0.011

	0.014




Table S47. Imputation 7

	Model
	Behavioural determinants
	Intention to use
	Intention to spend mobile data 

	Enrolment status a
	0.019
	0.012
	0.010

	Percentage of modules completed b
	0.023

	0.010

	0.016


	Percentage of goals completed b 
	0.021

	0.009

	0.017


	Percentage of home activity completed b
	0.009

	0.006

	0.007


	Number of days interacting b
	0.014

	0.009

	0.012




Table S48. Imputation 8

	Model
	Behavioural determinants
	Intention to use
	Intention to spend mobile data 

	Enrolment status a
	0.021
	0.014
	0.012

	Percentage of modules completed b
	0.028

	0.013

	0.018


	Percentage of goals completed b 
	0.024

	0.012

	0.020


	Percentage of home activity completed b
	0.010

	0.006

	0.006


	Number of days interacting b
	0.014

	0.008

	0.010




Table S49. Imputation 9

	Model
	Behavioural determinants
	Intention to use
	Intention to spend mobile data 

	Enrolment status a
	0.029
	0.020
	0.019

	Percentage of modules completed b
	0.028

	0.015

	0.021


	Percentage of goals completed b 
	0.025

	0.014

	0.021


	Percentage of home activity completed b
	0.010

	0.007

	0.007


	Number of days interacting b
	0.017

	0.010

	0.013




Table S50. Imputation 10

	Model
	Behavioural determinants
	Intention to use
	Intention to spend mobile data 

	Enrolment status a
	0.025
	0.016
	0.015

	Percentage of modules completed b
	0.026

	0.013

	0.017


	Percentage of goals completed b 
	0.024

	0.012

	0.017


	Percentage of home activity completed b
	0.010

	0.007

	0.007


	Number of days interacting b
	0.016

	0.009

	0.012




Table S51. Imputation 11

	Model
	Behavioural determinants
	Intention to use
	Intention to spend mobile data 

	Enrolment status a
	0.023
	0.017
	0.014

	Percentage of modules completed b
	0.026

	0.013

	0.026


	Percentage of goals completed b 
	0.023

	0.012

	0.020


	Percentage of home activity completed b
	0.010

	0.006

	0.007


	Number of days interacting b
	0.016

	0.011

	0.013




Table S52. Imputation 12

	Model
	Behavioural determinants
	Intention to use
	Intention to spend mobile data 

	Enrolment status a
	0.021
	0.013
	0.011

	Percentage of modules completed b
	0.024

	0.011

	0.015


	Percentage of goals completed b 
	0.023

	0.011

	0.016


	Percentage of home activity completed b
	0.009
	0.005

	0.006


	Number of days interacting b
	0.014

	0.008

	0.011




Table S53. Imputation 13

	Model
	Behavioural determinants
	Intention to use
	Intention to spend mobile data 

	Enrolment status a
	0.022
	0.112
	0.014

	Percentage of modules completed b
	0.027
	0.014

	0.020


	Percentage of goals completed b 
	0.024

	0.013

	0.020


	Percentage of home activity completed b
	0.010

	0.007

	0.007


	Number of days interacting b
	0.015

	0.009

	0.013




Table S54. Imputation 14

	Model
	Behavioural determinants
	Intention to use
	Intention to spend mobile data 

	Enrolment status a
	0.019
	0.012
	0.010

	Percentage of modules completed b
	0.024

	0.011

	0.016


	Percentage of goals completed b 
	0.022

	0.011

	0.016


	Percentage of home activity completed b
	0.009

	0.006

	0.006


	Number of days interacting b
	0.014

	0.008

	0.009




Table S55. Imputation 15

	Model
	Behavioural determinants
	Intention to use
	Intention to spend mobile data 

	Enrolment status a
	 0.021
	0.013
	0.012

	Percentage of modules completed b
	0.026

	0.013

	0.020


	Percentage of goals completed b 
	0.026

	0.015

	0.024


	Percentage of home activity completed b
	0.009

	0.006

	0.006


	Number of days interacting b
	0.015

	0.008

	0.013




Table S56. Imputation 16

	Model
	Behavioural determinants
	Intention to use
	Intention to spend mobile data 

	Enrolment status a
	0.024
	0.019
	0.016

	Percentage of modules completed b
	0.025

	0.013

	0.018


	Percentage of goals completed b 
	0.023

	0.012

	0.019


	Percentage of home activity completed b
	0.009

	0.006

	0.006


	Number of days interacting b
	0.013

	0.009

	0.012




Table S57. Imputation 17

	Model
	Behavioural determinants
	Intention to use
	Intention to spend mobile data 

	Enrolment status a
	0.021
	0.014
	0.012

	Percentage of modules completed b
	0.026

	0.014

	0.019


	Percentage of goals completed b 
	0.025

	0.013

	0.019


	Percentage of home activity completed b
	0.010

	0.007

	0.007


	Number of days interacting b
	0.015

	0.010

	0.013




Table S58. Imputation 18

	Model
	Behavioural determinants
	Intention to use
	Intention to spend mobile data 

	Enrolment status a
	0.022
	0.014
	0.013

	Percentage of modules completed b
	0.025

	0.013

	0.019


	Percentage of goals completed b 
	0.023

	0.012

	0.019


	Percentage of home activity completed b
	0.010

	0.006

	0.007


	Number of days interacting b
	0.015

	0.009

	0.014




Table S59. Imputation 19

	Model
	Behavioural determinants
	Intention to use
	Intention to spend mobile data 

	Enrolment status a
	0.021
	0.014
	0.014

	Percentage of modules completed b
	0.025

	0.012

	0.021


	Percentage of goals completed b 
	0.022

	0.011

	0.022


	Percentage of home activity completed b
	0.010

	0.007

	0.008


	Number of days interacting b
	0.014

	0.007

	0.012




Table S60. Imputation 20

	Model
	Behavioural determinants
	Intention to use
	Intention to spend mobile data 

	Enrolment status a
	0.025
	0.018
	0.017

	Percentage of modules completed b
	0.027

	0.014

	0.020


	Percentage of goals completed b 
	0.025

	0.013

	0.020


	Percentage of home activity completed b
	0.010

	0.006

	0.007


	Number of days interacting b
	0.017

	0.012

	0.015





