Supplementary Tables

Table S61. Demographics and Engagement Summary across study population enrolled in ParentText (%)
	Demographic Characteristic 
	N = 646

	Caregiver age, mean (SD)
	38 (9)


	Place of residence, n (%)
  Ehlanzeni
  Nkangala
	
479 (74.14)
167 (25.85)


	Female caregiver, n (%)
	605 (93.65)

	Biological parent, n (%)
	499 (77.24)

	In a partnered relationshipa, n (%)
	357 (55.26)

	Financial efficacy b, mean (SD)
	1.74/3 (1.08)


	Presence of father in the house, n (%)
  Yes
  Passed away
  Lived elsewhere
	
199 (30.80)
78 (12.07)
321 (49.69)


	Caregiver disabilityc, n (%)
	48 (7.43)

	Child age, mean (SD)
	12 (2.00)

	Female child, n (%)
	646 (100.0)

	Adolescent school enrolment, n (%)
  Grade 4-9
  Grade 10-12
	
561 (86.84)
71 (10.99)

	Caregiver anxiety and depression, mean (SD)
	3.02/12 (2.99)

	Caregiver stress, mean (SD)
	8.63/20 (4.19)

	Enrolled in ParentText, n (%)
	646 (100%)

	Modules completed, mean (SD)
	33.34 (38.24%)

	Goals completed, mean (SD)
	21.04 (33.87%)

	Home activity completed, mean (SD)
	3.93 (7.17%)

	Number of days interacting, mean (SD)
	40.62 (40.63)


a Partnered refers to married, civil or non-civil partnership status.
b Higher values indicate perceived greater capacity to manage finances.
c Includes caregiver-reported cognitive, learning, auditory, visual, physical (any motor limitations and difficulties in performing self-care activities such as getting dressed) and functional disabilities (any pre-existing non-communicable health conditions such as diabetes, cardiovascular disease and cancer).










Table S62. Regression and bootstrap model estimates for the effects of overall behavioural determinants and intentions on caregiver’s sustained engagement with ParentText. Sensitivity analysis on complete enrolled cases
	
	Behavioural determinants
	Intention to use in the future
	Intention to spend mobile data

	  
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	Engagement Outcomes
	β
	CI
	p-VALUE
	β
	CI
	p-VALUE
	β
	CI
	p-VALUE

	Sustained Engagement 

	Modules completed 
	1.21 (0.90)
	-0.20–2.63
	0.093
	-1.23 (5.27) 
	-11.56–9.09
	0.815
	5.13 (0.97) 
	3.23–7.04
	0.000

	Goals completed 
	1.44 (0.71)
	0.15–2.72
	0.028
	-0.90 (4.61)
	-9.95–8.14
	0.845
	4.72 (1.06)
	2.64–6.80
	0.000

	Home activity completed 
	0.03 (0.05)
	-0.22–0.29
	0.080
	-0.10 (0.45)
	-1.00–0.78
	0.814
	0.24 (0.18)
	-0.12–0.61
	0.193

	Number of days interacting 
	0.93 (0.27)
	0.40–1.46
	0.000
	-0.00 (4.54)
	-8.90–8.90
	1.00
	3.59 (1.00)
	1.61–5.57
	0.000


Note: standard errors in brackets. All models are adjusted for age, gender and financial efficacy and engagement boosters;






Table S63. Path coefficients of behavioural determinants effects on engagement outcomes mediated by intention to spend mobile data on the chatbot ParentText. Sensitivity analysis on complete enrolled cases.

	
	Direct
	Total indirect
	Total direct

	
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients
	Bootstrap
Average Coefficients

	
	β
	CI
	p-VALUE
	β 
	CI
	p-VALUE
	β 
	CI
	p-VALUE

	Sustained engagement b

	Modules completed
	0.23 (1.02)
	-1.86–2.24 
	0.820
	0.89 (0.61)
	-0.20 – 2.24 
	0.146
	1.12 (0.78)
	-0.42–2.65 
	0.154

	Goals completed
	0.63 (0.77)
	-0.86–2.12 
	0.411
	0.66 (0.50)
	-0.38 – 1.69 
	0.183
	1.30 (0.61)
	0.12–2.52 
	0.034

	Home activity completed
	-0.01 (0.22)
	-0.48–0.40 
	0.953
	0.06 (0.12)
	-0.17 – 0.33 
	0.626
	0.04 (0.16)
	-0.28–0.35 
	0.769

	Number of days interacting
	-0.06 (0.80)
	-1.72–1.37
	0.934
	0.76 (0.57)
	-0.34 – 1.93 
	0.187
	0.69 (0.66)
	-0.60–2.02
	0.299


Note: Path coefficients of a combined model of sustained engagement outcomes. standard errors in brackets. All models are adjusted for age, gender, self-efficacy and engagement boosters. 




Table S64. Model fit statistics for exogenous variable behavioural determinant to the outcome engagement through the mediator intention to use and spend mobile data. Sensitivity analysis on complete enrolled cases.

	Model
	
	AIC
	RMSEA
	SRMR

	Sustained engagement (modules, goals, home activity and number of days interacting)
	Intention to spend mobile data 
	15537.264

	0.028 

	0.011  



Note: RMSEA: Root Mean Square Error of Approximation; SRMR: Standardized Root Mean Square Residual; AIC: Akaike Information Criterion

